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Objective: In recent years, digital technologies have profoundly transformed tourists’
experiences in the tourism industry, particularly in the hospitality sector. Despite the
growing body of research in this field, existing studies remain fragmented and lack an
integrated framework. Accordingly, this study aims to identify and synthesize the main
dimensions of technology-driven experience in tourism, with an emphasis on hospitality,
and to propose a comprehensive conceptual framework.

Methods: This study is developmental-applied in purpose and qualitative in nature,
employing a meta-synthesis approach. Data were collected through a systematic review
of academic articles published between 2000 and 2024. Out of 50 initially identified
studies, 27 eligible articles were selected using the CASP checklist and analyzed through
qualitative content analysis and conceptual coding.

Results: The findings indicate that technology-driven experience in tourism and
hospitality can be explained through four core dimensions: the relational dimension
(users’ perceptions, emotions, and trust), the behavioral dimension (usability and
technological efficiency), the experiential dimension (service personalization, human-—
technology interaction, and data security), and the innovative dimension (economic value
creation, productivity, and competitive advantage).

Conclusions: Effective technology-driven experience in tourism results from a balanced
integration of human, functional, and economic aspects of technology. It is recommended
that tourism and hospitality managers consider both user experience and economic value
creation when designing and implementing digital technologies.

Cite this article: Ghafari, Mohammad.; Taghi Nazari Alidash, Mohammad. (2026). A Meta-Synthesis of the
Dimensions of Technology Experience in the Tourism Industry with an Emphasis on Hospitality. Journal of
Tourism and Hospitality Marketing Research, 4 (1), 124-141. 10.22080/TMHR.2026.30781.1106

© The Author(s).
DOI: 10.22080/TMHR.2026.30781.1106

Publisher: University of Mazandaran.



mailto:ghaffari.mohammad@ut.ac.ir
mailto:ghaffari.mohammad@ut.ac.ir
mailto:m.t.nazari@yt.ac.ir
https://doi.org/10.22080/tmhr.2026.30781.1106
https://doi.org/10.22080/tmhr.2026.30781.1106
https://orcid.org/0000-0002-0566-4717
https://orcid.org/0009-0002-1183-3713

Journal of Tourism and Hospitality Marketing Research Vol. 4, No. 1, 2026

Extended Abstract

Introduction

In recent decades, the tourism and hospitality industry has undergone significant transformations driven by
the diffusion of emerging digital technologies such as Artificial Intelligence (Al), the Internet of Things
(1oT), Augmented Reality (AR), Virtual Reality (VR), big data analytics, and blockchain. These
innovations have reshaped how tourists plan, experience, and evaluate their journeys and have contributed
to the emergence of smart tourism, which emphasizes the strategic use of digital tools to enhance tourist
experience, improve operational efficiency, and create economic value.

Tourist experience has evolved from a purely physical and service-based phenomenon into a
multidimensional construct encompassing emotional, cognitive, behavioral, interactive, and economic
aspects. In the hospitality sector, digital technologies enable personalized services, seamless interactions,
and data-driven decision-making. Despite the growing body of research on technology-enhanced tourism,
existing studies remain fragmented and often focus on isolated technologies or specific outcomes such as
satisfaction or usability.

Moreover, comprehensive syntheses that systematically integrate prior findings into a unified conceptual
framework—particularly with an emphasis on hospitality—remain limited. Accordingly, this study aims to
conduct a systematic meta-synthesis of existing research on technology-driven experiences in tourism and
hospitality, identify core experiential dimensions, and develop an integrated framework explaining how
technology influences tourist experience and value creation.

Research Methodology

This study adopts a qualitative research design with a developmental—-applied orientation and employs a
meta-synthesis methodology. A systematic literature search was conducted across Scopus, Web of Science,
ScienceDirect, and Google Scholar, covering studies published between 2000 and 2024. Using predefined
keywords related to technology experience, smart tourism, hospitality technologies, digital transformation,
and tourist experience, 50 relevant articles were initially identified.

All studies were evaluated using the Critical Appraisal Skills Programme (CASP) checklist, and 27 articles
met the inclusion criteria for final analysis. Data were analyzed through qualitative content analysis and
conceptual coding using NVivo software. Inter-coder reliability was assessed using Cohen’s Kappa
coefficient, yielding a value of 0.711, indicating substantial agreement.

Research Findings

The meta-synthesis identified four interrelated dimensions that collectively define technology-driven
experience in tourism and hospitality: relational, behavioral, experiential, and innovative dimensions.

The relational (affective—perceptual) dimension captures tourists’ emotional, cognitive, and trust-related
responses to technological environments. Technologies such as Al-driven interfaces and immersive hotel
systems influence emotions such as enjoyment, trust, and engagement, while interface design and
transparency play a key role in shaping positive experiences.

The behavioral (practical-operational) dimension reflects how tourists use digital technologies in practice,
including online reservations, mobile check-ins, digital payments, and real-time information access. Ease
of use and compatibility with users’ digital literacy significantly influence technology adoption.

The experiential dimension emphasizes service personalization, human-technology interaction, and data
security. Personalized services enhance perceived value, while transparency and robust security
mechanisms increase users’ willingness to share personal data.

The innovative dimension highlights the strategic and economic implications of technological integration,
including productivity enhancement, cost reduction, and the development of new business models. Digital
tourism products also create new revenue streams and support sustainable tourism practices.
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Conclusion

This study demonstrates that technology-driven experience in tourism and hospitality is a complex,
multidimensional phenomenon that extends beyond functional efficiency. Successful technological
integration requires balancing emotional engagement, usability, personalization, and strategic innovation.
By synthesizing existing research through a meta-synthesis approach, this study offers an integrated
conceptual framework linking human-centered experience with economic value creation. The findings
provide practical insights for managers and policymakers and encourage future research to empirically
validate the framework across diverse cultural contexts and emerging technologies.
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