WA

& &)
UNIVERSITY OF The Journal of Tourism and Hospitality Marketing Research ﬂ._ L Volume 3. Issue 1. Spring and Summer 2025. Pages 7 to 35.
MAZANDARAN i

Research Paper
Sports Tourism Analysis: From E-Marketing to Smart Tourism

Tohid Aghayi Khan Mohammad' Abbas Naghizadeh Baghi™ Akbar Mahdavi Ghareh agaj? Fatemeh Fereydouni*

! PhD Student of Sports Management, Department of Sport Management, Faculty of Educational Sciences and
Psychology, University of Mohaghegh Ardabili, Ardabil, Iran. (t.aghyi69@gmail.com)

% Associate Professor of Sports Management, Department of Sport Management, Faculty of Educational Sciences
and Psychology, University of Mohaghegh Ardabili, Ardabil, Iran. (a.naghizadeh@uma.ac.ir)

3 PhD Student of Sports Management, Department of Sport Management, Faculty of Educational Sciences and
Psychology, University of Mohaghegh Ardabili, Ardabil, Iran. (mahdaviakbar65@gmail.com)

4 Master in sport management, Faculty of Management and Accounting, Farabi Campus, University of Tehran,
Tehran, Iran. (F2052188@gmail.com)

) & | © The Author(s) Publisher: University of Mazandaran
d 10.22080/TMHR.2025.29289.1061
Reywords: Abstract

Content  analysis,  sports
tourism, electronic marketing, | Context and Purpose: This research was conducted with the aim of conducting a

tourism, information | comprehensive analysis of sports tourism, focusing on electronic marketing, smart tourism,
technology and development strategies. Design/methodology/approach: Employing a qualitative
content analysis method, 31 reputable scientific articles within the time frame of 2014 to
2024 were examined. The data were analyzed using MAXQDA24 software and organized
Received: into open codes, axial codes, and main categories. Findings: The research findings revealed
November 29, 2024 five key categories: (electronic marketing and the role of digital technologies in attracting
sports tourists, smart tourism based on modern technologies such as the Internet of Things
and artificial intelligence, development strategies including macro-planning, resource
management, and management models, infrastructural, financial, managerial, and cultural
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Accepted: challenges, market opportunities, entrepreneurship, and technological innovations).
January 22, 2025 Conclusion: The results indicated that the integration of digital technologies with sports
Available online: tourism can enhance the experience of tourists and facilitate the sustainable development
March 15, 2025 of the industry. However, the success of this process requires simultaneous attention to

several factors, including strengthening infrastructure, investing in human resources, and
reforming supportive laws and policies. By providing a systematic framework, this study
outlines a roadmap for policymakers and stakeholders in the sports tourism industry, which
can significantly contribute to leveraging the potential of this industry and addressing the
existing challenges. Originality/value: This study combines three key areas, e-marketing,
smart tourism, and development strategies within the context of sports tourism, to provide
an integrated and systematic framework that has not been comprehensively addressed in
the existing literature. The main innovation lies in the comparative analysis of the
challenges and opportunities associated with the implementation of smart technologies,
with an emphasis on content-based and strategic approaches.
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1. Introduction

The tourism industry has emerged as one
of the most dynamic and economically
significant sectors globally, contributing
to income generation and employment.
Beyond economic impacts, tourism also
influences socio-cultural, environmental,
technological, and political dimensions of
destinations. Advances in information and
communication technologies (ICT) have
led to the rise of smart tourism, which
utilizes innovations like IoT, cloud
computing, and Al to deliver efficient and
innovative services.

Despite these advancements, the
successful implementation of smart
tourism requires tailored strategies that
consider local conditions. Challenges such
as inadequate infrastructure, cultural
resistance, and digital divides persist,
while opportunities like international
tourist  attraction and  enhanced
destination branding remain
underexplored. This study addresses the
gap in research by systematically
analyzing the intersection of electronic
marketing, smart tourism, and
development strategies in sports tourism.

2. Research Methodology

A qualitative content analysis approach
was adopted to examine 31 scientific
articles from databases such as Scopus,
Web of Science, and ScienceDirect. The
data were coded inductively using
MAXQDA?24, with open, axial, and selective
coding stages to identify themes and sub-
themes. The analysis focused on sports

tourism,  digital marketing, smart
technologies, and sustainable
development.

3. Research Findings

The study identified five main themes:
Electronic Marketing  in Sports
Tourism: Digital tools like social media,
websites, and mobile apps play a pivotal
role in targeted marketing and enhancing
tourist engagement. Smart Tourism in
Sports: IoT, Al, and big data enable
personalized experiences and efficient
destination management. Development
Strategies: Macro-planning, investment in
human capital, and innovative business
models are critical for  growth.
Challenges: Infrastructural deficits,
financial constraints, and policy gaps
hinder progress. Opportunities: Emerging
markets, entrepreneurial ventures, and
technological innovations offer growth
potential.

4. Conclusion

The integration of digital technologies
with sports tourism holds promise for
enhancing tourist experiences and driving

sustainable  development. = However,
success depends on  addressing
infrastructural, financial, and policy-

related barriers. The study provides a
roadmap for stakeholders to capitalize on
opportunities while navigating challenges,
emphasizing the need for collaborative
efforts across government, private, and
academic sectors. Future research should

validate  these  findings  through
quantitative studies and field
investigations.
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