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Accepted: Context and Purpose: In recent decades, tourism studies have focused on well-being and
March 15, 2025 prioritized the study of tourists' well-being to develop tourism and create pleasure and
Available online: meaning. Therefore, to better understand well-being in tourism and improve tourist well-
April 20, 2025 being, the aim of the present study is to identify theories and models for measuring and
improving the sense of well-being in the context of tourism, as well as to identify their
dimensions and components. Design /methodology /approach: This study is a descriptive-
analytical type of research and qualitative-applied study. Based on the research objective,
using the PRISMA model, 83 articles published in the field of tourism and well-being in
Scopus databases were selected for systematic review. In order to examine the theories of
well-being involved in tourism, the qualitative content analysis technique was used.
Findings The most important theories and models include humanistic theories,
psychological well-being, self-determination theory, social well-being, the flourishing
model, authentic happiness, the PERMA model, DRAMMA, DRAMA, the integrated model of
well-being tourism, and transformative experience. Conclusion: This study's findings
identified the most important models and theories for measuring tourist well-being. PERMA
and self-determination models are the most used by researchers. The DRAMA model is the
newest model, proposed in 2022. Due to its comprehensiveness, it will be one of the most
important topics and models for promoting well-being in tourism, which requires further
study. Originality/value: Paying attention to the issue of well-being in the context of
tourism and identifying theories and models for measuring tourist well-being is considered
Keywords: the innovation and originality of the present study because it seems that this issue has been
Tourists' well—being, considered for the first time in domestic sources. Also, based on the studies conducted,
foreign sources have not directly addressed this issue. This study's findings can be
important for future research to effectively organize the measurement and promotion of
tourist well-being.
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Extended Abstract

1. Introduction

Despite the attention researchers have
paid to the well-being issue in tourism in
the last decade, no comprehensive
research has examined models and
theories of tourist well-being. This study
aims to identify effective models and
theories of tourist well-being. Based on

this goal, using the Prisma model, 83
articles published in journals in the field of
tourism were selected for systematic
review. Specifically, this research answers
the following questions:

1) What are the models and theories for
measuring and promoting a sense of well-
being in tourism?

2) What are the components and
dimensions of the models and theories for
measuring and promoting a tourist's sense
of well-being?

2. Research Methodology

To achieve the objectives of the research,
the articles on well-being in tourism have
been reviewed based on the Prisma model.
Related keywords were first identified to
identify related articles. In the next step,
Scopus was selected as the main database,
the initial review was performed using
keywords, and similar articles were
deleted. In the end, 83 articles published in
journals were selected for systematic
review after reviewing them individually.
Thematic analysis was used in order to
identify common areas in studies related
to models of well-being in tourism.

3. Research Findings

To identify the theories and models
involved in tourists' well-being, the title,
abstract, and keyword analysis methods
were applied. The results show that the
main theories include humanistic theories,

psychological well-being, self-
determination theory, social well-being,
the flourishing  model, authentic
happiness, PERMA, DRAMMA, DRAMA, the
integrated model of well-being tourism,
and transformative experience.

4. Conclusion

Well-being in tourism or well-being
tourism is not considered a theory or
branch of tourism, but undoubtedly,
numerous theoretical backgrounds and
models have influenced the formation of
this concept and its planning. Considering
the expansion of well-being research in
tourism, the present study attempts to
present a general picture of well-being
theories and models in tourism through a
systematic review method, thereby
contributing to future research trends and
streams. After determining the keywords

in this field, Scopus was selected as the
main database to identify theories and
models of well-being in tourism. After
extracting the articles, a final 83 articles
were examined for systematic review.
Based on the research findings, the most
important theories and models influential
in the field of well-being in tourism are
psychological theories of idemonic well-
being (including humanistic theories,
psychological well-being, self-
determination theory, social well-being),
the model of authentic happiness, perma
and flourishing, the drama model, the
drama model, the integrated model of
well-being tourism, and the
transformative experience model, which
were analyzed in this article. Over the
years, various models and theories have
effectively measured and promoted the
sense of well-being of tourists in
destinations. The results show that
research on the relationship between an
individual's tourism experiences and well-
being is grounded in psychological
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theories and produces results that can
help improve the quality of various types
of tourism services. Existing studies show
that among the existing models, self-
determination theory, permaculture, and
hedonic and idemonic well-being have
been used by many researchers in
numerous studies on various types of
tourism such as cultural tourism, nature
tourism wellness, dark tourism, spiritual
tourism, food tourism, senior tourism, and
museum context.

Understanding models and theories for
measuring and promoting a sense of well-
being in tourism and understanding well-
being tourism will lead to the growth of
tourist well-being studies in Iran,
identifying factors affecting the creation
of a sense of well-being in tourists,
recognizing the needs and expectations of
tourists in destinations, and ultimately
achieving lasting pleasures and meaning in
life. It will improve the decision-making
and planning process of administrators,
managers, and marketers in the tourism
field to create and promote a sense of
well-being in tourists, host communities,
and employees. It will also help
researchers use appropriate and correct
models to study tourist well-being in
destinations.

Relying on research indexed in a
database, limiting the type of document to

articles and the English language may
affect the comprehensiveness of the data,
and some relevant documents may be
ignored. Selecting more criteria, such as
different types of articles and book
chapters, or using databases such as the
Web of Science, can increase the
comprehensiveness of the findings. This
study extensively reviewed the research
literature to enable data interpretation
and accurate and complete information.
However, due to the large number of
studies in the field of well-being
measurement, it was not possible to
conduct a qualitative content analysis of
all the studies. Future research could
explore in more depth the models and
theories of measuring and promoting
well-being in tourism.
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. Positive emotions
.Joy

. love

. Pleasure

. Ecstasy

. Contentment

. Compassion

. Gratitude

. Hope

19 Interest

" pride

12, Engagement

13 Absorption

41n the moment
15, Relationships

16 Bonding

17 Bridging

18 Social integration
9 Connection

20 Meaning

2 Accomplishment
22 Achievement

23 Mastery

24 competence

25 DRAMMA
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! Detachment-recovery (DR)

2 Autonomy(A)
3 Mastery(M)
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" Transformative experience (TE)

8 self-belief

Transformative Learning Theory (TLT)
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