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results illustrated that 15 villages in this province have the potential for Armenian heritage-
based tourism. The tangible heritage identified in these areas was divided into six
categories, including Armenian cemeteries, remains of historical Armenian castles,
traditional Armenian jewelry, churches, old Armenian houses with special architecture.
Intangible heritage was also classified into seven categories, including Armenian handicraft
and craft skills, literary, traditional Armenian food, traditional Armenian games, traditional
Armenian clothes of Chaharmahal and Bakhtiari, holding events and festivals during the
Armenian settlement, and farming skills. Conclusion: The extracted solutions were
presented in five general axes: 1) restoration and protection of tourism attractions left by
Armenians in villages, 2) creation of tourism facilities and infrastructure, 3) holding festivals
and events, 4) education and empowerment of local communities, and 5) advertising and
marketing. Originality/value: The literature review indicates that most research has
focused on aspects of Armenian heritage in Chaharmahal and Bakhtiari Province with a
historical or artistic purpose. However, no research has comprehensively and with a
tourism approach identified and developed operational strategies for the prosperity of
tourism with an emphasis on Armenian heritage in Chaharmahal and Bakhtiari Province.
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1. Introduction

The cultural heritage of every nation and
people represents their identity, history,
and culture. Armenians have been present
in Iran as one of the ethnic and religious
minorities and have left behind significant
cultural and historical monuments over
time. Identifying and introducing this
cultural heritage can help to promote and
diversify cultural tourism and preserve the
relevant heritage. In addition, the
presence of Armenians in Iran and their
tangible and intangible heritage is today
not only a shared Iranian-Armenian
identity, but has also become a tourist
attraction.

Chaharmahal and Bakhtiari Province is
a mountainous province located in the
central Zagros mountain range. This
province consists of two  parts:
mountainous and plain. During the Safavid
era, especially since the reign of Shah
Abbas I, Chaharmahal and Bakhtiari was
very important for immigrants, including
Armenians (Sarian, 1981). A group of
Armenian immigrants to Iran settled in
Chaharmahal and Bakhtiari Province for
about 350 years. The origin of these people
was the Karin province of Western
Armenia called Basen, which is today
within the borders of Turkey (Khachatour,
2007: 68). In addition to the Basen people,
a group of Khnusik Armenians and the
cities of Van, Bitlis and and Mush also
came to the mountainous regions of
Chaharmahal and Bakhtiari (Hovasapian
2007: 29; Khachatour, 2007: 69). The
Armenians living in the province lived
mostly in the areas and districts of the
current cities of Shahrekord, Kiar-
Borujen, Gandoman, Ben and Farsan. As
can be seen from the above explanations,
the Armenians have left behind many

cultural capacities and legacies during
their settlement in the province, which
have not been utilized as they should have.
Even the residents of Chaharmahal and
Bakhtiari province do not have accurate
knowledge of this heritage. This is while
introducing and preserving this common
heritage of "Iran and Armenia" can be a
step towards the prosperity of rural,
cultural, ancestral, and ghetto tourism in
the province, and a factor in attracting
tourists.

The main goal of the present research is
to identify and introduce the remaining art
and heritage of the Armenians in
Chaharmahal and Bakhtiari province in
order to promote cultural tourism and a
new direction in the tourism sector of the
province.

2. Research Methodology
Since the present study tries to investigate
the heritage of Armenians in Chaharmahal
and Bakhtiari province, the research
method is applied based on its purpose.
The qualitative method (thematic analysis)
was applied for the analysis of the data.
The data were collected through
fieldwork, literature review, and semi-
structured interviews. The statistical
population in this study was a number of
experts in the fields of tourism, culture
and art, history, and tour guides of
Chaharmahal and Bakhtiari province,
managers of the Department of Cultural
Heritage, Tourism and Handicrafts of the
province, and members of the Isfahan
Armenian Caliphate Council. The sampling
method in the present study is snowball
sampling, and the sample size was
obtained based on theoretical saturation,
and the data reached saturation in
interview number 20.
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3. Research Findings

The emphasis of the present study is on
the Armenian heritage in Chaharmahal
and Bakhtiari province, which has not
been considered as a tourist attraction and
is being destroyed, and a group of heritage
sites has also been forgotten or is being
forgotten. However, focusing on the
aforementioned heritage and introducing,
preserving, and protecting it is a way to
diversify = the tourism sector in
Chaharmahal and Bakhtiari province.
Armenian heritage in Chaharmahal and
Bakhtiari province is divided into two
categories: tangible cultural heritage and
intangible cultural heritage. Tangible
cultural heritage includes Armenian
cemeteries, the remains of historical
Armenian castles, traditional Armenian
jewellery, churches, and old Armenian
houses with  special architecture.
Intangible cultural heritage includes the
skills of producing handicrafts, handicrafts
of Armenians, historical and literary books
written about the Armenians of
Chaharmahal and Bakhtiari, Armenian
literary celebrities, traditional Armenian
foods such as Paranj, traditional Armenian
games, traditional Armenian costumes of
Chaharmahal and Bakhtiari, holding events
and festivals during the Armenian
settlement, and farming skills.

According to Shateri and Malek Azhdari
(2019), there are 15 villages in Chaharmahal
and Bakhtiari province. Among these
villages, Qaleh-ye Mamka, Mamureh,
Sirak, Sinehgan, and Konarak Olia are
considered tourism priorities due to their
accessibility and the presence of tangible
Armenian heritage in them.

In addition, the results of the analysis of
interviews with experts and specialists

using thematic analysis techniques
indicated five main themes (restoration
and protection of tourism attractions left
by Armenians in villages, creation of
tourism facilities and infrastructure,
holding festivals and events, education and
empowerment of local communities, and
advertising and marketing) as appropriate
solutions for the prosperity of cultural
tourism in Chaharmahal and Bakhtiari
province with an emphasis on Armenian
heritage.

4. Conclusion

Lastly, it can be said that focusing on this
forgotten =~ Armenian  heritage  in
Chaharmahal and Bakhtiari province is an
opportunity for intercultural interaction
and rethinking tourism with an approach
to cultural definitions, values of empathy,
and coexistence. The presence of
Armenians has had profound social and
cultural impacts on the local community.
Cultural interactions between Armenians
and natives of Chaharmahal and Bakhtiari
province have not only enriched local
culture but also led to the exchange of
knowledge and skills. Recent research
illustrates that these heritage sites should
not only be protected, but also should be
introduced as tourist attractions.
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