Volume 9. Issue 35. Winter 2021. Pages 242 to 262. Journal of Tourism Planning and Development

Research Paper

Investigating the Effect of Quality Experience on
Tourists’ Behavioral Intentions in Visiting from
Dark Tourism Destinations

Davood Ghorbanzadeh™ 2, Hamidreza Saeednia®, Atena Rahehagh'

'Ph.D. student in Business Management-Marketing Management, Islamic Azad University, North Tehran
Branch, Tehran, Iran
2 Associate Professor, Faculty of Management and Social Sciences, Islamic Azad University, Tehran North
Branch, Tehran, Iran

d 10.22080/jtpd.2020.17262.3144
Received:
October 2, 2019 Abstract
Accepted:

Studying tourist's experience quality, especially in relation to behavioral
intentions, is considered an important research area in the tourism industry.
However, while there are a large number of studies about the quality of
experience in mass tourism, the empirical study of experience quality in dark
tourism has been less studied. Therefore, the aim of the present study is to
investigate experience quality on tourists' behavioral intentions by mediating the
destination image, perceived value and tourist satisfaction in dark tourism
destinations. This research is descriptive and of the correlational type. In order
to achieve the purpose of this research, data were collected from 330 tourists
who visited two dark tourism destinations. The results of testing hypotheses
using SPSS and SmartPLS software indicate that the quality of tourist experience
does not directly affect their behavioral intentions. But through the mediating
Keywords: variables of destination image, perceived value and satisfaction have a positive
Dark tourism, Behavioral | effect on tourists' behavioral intentions. Meanwhile, the destination image plays
Intentions, Experience the most mediating role in the relationship between experience quality and
quality, Destination behavioral intentions; and tourist satisfaction is the most important antecedent
Image, Satisfaction. of tourist behavioral intentions.
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Extended Abstract destinations. This research is descriptive
and of the correlational type. In order to

The aim of the present study is to achieve the purpose of this research, data
investigate experience quality on tourists' were collected from 330 tourists who
behavioral intentions by mediating the visited two dark tourism destinations. The
destination image, perceived value and results of testing hypotheses using SPSS
tourist satisfaction in dark tourism and SmartPLS software indicate that the

* Corresponding Author: Davood Ghorbanzadeh
Address: Department of Business Management, Islamic Email: daxygh@yahoo.com
Azad University of North Tehran, Tehran, Iran Tel: +98936-614-4804

242

Davood Ghorbanzadeh, Hamidreza Saeednia, and Atena Rahehaghl. Investigating the Effect of Quality Experience on
Tourists’ Behavioral Intentions in Visiting from Dark Tourism Destinations



mailto:daxygh@yahoo.com
https://www.orcid.org/0000-0003-3238-8241

*/\
AN
e’

>

Journal of Tourism Planning and Development

quality of tourist experience does not
directly affect their behavioral intentions.
However, through the mediating variables
of destination image, perceived value and
satisfaction have a positive effect on
tourists' behavioral intentions. Meanwhile,
the destination image plays the most
mediating role in the relationship between
quality experience and behavioral
intentions. Tourist satisfaction is the most
important antecedent of tourist behavioral
intentions.

1. Introduction

Studying tourist's experience quality,
especially in relation to behavioral
intentions, is considered an important
research area in the tourism industry.
However, while there are a large number
of studies about the quality of experience
in mass tourism, the empirical study of
experience quality in dark tourism has
been less studied. Our country offers
many tourist destinations for those
interested in various types of dark tourism
such as prison tourism (Museum of Ebrat),
war tourism (war zones) and horror
tourism attractions (Ghost Wetlands,
Screaming Forest, etc.), but what is felt as
a gap is a lack of studies of tourists’
experience of dark tourism. Therefore, the
present study seeks to: 1) Development
and empirically testing of consequences of
the tourists' experience quality in dark
tourism by linking the destination image,
perceived  value, satisfaction and
behavioral intentions of tourists in a
comprehensive conceptual framework; 2)
Investigating the direct and indirect
effects of quality experience in predicting
tourists' behavior through the destination
image, perceived value, and satisfaction in
dark tourism; and 3) Investigating the
comparative impact of four factors
(Experience Quality, Destination Image,
perceived value, and Satisfaction) on
behavioral intentions.

2. Materials and Methods

The present research is descriptive-
survey in nature. The study population
consisted of all tourists who visited two
dark tourism destinations (Ebrat museum
and war zones) in the summer of 2019. In
order to achieve the purpose of this
research, data were collected from 330
tourists who visited two dark tourism
destinations. Data were collected using a
questionnaire and available sampling
method. To analyze the data, the
structural equation modeling was used
with SmartPLS software.

3. Discussion and Results
The present research has been done
according to the growing need for a better
understanding of the role of quality
experience in dark tourism. This study
demonstrates  the  importance  of
experience quality as a basis for the
formation of the destination image. In the
literature, previous researchers have
extensively discussed the impact of
memorable experiences on the formation
of the destination image in the field of
wellness tourism and specific interests.
However, there has been no research on
the impact of destination experiences
quality on the formation of the destination
image in dark tourism. In addition, it was
found that the indirect effects of
experience quality on tourists' behavioral
intentions through the destination image
and perceived value were significantly
stronger than satisfaction with dark
tourism. Finally, this research has
examined the comparative effects of
experience quality, the destination image,
perceived value, and satisfaction on
behavioral intentions in dark tourism. Also,
the results show that tourist satisfaction
has the greatest effect on behavioral
intentions.
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4. Conclusions

The results of this study indicate that the
quality of tourist experience does not
directly affect their behavioral intentions.
However, through the mediating variables
of destination image, perceived value and
satisfaction have a positive effect on
tourists' behavioral intentions. Meanwhile,
the destination image plays the most
mediating role in the relationship between
experience quality and behavioral
intentions; and tourist satisfaction is the
most important antecedent of tourist
behavioral intentions. The findings
indicated that destination marketers
should plan and formulate tourism
programs in such a way that it positively
enhances the quality experience of dark
tourists.
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