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Context and Purpose: This study examines the impact of authenticity on tourist
loyalty, focusing on postmodern destinations and their architectural and urban
aspects. It contrasts objective and existential authenticity within a postmodern
context and measures their effect on tourists' loyalty, using Tehran City Theater
as the cultural backdrop. Design/methodology/approach: The present research
was carried out using a field-based approach, employing a research process
questionnaire. The research method employed here is quantitative, driven by
practical objectives, and characterized by a descriptive-analytical approach. Data
analysis was conducted using PLS and SPSS software. Findings: The research
findings confirm the hypotheses within the conceptual model used, enabling us
to measure the impact of these variables on tourists' loyalty to the postmodern
destination under study. The results indicate that the most significant factor is
associated with objective authenticity, while the least significant factor is tied to
cultural motivation. Conclusion: In summary, the exploration of authenticity,
dissecting it into objective and existential components, has indeed proven to
influence tourist loyalty to the specified postmodern destination. The existential
authenticity within tourists has kindled as an intrinsic source of emotions,
reinforcing its impact on their cultural motivation to revisit the destination.
Originality/value: Based on a review of domestic research, it is apparent that
very few studies have explored the connection between authenticity and its
influence on tourist loyalty. Consequently, this present research seeks to address
this gap, with a particular focus on auxiliary variables, like cultural motivation,
which play a role in affecting loyalty to postmodern destinations.
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1. Introduction

Given the array of wurban tourist
attractions and diverse architectural
styles, exploring the factors influencing
tourist curiosity is essential for drawing
more visitors. Authenticity, a well-
established concept in tourism research, is
frequently discussed (Cohen, 2008;
Robinson, 2017). Understanding
authenticity and its influence on tourist
loyalty is crucial in studying tourists'
behavior before and after their visits. This
study aimed to investigate the role of
authenticity in influencing tourists'
loyalty, with a specific focus on their
reaction to postmodern destinations and
the architectural and urban context of
their chosen destination. The central
theme of this study is the contrast
between the concept of authenticity and
its division into objective authenticity and
existential authenticity in the context of
postmodern destinations.

Given the characteristics of
postmodernism, which not only fail to
view inauthenticity as a problem but
rather consider it entirely relative, this
study provides a platform to assess how
tourists react under these conditions and
how their loyalty to the destination can be
gauged. Cultural motivation has been
employed as a measurement tool to
conduct this investigation, tailored to the
cultural context being examined (in this
case, Tehran City Theater). This approach
aims to assess the influence of objective
and existential authenticity on cultural
motivation and, subsequently, on tourists'
loyalty to the specified destination.

2. Research Methodology
The methodology adopted for this study is
practical, employing a descriptive and

analytical approach to explore the
connections between authenticity and
tourist loyalty, focusing on cultural
motivation. The sampling technique was
convenience sampling, and the study
population comprised Tehran City Theater
visitors. Cronbach's alpha coefficient was
calculated to assess the questionnaire's
reliability, resulting in a score of 0.821.
Data analysis was conducted using
structural equation software, specifically
PLS. To categorize the visitor population
based on their motivations, the
questionnaire classified them into three
groups: those who came exclusively to
watch the theater, those who visited the
City Theater to explore its surroundings,
and those who came for both reasons. This
study's statistical population comprised
visitors falling into the second and third
categories, while individuals primarily
pursuing the first goal were not included
in the questionnaire assessment. The
sample size, determined using Morgan's
table, consisted of 384 participants
selected from the 430 distributed
questionnaires. Out of the 384
questionnaires received, 46 were excluded
due to incomplete or unsuitable
responses. The questionnaire contained 18
general questions designed to gauge
authenticity and loyalty in the context of
tourism.

3. Research Findings

The research outcomes validate the
hypotheses established within the
conceptual framework, yielding valuable
insights regarding how these variables
influence tourist loyalty towards the
postmodern destination being studied. It
is worth noting that the results emphasize
the dominance of objective authenticity as
the most compelling factor, whereas the
role of independent cultural motivation
emerges as the least influential aspect.

Parinaz Bahmani, Mostafa Mohammadi. The Analysis of Authenticity Rule in Tourist Loyalty of Postmodern
Destinations with Emphasis on Cultural Motivation Factor (Case Study: Tehran City Theatre)



TN

X , Journal of Tourism Planning and Development Volume 14. Issue 52. Spring 2025. Pages 7 to 31.

These research findings serve to
confirm the hypotheses that were
carefully crafted within the framework of
this study. They offer us profound insights
into how these variables influence tourists'
loyalty = toward  the  postmodern
destination that is currently under
scrutiny. An interesting revelation in the
results is the pivotal role played by
objective authenticity, signifying its
significance as the most influential
element. In contrast, the impact of
independent cultural motivation emerges
as relatively less potent. In essence, the

research outcomes validate the initial
hypotheses in the conceptual model,
providing a comprehensive understanding
of how these variables shape tourists'
loyalty to the specific postmodern
destination under investigation. Notably,
the findings highlight the paramount
importance of objective authenticity,
underscoring it as the most substantial
influencing factor, while independent
cultural motivation is comparatively less
impactful.

These findings essentially corroborate
the hypotheses set forth within the
conceptual framework, shedding light on
the intricate dynamics of how these
variables impact tourists' loyalty towards
the postmodern destination currently
under examination. It's particularly
noteworthy that the results accentuate
the prominence of objective authenticity
as the dominant factor, with independent
cultural motivation playing a relatively
minor role.

4. Conclusion

In summary, this research has shown that
investigating authenticity, distinguishing
between objective and existential
authenticity, effectively shapes tourists'
loyalty to the specific postmodern
destination. This effectiveness is closely
associated with the characteristics of
postmodern design and the surrounding
environmental conditions. The study
indicates that the chosen destination can
elicit existential authenticity in tourists,
manifesting as latent emotional responses
that enhance their motivation to revisit
the site. Furthermore, the presence of

postmodern architectural elements in the
selected destination not only reduces the
impact of objective authenticity on other
factors but also positively and significantly
influences tourists' loyalty to the
postmodern destination.
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