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August 22, 2025 phenomenon in numerous societies today, capturing the attention of urban managers and
Available online: planners. One of the significant issues in tourism is tourist loyalty to the tourism
October 16, 2025 destination. Therefore, the present study aimed to classify the sociological factors of tourist
loyalty to the tourism destination. Design/ methodology/approach: The present study is
applied in terms of purpose and uses a descriptive-survey method, conducted with an
exploratory mixed-methods approach among 10 academic experts. Findings: The output of
this step was 15 factors. Then, in the second step, the interpretive structural modeling
method was used with Excel software to present the model. The results showed that this
model has four levels, with quality of host community behavior, quality of tourist
experience, perceived tourist value, tourist satisfaction, and tourist family factors at the
first level, adequate road transportation, destination identity, trust in destination,
destination personality, and social security factors at the second level, local foods, diversity
of natural attractions, destination customs and traditions, and reference groups factors at
the third level, and the tourist social class factor at the fourth level. Moreover, the tourist
Tourist loyalty, Tourism satisfaction, perceived tourist value, quality of tourist experience, and quality of host
destination, Interpretive community behavior factors are in the dependent cluster, the reference groups, tourist
approach, Bandar family, social security, destination personality, diversity of natural attractions, destination
Torkaman identity, local foods, and appropriate road transportation factors are in the linked cluster,
and the tourist social class and destination customs factors are in the independent cluster.
Conclusion: Tourists' loyalty to destinations is an important issue, and managers can
enhance it by reviving traditional jobs and old ceremonies as part of the city’s local customs
and traditions. Originality /value: Adopting a structural-interpretive approach, the present
study attempts to identify and classify the sociological factors influencing tourists' loyalty
to the tourism destinations in the city of Bandar Torkaman. At the same time, it aims to
introduce new trends and topics to researchers active in this field.
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Extended Abstract

1. Introduction

Tourism has developed into a significant
social and economic phenomenon in
numerous societies today, capturing the
attention of urban managers and planners.
A noteworthy aspect of tourism involves
the direct and indirect factors that
influence tourists’ choice of destinations.
Among these factors, tourist loyalty to a
destination appears to be very important.
Prioritizing tourist loyalty in any
destination is crucial and warrants
attention because, in today’s competitive
landscape, a tourist’s initial visit does not
guarantee long-term success. Therefore,
the objective of the present study is to
categorize the socio-cultural factors
influencing tourist loyalty to the
destination in the city of Bandar
Torkaman.

2. Research Methodology

The present research is based on a
purposeful and descriptive survey,
employing an exploratory mixed-methods
approach (qualitative-quantitative). The
statistical population of the research
consists of 10 academic experts. These
experts are characterized by their
experience, relevance of academic field,
academic degree, teaching at the
university, research, and authorship
background in the field of tourism and
sociology. They were selected through
purposive and snowball sampling. This
research was carried out in two steps. In
the first step, factors affecting tourist
loyalty to the tourism destination were
identified through interviews with
experts. In the second step, the
Interpretive Structural Modeling (ISM)
method, using Excel software, was
employed to categorize the factors

influencing tourist loyalty to the tourism
destination.

3. Research Findings

The results showed that this model has
four levels. The quality of host community
behavior, quality of tourist experience,
tourist ~ perceived value, tourist
satisfaction, and tourist family factors are
at the first level, the suitable road
transport, destination identity, trust in the
destination, destination personality, and
social security factors are at the second
level, the local foods, variety of natural
attractions, destination customs, and
reference groups factors are at the third
level, and the social class of the tourist
factor is at the fourth level; moreover, the
tourist satisfaction, tourist perceived
value, quality of tourist experience, and
quality of host community behavior
factors are in the dependent cluster, the
reference groups, tourist family, social
security, destination personality, variety
of natural attractions, destination identity,
local foods, and suitable road transport
factors are in the linkage cluster, and the
social class of tourist and destination
customs factors are in the independent
cluster.

4. Conclusion

Tourist loyalty to tourism destinations is
an important factor that can explain the
success or failure of destinations in
attracting tourists. Managers of Bandar
Torkaman prioritize reviving traditional
jobs and old ceremonies as part of the
city's native customs.
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