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Abstract

Introduction: This study aimed to examine the impact of green marketing on the
environmental behaviors of sports consumers, with a particular focus on the mediating role of
social values and norms. Given the increasing environmental awareness, identifying the
factors influencing consumer behavior in the sports industry has become critically important.
Methodology: This research is applied in nature and adopts a descriptive-survey method based
on a quantitative approach. The target population consisted of consumers of sports goods and
services in Markazi Province, from which 153 individuals were selected as the sample. Data
were collected using standardized questionnaires, and their reliability was confirmed using
Cronbach’s alpha coefficients for green marketing (0.917), environmental behavior (0.925),
social values (0.871), and social norms (0.856). Data analysis was conducted using the
Kolmogorov—Smirnov test, Pearson correlation, and structural equation modeling (SEM) with
SPSS and PLS software.

Results: The results indicated that green marketing has a direct, positive, and significant effect
on the environmental behaviors of sports consumers. Furthermore, social values and norms
play a significant mediating role in this relationship, strengthening the effect of green
marketing on consumer behavior.

Conclusion: The findings suggest that implementing green marketing
strategies by sports brands can not only enhance environmental behaviors but
also lead to increased customer loyalty. Finally, the results of this study can
serve as a theoretical and practical foundation for managers, policymakers,
and researchers in designing and developing sustainable marketing strategies

within the sports industry.
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Extended Abstract

1. Introduction

In recent decades, the escalation of
environmental concerns-such as climate change,
natural resource depletion, and energy scarcity-
has elevated sustainability to a critical priority in
both economic and social spheres (Razani et al,
2025). Contemporary consumers are increasingly
cognizant of the environmental repercussions of
their consumption patterns and demonstrate a
growing preference for goods and services that
align with principles of sustainability and social
responsibility (Sadig et al., 2022). Consequently,
‘Green Marketing’ has emerged as a strategic
imperative, transcending mere promotional
efforts for eco-friendly products; it seeks to
achieve a synergy between economic objectives,
customer satisfaction, and environmental
stewardship throughout the product lifecycle
(Skackauskiene & Vilkaite-Vaitone, 2022).

A systematic review of the literature over the past
decade reveals that extant research has
predominantly focused on the dyadic relationship
between green marketing and consumer
environmental behavior (Niu et al., 2023; Han &
Hwang, 2018). However, emerging evidence
suggests that this interaction is mediated by
several complex variables. Specifically, while
environmental  psychology  studies  have
acknowledged the pivotal role of personal values
and social norms in shaping sustainable behaviors
(Gionfriddoetal, 2023; Chekimaetal., 2016), the
mechanisms through which these factors mediate
the relationship between marketing strategies and
consumer behavior remain underexplored,
particularly within the sports industry.

Despite robust theoretical frameworks, empirical
studies have largely overlooked the mediating
mechanisms governing this relationship. This
research gap is twofold: first, the mediating role
of personal values and social norms in the link
between green marketing and environmental
consumer behavior has rarely been tested within
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a unified, integrated model. Second, distinct
geographical and cultural contexts may yield
divergent patterns of relationships. Iran, with its
unique cultural characteristics-including
collectivism, religiosity, and strong social
cohesion-provides a distinct context that differs
significantly from Western studies. Accordingly,
this study seeks to address the following research
question: Does green marketing exert a
significantrole on the environmental behaviors of
sports consumers in Markazi province, mediated
by personal values and social norms?

2. Research Methodology
Methodologically, the study followed a
quantitative, applied, descriptive-survey design
with a cross-sectional field approach. The
statistical population consisted of consumers of
sports goods and services in Markazi Province,
Iran, and a sample of 153 respondents was
selected. The sampling method in this study was
carried out using a simple random sampling
method. Data was also collected through an
online questionnaire during the fall of 2026. Data
were collected using standardized questionnaires
designed to measure green marketing,
environmental behavior, social values, and social
norms. The reliability of the instruments was
confirmed through Cronbach’s alpha
coefficients, which were 0.917 for green
marketing, 0.925 for environmental behavior,
0.871 for social values, and 0.856 for social
norms. All values exceeded the commonly
accepted threshold of 0.70, indicating satisfactory
internal consistency. To analyze the data, the
researcher used the Kolmogorov—-Smirnov test to
assess normality, Pearson correlation analysis to
examine bivariate relationships, and structural
equation modeling to evaluate the hypothesized
model. The analyses were conducted using SPSS
26 and PLS 3 software. This combination of
methods allowed both the assessment of direct
relationships and the testing of the mediating role
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of social values and social norms in a rigorous
statistical framework.

3. Findings and Scenarios

The findings revealed that green marketing has a
direct, positive, and statistically significant effect
on the environmental behaviors of sports
consumers. The path coefficient for this
relationship was [=0.768, with a significance
level of 0.001, indicating a strong and meaningful
association. In practical terms, this means that
when sports brands adopt green marketing
strategies, consumers are more likely to engage in
behaviors that are environmentally responsible.
These behaviors may include preference for eco-
friendly products, reduced waste, and greater
responsiveness to sustainability-oriented brand
messaging. In addition to the direct effect, the
study found that social values and social norms
play a significant mediating role in the
relationship between green marketing and
environmental behavior. This means that green
marketing is more effective when it resonates
with consumers’ value systems and when it aligns
with the social expectations and norms
circulating in their environment. The result is
consistent with the idea that consumer behavior is
not only a product of exposure to marketing but
also of deeper normative and value-based
processes. In other words, green marketing can
encourage environmental action more effectively
when it reinforces what consumers already regard
as socially desirable, morally appropriate, and
personally meaningful.

4. Conclusion

The present study examined the effect of green
marketing on the environmental behaviors of
sports consumers, with the mediating role of
values and social norms. The findings indicated
that green marketing has a significant positive
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effect on environmental behavior, both directly
and indirectly through the reinforcement of
values and social norms. These results suggest
that green marketing is not merely a promotional
tool, but a strategic mechanism capable of
shaping sustainable consumer behavior by
internalizing  environmental  values  and
strengthening socially accepted norms. The study
also showed that values and social norms play a
crucial mediating role in translating green
marketing efforts into actual pro-environmental
actions. In line with prior research, the results
highlight the importance of integrating social and
psychological factors into green marketing
strategies, particularly in the sports industry.
Overall, the study underscores that effective
green marketing should go beyond information
dissemination and align with cultural and social
contexts to foster meaningful behavioral change.
These findings offer valuable implications for
sports organizations and marketers seeking to
promote sustainability and strengthen consumer
engagement with environmentally responsible
practices.
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