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Extended Abstract

1. Introduction

Many areas are trying to meet the needs of
tourists by wusing creativity in their
attractions. Therefore, the creative
cultural attractions of Tehran were
selected as the case study of the present
study. It should be noted that creative
cultural attractions are a new concept and
the result of current research as well.
Creative  cultural  attractions  are
attractions that create a creative
experience, are new to the visitor, engage
the tourist and the tourist's participation
in the visit process, create a sense of
escape (free-minded), create a good
feeling, are meaningful, are creative in
design, engage the tourist's emotions, are
taken from culture and instructive, and
have the desired level of accessibility.
However, such attractions are not optimal
in terms of these features at present and
are weak in creating memorable
experiences for tourists. This is because
they do not have a plan and do not
understand the importance and impact of
different dimensions and categories in
creating memorable tourist experiences;
additionally, no research has been done in
this field. Therefore, the present study
seeks to fill the present gap.

2. Research Methodology

The present study seeks to identify and
prioritize  effective  variables  for
experience-based tourism in creative
cultural attractions. Thus, it is applied in
terms of purpose; it is descriptive-
analytical in terms of nature and mixed in
terms of method. The statistical
population of the research is composed of
experts aware of the study area and the
subject of the research. The sample was 20

experts who were selected in the form of
snowball and judgment methods. Since the
present study consists of two parts,
qualitative and quantitative, in the
qualitative part, the research variables
were identified through the method of
qualitative content analysis with an
inductive approach (moving from code to
indicator and sub-variable then variables),
in this case, MaxQda21 software was used.
In the quantitative part, the identified
variables were provided to 20 experts for
structural  analysis using MICMAC
software and were scored as matrix in the
form of the Delphi method.

3. Research Findings

In the qualitative section, the indicators
and variables of experience-based tourism
were identified by interviewing a sample of
20 people through inductive content
analysis, in which 17 variables with 55
indicators that identify the mentioned
variables were extracted. In the second
phase, 12 attractions in Tehran were
identified as creative cultural attractions
based on variables and indicators of
experience-based and interviews with 15
experts. In the third stage, the effect and
position of experience-based variables in
Tehran's creative cultural attractions were
analyzed using structural analysis using
Mick Mac software. At this stage, a sample
of 20 experts aware of the studied subject
and attractions evaluated the variables.
The results of the research, while
prioritizing the variables of experience-
based tourism in creative cultural
attractions, have dealt with the status of
the mentioned variables and the extent of
their influence and dependence. The
mentioned variables are in four situations
in terms of influence: influential or
determinant variables, relay variables,
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target variables, defendant variables, or
results. In this regard, the variables of
furniture and physical design,
accessibility, motivation, expectations,
hospitality, previous mental image, and
personal characteristics are the most
effective variables for experience-based
tourism in Tehran's creative cultural
attractions. These results help to develop
the concept of creative cultural
attractions.

4. Conclusion

Understanding the tourists’ experience is
an important structure in tourism
research as well as destination positioning.
Many researchers have tried to measure
this structure, but according to different
fields of research, the dimensions of the
tourist  experience  suggested by
researchers are different. The present
study shows its innovation and difference
with the research background with the
following achievements: first, it analyzes
the variables of experience-based tourism
in creative cultural attractions; second:
indexing has been done to identify
creative cultural attractions; third, a
holistic view of experience-based tourism
is seen as a new approach in the tourism
industry that can be the driving force
behind creative cultural attractions;
fourth: the present study is qualitative-
quantitative research that provides the

ability to generalize the results. Thus,
based on the results of the present study,
experience-based tourism is defined as
follows: experience-based tourism is a
dynamic process that begins before
planning and preparing the trip in line with
the expectations, motivations, and
individual characteristics of the tourist; an
experience that is meaningful, engages
emotions, taken from culture, instructive
and new to the tourist. This experience
becomes memorable when the
experience-escape are optimized in line
with the concept of creative experience.

Funding
There is no funding support.

Authors’ Contribution

The article is taken from a doctoral
dissertation; the first author has done
fieldwork, analysis, and writing of the
article. The second author has done
correctness, approval, and guidance in
compiling the article.

Conflict of Interest
Authors declared no conflict of interest.

Acknowledgments
We are grateful to all the persons for
scientific consulting in this paper.

Majid Farhadi Uonaki & Manouchehr Jahanian. Identifying and prioritizing effective variables of experience-based
tourism in creative cultural attractions (Case study: Tehran City)

Volume 10. Issue 36. Spring 2023. Pages 99 to 122.




G ASu3)S Amugi g i) 4l Ay iyele doliad */zm\

AYY G99 Olsdio NFoV Ly V5 0)lo o 0,93 Journal of Tourism Planning and Development

33 )97 A2 (65,5 Jiso slayluse (g3ruglgl g (lwlidh
(U5 oo aslllas 3y90) US> Sin,9 laaudls

Tolilez sez9i0 P VY RPR ESTIRVESS

(Majid.f7l@gmail.com) ¢l «lyes «Sio,d g ple 6Bl (5 ) Sus)S pole 8aSils (6593, (658> disgal ytals !
(jahanian@usc.ac.ir) oyl «lyes «Siyd g ple 0Bl (g 83,5 pole 538l (g Sids)S 09,3 Lotiawl ¥

@ﬁ O83iu9i© oo s&asls 1 b

dl)  10.22080 /jtpd.2023.23734.3710

o) S ~ Wl &)U

i 1Eel LT YA

A (6,538 ige slaylume aiutuglyl 9 lwlid JWs 4 pols Giegl 1838 g diu; Gy )b
el GUS (Siy8 sladudle )3 920 VEo) el W

8T oLl (S 1) 5Ll dsole .3yl )18 sl (sloiungls 80) 4o pols Lisagh iowlibibg, il &)
©6503,5 (5)bmo (Ll jolaindy xlesly JuSLid Ghegl 990 9 aslllas 390 dilaie @ VFo¥ Cadigus)l Yo

o duobian U (bl glgiooe Julos 8S Ghg, Sl G (Sieyd sloaile gl oo
sylme Casal pusi 9 saincagll Sz Whlow b eslaiwl PBs b aisl lisle
Yo s s osdbluwliss sloylso 13 .3 48,8 0,0 Uit b Julod iS5 51 i plawlih
W 81> gy B 5 g b e3ls L8 (hagh Egbge g aslllas 390 dilaie @y 0T Guluin)lS
8,8 518 (35lial 3)90 (oamm yilo Cyguo

a2 6538 yise Huso W bl I Slo pole Glogly sloaidl 1yl lodidl
Ll Ghogh slo)bss qgaind gloaidly pulul ol GUs (Sio)8 glaadle )3 jem0
25158, )18 Azt 9 B (542993 @IS s 1u=Bgo 5l > 61381 Olise

Ohlasl @585l ipupiws (Said Pl 9 olobo isleylime Ll ool )3 igpSdou
o3l )3 jomads )z (5,58 slaylimo 05138l (2 Lo Sig 9 reas wsslivlage
Si2)d sloasle ol Blolw (sjlalely b lgie b gl cul bl ol GUs (Siasd
3w |) ol @slas baile 4 GUs sl olsS slacl b puicos .5)S Sllac GUs

28 pohd glibdewgi 9 Cdduy sl b 4isej 9 ojlgadds

Si2)d s> g j950 4y (6535 poghe dawgl W pole Ghegl el g (59l 9o Ay (5SS
53258 loadle ildos dawgi (gl |y duo; pol> Giagd Il (izes 23S 0SS GUS sloadle (G (5, Sw)S
AiSe pald U | QU Dyad (WS (Siayd

Olilex 79k igiume oXiungs ”
jahanian@usc.ac.ir idaal  «lyps « i) g ple oBuiils (5,535 pole 8381y 1yl
2AVFAOFYe) 1yls obzl

2)90) GUS (Siyd (slodl> 53 ygomo 45203 (5,555 5o slo)lmo (s3iruglyl g i .Olile 12950 9 (Sig2 5318 Jzno
(O s :alllan



mailto:Majid.f71@gmail.com
mailto:jahanian@usc.ac.ir
mailto:jahanian@usc.ac.ir
https://orcid.org/0000-0003-4160-7872
https://orcid.org/0000-0002-7674-0772

&9

650)S amgi 9 530y Alip (Hragiy-(ele wbihad
Journal of Tourism Planning and Development

Cong, 2016, p. 55; Kim & ) sslails ¢ledl
.(Fesenmaier, 2017, p. 33; Kim, 2018
456 @ Park, & Santos (2017) iyl og\le
oledl g 3jlau0 Jades LRI > aladls
Jolio 5l 3055L @ Glidwe oL, Kws)S as a5)ls
G sl cuie whbls L e
Oyl Cusel p plds=s I (golasi s
O3l 688 b 5 (palasl
) dlogy o (=i Olelllas slasi bol aslaidbls
Seyfi et al,) Cawl 3930 63033 ¢l 390
5,50y 39,8 4S5 az ol 4 by (2020, p. 345
o S8 Caie s gnae
Olgie b pogie ol a5l (58S
GSu@3)S  apel jgmedmi(6,80,8
cSlie  sbey S So o jemod,s
sl S laosly amlacilled ) oSS
Jold Sigdise eolaiwl i buogs
oxi S g 03,5 Iag S SLas]
sobkaioay Wlol (5, 83,8 55 appms i
by yieS slolos b Lo pSl8le 38k
2> bl SS9 (pezbale gezoine
3 1 Slwlus! g Slsoline uolaslig,
03 4 bliss Oypod |) 95 40 9 2,800
.(Eftekari et al, 2021, p. 716) 355 0 Jéio
ISy olgpedr @US (6,505)8

Ll Qlise cold ooty o5 (65808
<SG olgieay Llssio 31> jgmmody,axi (5 Suia)S
L 6,535 )b Sy @ g 03iiS)lg el s
Cowloadpad ealiE Coguso
dewgi .(Poursaeed et al, 2021, p. 130)
Coles jabo Slai8l Gl (BUS (g,5w)S
@ g 3800 il vabe Cunliz  wiSGe
SaS sae > S3S jigr 4z o oy

doido |

W ol Sw3)8 a5 2050 plis 33 Olol
3032 Olyysd canS 4 leto g3 jb
O3l Sy o 9 3380 0L wlg of ,3 «S
sihd )3 lugSay b Sigid 1S5 (5, 5b)
Eftekari) sidb abls Sl 4 y=i cansS
et al, 2021, p. 715; Movahedi et al, 2017,
Sl (25l JU5s 4 (559000 ;53,5 (. 103
U»).-.wg ol g loylSe plw Il gl S5 as
Ay S gyl s By g sl
Oladxi 0 pge BHlw Su olSs)S
Sl 3uadio (lgsBge uices g (¢SS
5! )b (Brochado et al, 2021. P. 600)
olaibls o5lw epl Gl o 2w olébxo
eyl (@bl alizeo slodise) 4 azgi b Ll
3l6,S slgidy Hléb=s aS G 53,8 oy
ol ) &8 Slllas uizes cCowl Wglais
D20 @ g Sl o 48,8 O)q0 diw;
S TEVETERRVIEL WL S LR VER FRSL - RV
39550 Ul lad Caow 4 g )Sd)S g
Sins)S dyad Cusle (Sauzn 4 azgi L 13
4 y2 oSl o sl )5 Pl 4l @l
ObSiagly 9 SwoslST dsola )5 (58S
ol Caocal Sy 3550 53 (Jg 3l 3929
S o (313 3929 4l Ll g (5,85l
8238 Gwiiny olgicdy (S35lesbdy e
Sgidise 418,S Hlad 53 Sibs)S Cude o)l
Stone et al, 2018; Seyfi et al, 2020; Li &)
Cheng & (2022) ,las gubo .(Kovacs, 2022
§ 1950 iz a3l > ,Sibn)S &y Chen
2188 8 51 83,8 ST lo)lis) o )138,56
@ 50 505 sloghagi 3l 30 335
Coldy b SisS &pmd ow Cude dlayl,
S8 (5)15l8g 9 Suis)S DWled (Sus)S

2)90) GUS (Siyd (slodl> 3 ygomo 4203 (5,558 5o slo)lmo (3iruglyl g i .Olile 12950 9 Sz (53108 Jzmo
(O s :alllan

AYY 1599 Glxiuo AFoY gy 15 olass 1o 0)9




AYY 599 Olxio NFoY gy F5 olas o 0,95

G ASu3)S Amugi g i) 4l Ay iyele doliad */{w\

Journal of Tourism Planning and Development

Ghvg s ool ¥
REIRE A A

"oy gl L s (5,53)S &y
03iiSIGpas wgixe U8, Sy plgicdy (197))
aizbwging jl g Gozes jué aS 90 o =5
Sibge yaw ol L ool g cawl oad
Lgl.mu.ubgy 9 Wlallas ;I as bl p
Mo Slide dod )> S dyad s
L 508 &y o« ol @gSinl g
6oz 9 lunz Olgicdy b ((xlaw gz olgicd
Gl Ol s Sl L by B L wdlol
0,23 pogao o (Cohen, 1979, p. 183) s 0
Oliizo g b Jols gloddiiny (5,508
S Dyl Sl Galike lasisS < caling
Oy (e Dy (s 4oy 1ales)S o)Ll
Dol 9 BUS )y poge i sl g oslallged
B 6538 ubbze dazgi g0 (Saleshay
Kim, 2018; Bakas et al, 2019;) cowl aid,$
33 wxlesbay uylxi Wisellas (Richards, 2021
oBaus I wlosyind  dols s (S8
sldis U ad)S Law & I gkhis
a2 uSeep » L Gbble g elibol,
bogipe (s slag) Sy (S3leshay (6)S)
9wl (568 (IS 651351y 4 ] ALDIS oum @
Shahabi ) "sg.8 Wae Vgl dladls 3)lg Llgi 0
o8y (et al, 2022; Larsen, 2007, p. 15
oo WolS glalasd 1) Sasloshas dpas )S0o
Ciuogi 50 S8 lawgi &S AS (e Chmogi
Tung et al,) seds0 lujl g a9l )z
Brimng 505 (Jloeull (2017, p. 857
o Sy (503,82 a8 aS e plilols
e ol 4 dzgi b kadd g Cwl pakd
g Lol wobsliiel «Simd olwl 5 ,Subs)S
Ayazlar & Ayazlar, ) 3¢ 0 (S35lbsba do)lid,

(Li & Kovacs, 2022, p. 185) S .0
U e (UG 5> Glolio jl ()b gl
U 395 lowils ) CydlUs (68,8 b
Ali et al,) s> &wb oSS slojls
Lols hegls 390 dslllas (2016, p. 105
5929 L ol gl il QLR Gled e
oo 9 > S Lalise (Siey8 sladils
5o ol 48,85 ol 63503,8 5L 311 395
Ol 65035 L 5o (ellas Cusisg
sloadlz bl obes s e
6,543,3 pannlie @ &S owl bliso | Simyd
S glowdls Cuwl Sudp jeme S
bl > padbaisg gl b eV Glodusly
aS b Shg @iyls jeme i sloSiug
s (S gl plgey | lagT
39290 Capsudg Dlgiso puizren - 3ilwlid o
s gl Cusidg @ 1) ol 65,8
U (S gloadle pols Jlb ) e
a2 (6,505 lajlme bl )3 ol
Gl GlE > g i gy 9o
b bl olSdsS Gl Gubobay
ol) adds ;830 loadls S>> wiiwe
sloylio )35 Glise 9 Cawal g a3la
sl il @l )0 jeme (5SS
ol )3 54 (hamgdy 23len,S5 Sy ) 8,8
rol> Giogiy 9 )bl wl 03 plovil diej
OVlgw 24l b s9290 OB 4 Auwly (o )0
ol o3
ol )5 jgmednyai (6, 53,8 g slayluso
$akolaS Gl o GUS Koy

2 g9mednai 65038 lajlme plas
Cagoal I obes b @M S gloawdls
3515955 (g ks

! Boorstin

2)90) GUS (Siyd (slodl> 53 ygomo 45203 (5,555 5o slo)lmo (s3iruglyl g i .Olile 12950 9 (Sig2 5318 Jzno
(O s :alllan



&9

650)S amgi 9 530y Alip (Hragiy-(ele wbihad
Journal of Tourism Planning and Development

23 Sl 030 03,0 pU FUS 2,9 sloaudls pL
popin Sy BUS (Sieyd ol pgehn JS
Sl b disej ol o Wiellas g 65 g >
oyd OhS)S sl GUS (Sieyd ddle .l
9 4,25 5l g dgd 1850 Wll> 43 U 2S00 pal)d
il den ) 1 g i O g5 335L aild
Lu et al, 2021, p.) 399l Cawd @ 3> S
303 00 LS ju5 6, 5@3)8 )5 sl Vg (297
QU loadly gozgtuns 3 olSbsS «S
254 pamio glod,od a5 (Qlayl jigd iius
Gl L 629 63855 9 Sl Vb polaw g
.(Dean & Suhartanto, 2019, p. 396) ey »
ObSaS (6150 Whse plowdle owiz )3
L et oMolsi  olSd3,8 5wl
Chang et al, 2014, ) .35)l5 Oloss HBaiesdll)l
G5@3)S (Siayd gloaudls aSkTjl (p. 405
b Lo @lacslge 3Sloe b @)l Jolis il
) bS8 G (i Dl g pn Sind
g Wlls> obdy po JUS ;5 a5 sSe God
Olgicay 1S Jial Sy Caiw I oz
St i ady Sy oySlas g | (gligas
0ad) OLSuD3,S T )3 &S 31 3929 (b 45 Dgumno
9 vad) b2l e 9 Njgelie b i lo
Suhartanto, ) 353g00 (Jxo 30 L dixo

(2022, p. 52

QUS> (5, 50,5 ¥,V
plxl 5 g 49, Jho (2ub ylojlalede
L ooail 9 Guas Jolsi 9 (2 locdled
OSasleas s 35T Glime g o dools
ol ,3 a8 Cawl (SS)line 539L GUS (5, 53)S
i Gle o SiS oBany e ples
4 .(Bastenegar, 2019) sgd 0 15,5 Lol
sl 4 U S8 Wl plel s
9 355 Jlmdped JISl 51 4 a0 5hSub,S

(2017, p. 139; Chen & Rahman, 2018, p. 158
655,58 Wloy=i (Sharpley, 2021) ¢ledl a
Sl ) ol 0L g ecadbaislew (Slsbau
G323 hble glogiuiSly a5 5,5 (8l Jgasesud
pahd | olez L JolS (Sioloa ue g slal 1)
cbly (Puleshay ayed o lply S
ouz dolids pulwal b g sl (o 2z @3l
Cawl olyao s e g (cwlidhngs Wlax) wiudis
Olblg)l L puizen (Wu et al, 2022, p. 10)
Sthapit &) cawl ohes o ol,X235 (5,58
Cawl ¢l pgo 4S5 .(Coudounaris, 2018, p. 76
65038 plojlw g Sy 40 45 @y gl oS
Sloys delllas gpenlil .l S giws o
65503,S Wlaubnd | ago Hido 4 Cuwlotiss
ool (6538 ) w2l glaghagyy
Wy 3dgi g dlably 38U CueSL o)l @l
aibe w838 slawdls Lol diwe |
iy ogweo < (Shahabi et al, 2022)
(65403)8 &y23 ol 418 b (5,88 (slos i
9 Sl 4 g Wless g Waaxs S50 )
azgi bS8 sl CakaSh Oloyad Ca e

CTLA

US> (S dl> V¥
6, 503,8 (McCartney & Chen, 2020) €545 «u
38 o0 JSi BlBUS sloySe g lobad > GUs
wols b bl &S 1) Azl b GBS glabad
ol jl KBS gloculed ¢l (2lobad plgiea
ol 3 & QoL plgea WS sb
LSy Ol o &) B b WBUS (glacallss
4 Sio S0 @SS g ol @ s
23l63,S (5ilwpggin "sedie plal oSS
Wz G Ylsicay Dlgige GBUS slalad iz
dgiay lagl g oS S Joe GUS dib (gl
6o ) ol GBS glad Caul oSeo s>
303 Gl oLy Oygoay olSbs)S g oSl
U (09040 | pol> Giegiy ;5 (Richards, 2021)

2)90) GUS (Siyd (slodl> 3 ygomo 4203 (5,558 5o slo)lmo (3iruglyl g i .Olile 12950 9 Sz (53108 Jzmo
(O s :alllan

AYY 1599 Glxiuo AFoY gy 15 olass 1o 0)9




AYY 599 Olxio NFoY gy F5 olas o 0,95

G ASu3)S Amugi g i) 4l Ay iyele doliad */{w\

Journal of Tourism Planning and Development

e 395 @ 1) olSia)S Gherass Sl
p3y0 9 S8 I i (glanyad Gl o 23S 00
U oSl caw g olSi@S Gl o
oo g o g obSiaS ST le)lis,
8580l GBS w395 hegy o (Vo)
2 350 Gislacuses Jolse 9 ohSds)S
Sl G lasle 4 olSis)S s)lbleg
RS &y @S ses 0 ol polis olaislyyy
slowle 4 )by Gl > 3lS Jole S
25 S S0y 83851 picren -l GUS
(19 S (50 g | (51589 o 03ub Sy5 )l g
glaaly )blg 9 iBlbiasez Jolge u
PR U O B PY E PRIV R - VR PRI FER
BUS glople (Bhb" plgie el degh
hbb o @S 5l oledl "EUS (5,88 Huss
gl Jgsol 9 (Joo 8L 4 L U sloglSe
039S Had 13 b GUS (5l lSe 2)S dzgi ol
Calse (g ) 335 b 4 Cuwl LoBUS g lizo ilin
2200 5 g MS (0 pRuSal | S liie g Sgii 50
Ghagly 53 (VeI) 05 9disn olSa eblls o
6285 59 2 (F3leshids oyl U ) 595
Glad S ol o LSl gl el asslsy,
Go jl paliiimnoysé g pafiians jolody (S35lesbiy
) ()39 o 53,8 ol g Jade pgual
53 (YolA) Pl g (g)9l5 138551 ,Kis,S
53,8 lad gl (Sigse @ 295 el
Gloas oBaiesddl)l lawgi jwise ¢ (S3iksbay
s lge @S cul o Sl s SSlaislsy
2 ezl g e (G5 (owlual )i
polie .l yigo i3S Iileshay amd
2 et 38U Gleiliw g Glolss Oloss
Hiso g (H3losbay (6,535 Dya (5 S US
lgmo) ilojls Gloss ol (Jlopll o)l
9 giblagw 2iSsed ) ) ol (Gl S8
Ay @ d95 Ghegl > (YelV) Faigunug

3 Zatori et al.
4 Suhartanto & Wibisono

i (328 (6, 5038 U laspe 4 Gpas
ohSi@s)S ¢l (Richards, 2021)ssime (sol)G
Guo I 295 DLBVS Jauwily dewgi JLis @
2 diame (d=e p340 b bli)l g Gree Sl
S @S (5, 80)8 A s lgie Cadsbs
domwgi oyl @Sl 5038 Sl @)lnb
g Jlsb S lino dlawly @ |, GBUS (glocud,bs
Mabo Sy pold (53850 Wylad g boygs 45 Ly
(Shahabi et al, 2022) .5jlw 0 pold «(5,503,5
SE3S335L b (6,505)3 pga Jawss )3 o3l
by 9 ,UT Bpo 83l jl a5 sims 9,4,
amolz play o jgas b g il S0 (20,0
Aiwe QUL 1 sidaee Spo JWs @ b
g lsol ) (s9290ma )5 WS oSS
309 5o g Sieyd Glo Gaee idgel (Juol
Sime (A= delz b Grac bLS) )8
6, 503,8 «S Jl> 5 (Rahimi & Pazand, 2017)
owgalo g ol Whuo el i (Sin)
(WJol > (5355 p GWS (5)50)8 ! 3Sy0tio
Gl 23 Gl cuS g ugalols ey
Bakas, ) 5,15 38U (o p3y0 b Jlod ) lino
S plgiedy 5 G (5,58 (2019, p. 737
&lio o by ol oy 3)90 (6,505 3l 6,510
Li & Kovacs,) cwl jSpaie pigaaxi GUs
G318 35130l aS glasuaio io olugens (2022
Al 508 ploclis 9 Al Wi
53,8 Bl pwlwl p (aloesygld slg 0
Booyens ) 1S 34dgi ol Sia)S Wiz sl GUs

(& Rogerson, 2015

& :93..3 T...“.., Y/F
GrSUSD B9 @y 395 Loy 53 (YoN) ‘oz

Slao a5 Sl ol Sl @l Cuwl aislyy

0395 3,9 pasin o Sig U (Siesd (wselel

I Chen
2 Richards

2)90) GUS (Siyd (slodl> 53 ygomo 45203 (5,555 5o slo)lmo (s3iruglyl g i .Olile 12950 9 (Sig2 5318 Jzno
(O s :alllan



=

650)S amgi 9 530y Alip (Hragiy-(ele wbihad
Journal of Tourism Planning and Development

Gadod (owlinbyg, ¥

@3ainaglgl 9 (plwlid (Jlis 4 pol> Glaghy
sladle ;3 jeme wyi @S lajluse
il (Ohgd o 15390 dalllas) GUS (Sia)
waole a5l e3) 5 wbae o I g el
Al diseel (g bl Sl g (e sauogi
dilnio 4y 8T LIS |, Sturgly (s lof dsolo>
lesly LSS Gueghy 990 9 a=lllas )90
25 9 &S Ulsy 9 I ols Glaghy aSlel)l
Ohg) B > (8aS Gl 5o il ool JuSuis
@ pldl bl 3509, b 25 Glgizme Julox
sl ol 53l Glegl glajlize (lwlbd
ol o b a8S op MaxQda2l liéleys
il olgicdy a8l )Lzl 4oy dumbas i Gluagly
63858 daslas yo .o oslaiwl @l (5 905,58
obL Lo .l sab e jLT (g3 dusliaos g 62U
20 Hliwlgs eadbauslias 318l 5l auslbas o
sloduslaos ;3 aS 3 gguog0 @ 68T lwliui)lS
slogihagh 3 358 L8 eslaiwl 350 g3m
Ggad om gy Gilme i gLl (&S
dolao jl s= pol> Ghaghy 5 wawl Glhagly
9 byl b alayly )5 a3z b zue A0
Capz 1320l Cans 4 Glaghy glopasli
0z Ziwl paolis g ooy @ b olisebl
Rlo) Sz ubls aolsl pl Yo diged U aw>liao
bl S 51 585 0Ll 55 wplias SUlgw pyd
- plulid)lS b 8,8 L8 ggsge @ olST
plil a5l g WlimWol w8 g o3V slagSy
omizzen 8,8 L8 das §lgi 3,90 DY g A
ez ol Glhegly CudsS I plisabl jglaiedy
039 JsB ) (45 slogheg)y kS )luse
2 (rdy 356 riJinl lsebl cobls
Lincoln &) s a8 S ,las ;5 ¢ugai Jolw
5 o933 Usle (SisSe aslsl > (Guba, 1990
3 lgize Jul=xi gy BB 55 (&S Gl Jal=d

ol 630

Sio)d p e W glawdle ;3 SsS
S aS Cuwl ol (Sl mlt .ol aisly
WSS lbas @ (v sloddls ;5 @y
9 ol Gl i 3350 )2 0390 2,94 pamis
S8 dawgi p Sse Joloe @ glasillas
aJLu ..\j|43:'>|.\):3 wrlie Gblo ;> ;gm0 ,xi
8.0 ST)sl duymd [y loddlie 0,538,580 ¢lSe
53 (\WWAA) e g (olas b siiwe ,S@s)S
(654035 &y2 (lunlio (0 4 595 gy
Ggldie  (Jwasd ylogad om H¥lksba
&|9.3| S Cawl OT ).i.)l.u a.al.u .AJ|4:L:’>|.>),3
led S obdl Gasd glo S
CaiS olgiso Loy L @ (g3l ol b
23 2970 2 (6,53)5 3)S09) 1 (o (g
o jusiio plgicay (ST Sn)S dya iy
Olgisdy 9 W8S LS (owyp g0 Ay b
B Relz 305 b 808 Csio 4o (3,509,
Olwepy e (lass by L eadio
Dgldl g (59190 23 slesjgliws b pol> Liuegdy
S jlwge plled hogly disduy b 1) 395
2 930 i (58S layse Julsd @
wlp P9 ol d.u.‘>|_>).l Ve L;@)S sloudl>
Gilwoasldy GUs (Sieyd gladdl (plwlib
6538 @ gols> 33 L pow (| 63l ploul
3529, So b ol g ol o3 o5 jgmo 4y
Nlgiee a5 0 5, 503,85 Camio > s>
io)lez bl GUS (Sio)d sloaudls dSyoe sgigo
o0 ol Ul ol s@pr0si Carlyld

2)90) GUS (Siyd (slodl> 3 ygomo 4203 (5,558 5o slo)lmo (3iruglyl g i .Olile 12950 9 Sz (53108 Jzmo
(O s :alllan

AYY 1599 Glxiuo AFoY gy 15 olass 1o 0)9




AYY 599 Olxio NFoY gy F5 olas o 0,95

G ASu3)S Amugi g i) 4l Ay iyele doliad */{w\

Journal of Tourism Planning and Development

s970 Ay (6,53)8 la)lme aSiyl I sy
A bl G L;J.m)s slowils lp
W2 ()83 lajlimoe bl 1 glaoliimy
G JSlaz oS Gulidolei 10 Hlisl 55 9 4ugd je=o
)-@uu P LS)i-‘i'-‘)f (O LsLA.l.mb LJLw Yo Uiso
b g ool g b8 L8 silesgy ol
Obes b ) b Rloadle 4553 lo)lme Guluwl
15 3lo W lugay kS asjliiel 9 wlsl
s (Sieyd sl lgicar e e
Jul=d (oS Gldo @bl o Lsilesdd edls b
g 50 031> 7l (g il
3tz GSuss I sl Jud=i
L) b aS ssde | ool ol g cawlaos]
b el So ol glabee deo (sl
29530 SuiSS oLyl ol Jul=i b lS i
il g Ghol la)bme (5w, Kbl ol
i olisbw Jud=i Sz 35S o eol)9 |) el
iS5l 5 -394 40 03\l MICMAC (S
S lobli)l g 5138585 Glise polul » lo)lse
3l (3515 @i SG 09,3 43 9 595 eo b
G3aglgl o pelwl pree g0
ovlwl o lajlhme j9S3e SWiST o L adgd 50
2 3l paggy 2 A el g )135,80
(502993 L3S0 L (539)9 rdlide sloausl
355850 8 Jiims 9 4z b a3yl wdso
Jols ool )3 olwois  -(Godet, 2012)
L @izl Ju=d Sy oab ol glo)bse
(_)AJLL{IJ)[S Y" )lzL'L‘.>| ).5 MICMAC JI).éIP)J \SAS
031> 5,8 a=llas 3)90 délaio g fgug0 U laluws
Olwlid)S lawgs &> Gy, JB 5o g b
)90 P2 (599, 13 93 ) 93 Wygody b)lee
2 1ylume 4 (IS Gl 2338)3 1,8 (6,135 L))l
=o 1wl Wjgo (p So Sow SSS Gwlwl
G355 g bol)| =¥ dawwgio o135, g bols,l =¥
sl Olo 0gall (G)I3S)l g bli)=F (598

B3yt jor0 b loges 815 (slgizme Juloxs
Stghy duobas @ plo jl 9 39400 E9,40 gilio
&lio yg 0 (Jal=x jl a2y g 35S o SleT ) 595 1S
gz Uhegly &S Uiy )0 il sy
419,85 0,90 Maxqda 21 ,idle i eosls Julss
Jal=i by, plxil jo 105 dole g ol oa
Krippendorff,) «.8)8 1,8 Jlas 30 (auS (slgizeo
(2004, p. 793

3 il ssly s sslg el vV
el dloz yol> Ghaghy
S eV rgaindgie pllas i eslaiwl v
51 sl b lgise SSuimgy @5 Cuwl
dowgi @ (wld b (abdiwl by, 9o
U9y 5> )l 395 (gaadsio plas
8j9> )5 Sl ol JWis @ G ol
S 58 sy Cawnd (lojl pgd 4 sus>
R 4.;9_)5 0500 il (slgizo Jul=i
S il 35509, b (84S lgiz=e Jul=xi
b g 30 Sy> S leMbl g Loosls
dogl )5 b olgy pwbas glhsiwl
loosls g ¢yio jl (seljiil zolaw 4y @ )aiay
9 SU U RLuws Sz be Cawd
g wbp ylepls a5 il wezly
) oo 9 Wosly 55 6359:8,1,S5 (glagll
oosly uwlwl o (gaiualgéo rnUa.J g\ol v
o Siegly pol Gheglhy )
sloosls Gulwl 5 loadlie (olwlics
590 9 gl | (gaidode pllas (Gaks
Ll 03l 51,8 Suosb
S ool jl Gyl &l v
o138 YU 3318 bl o 3 S5 @S jgboylas
6l s9m0 )2 (5,835 oo (lwliud
5 ljbes 5 b G Ko claasls
o30line U5 ¥ 6,lasis Jgdz 13 950 sl asli

2)90) GUS (Siyd (slodl> 53 ygomo 45203 (5,555 5o slo)lmo (s3iruglyl g i .Olile 12950 9 (Sig2 5318 Jzno
(O s :alllan



650)S amgi 9 530y Alip (Hragiy-(ele wbihad
Journal of Tourism Planning and Development

Ol e BV S claaly > legl
“Carez gl Shg ) dHlad Joaz .3l dgzg
Gl (6 lislw Judod olwlid) S dges (iU

L0 i )

Vgl bl digai islibiuses o Shg S §)lad Jga

30y dlass lo S5

700 ) S0 o

ATEEE 5 e
o P i uSiles

70 liiyls

e s sl ol Mpass

150 W asas (g 5S>

100 Ve GUS g j9mo dnyad (5SS e il

e oo U (S8 ol oo o /pmasi

e 0 U (Sieyd olig 8L g 5,503 pllesal,

03)S 395 1uS)3 1) 63iiSau35b wold> 3055L T8
o dolie @ Oli> jeuwell L layxo
8j90)le algl) Olwlg) (55259 8j90)le ¥ (22550
9 dauuz=s .Zuwl Olhgi plwly) ) lpl ogas
a9z «bls ey 890 lopuais
LoVl U315 )3 pogaio () g Sl
53 9 3 aislw i les> dlegS s o aS
8jo0)lé cnl OBIS0L 9 wlxiey 33 Goyee
sl g (wg3)d doliolds lapbuls ,Sily
9 i b OB 05L Gl paye Koy
b.wl&(: 9 U*’-’)f oj9o)l.é L’):‘.I 9 .LU‘SJL;O d.iblﬂ
k) OB L acgamo () (HBuwge 8ig0 - F (35S
595 4 ) oBaiSag35b 3)ls 595 bl g, S
ol ghls il aw )5 0jg0 (ul S0 Wi
9 P30 oud)l (panass BEOLS dajlu igles
dobo Ginles 0By wige duaiS s gl
O (ol bjlw )18 LWl g ;lwgeasle
QLS degazo ¢)35)3) Ol QLS EL degomns
L aiib 95 )3 a8 ol jgiS ole (slos0,5m g
&yoyio Jlie e Caving 9 g2y0550 30 7O (sl

slodls Gols Guegh asllas 390 dilnio
Fol> Guagi )3 il olgd yeid GUS (Sio)8
Olwlidy)lS 9 plwlidphes 51 8510 L alias b
wlwl o9 9090 g a2lllas )90 délaio @ 08T
Jolei g wS)lie (ol a5 Glegh lo)lize
@i (S ey lSlee oBauSsb
9 Ugel WBauSanl Glwlus! (g8,
obe b > Rl @Wils glad oLk
ablbe Jud 2 4 aS Lo wlkil g (ol
Ad=s ;o el Db L Sl Ojlee )
9 lw \Fe iesd L Lyj (Shlee) plaVoge
olrVsge dlxo 4o (o)l (ST b oxd >l
da=is glocgJlw g Lo glemo hls .cuwl olygs
092 ol pS 0a) YlSe Ylgicdy 9 Cawl
d..o.c UI.)JgM La.cl).Q uL99| L’)_)J‘)K 9 Ulzo
S ohei e Jd o j:Slobls (lacgaxs)
Wl g g Jlw A Olhbls 830uS clad

3)90) GUS (Siyd (sloidla 45 j92u0 4o (6 )Sibd)S Sigo laylime (s3ianglgl 9 (lwlivd .olilg> 142940 9 (SIg2 (5OL2yd Summo
(O s :alllan

AYY 1599 Glxiuo AFoY gy 15 olass 1o 0)9




AYY 599 Olxio NFoY gy F5 olas o 0,95

G ASu3)S Amugi g i) 4l Ay iyele doliad */zm\

Journal of Tourism Planning and Development

949 &b @locl Js @ |, 03305 3035L g 03,5 [mz,I)_é
9 A0 ol g loplis)g acgaze W (350
acgazzoe ) Obed SHb Ly, W ws gloo
23 &Sl 305 gllas degozo I £95 N
L s llas BT g bvesusy Cuwl oasd M5 ol
blies 48515 b amlitio g (soManl (silpl Kinyd
acgazo ¢yl 39 wsye HBaiSausib @ !
Gy wlgs a5l 51 Voo Joiins
ol I pln pegasa exSajl

(28 o

L9 j) sloasl F

29> Juol> pol> Gluagly (4aS o slaaisl
il 25 Glgize Jal=xi g 4 dusbas Vo
ol plail jl a2y ausbas j0 aS (glaigSay wouwl
ol 32 aobas g oadip0 6)1355S aolias
MaxQda2l ;915 I Ll el 5> cawl 63 0
WWHO oxbelol slodusbas .ab 4id)S SaS
Rl ol (29,5 ol suoloil Jobo 0 as 8y
AV g loaS ¢l 51 S cawl alS dloz b 35 510
B 53 983 logasly .o zlsiwl pasls

lasd 816 JLso \V

8j90 & (Cawl oo Glasl sUlgwle (ol)l )
9 > 13 Sz glasoly b 1) oBaiisausib) abo
sl oil o (oilbond sloplos 3,08 iblge
el slodely @ ojge I sy S0
9 g0l $lol)lS (5,10 @ aS 31> polais!
S God> @l (Sieyd gidge b (ol
slogluw b oS4y, poil o gl gl
(a0 Sz glosaly 5 olez S ez luis
Obed polee layie 8jg0) poloe loyin 8590 .V
U pgs siloz S Sl e o glodiuaS I (S
Lol 9 Jledv sl 5l 2, 55 oMo 19Ae
qoadlosive (sloginic Sl soge JUT ol
ol Sl el 9 )T Qb qeanlU)gigd g (50900
A (35S0 j9,0 | 395 )T g iz y0 dcgame
wosd ol 55 (la3lS) Sl )8 890 @lS
9 0gswl)eS> bl> &8 Ly sjlilpduz 9 bl b
0jg0 B ol lagle ) .l Jglbie (>Lb
lpsl 5o Rleyed g 3w b Sl glow)S
Sy 890 .9 (323 u2lgs 1) )8 Cuog 53 (oaw)lb
(aoiSu) ol (5,5u3,S Suolio dlox Sl 0590 ()
b aziSd 52j 50 ol ) 45 2980 Wgxo
o5 sloojge plw b 4las paes jl a8 e Zalg,
J8 5o (5l5)) ;a8 8590l adlS Ne (5,15 glas
0j90El 4 23 0giSl 45wl 03gs M
) S Hbungs Gus OB 335U sl ol o3

2)90) GUS (Siyd (slodl> 53 ygomo 45203 (5,555 5o slo)lmo (s3iruglyl g i .Olile 12950 9 (Sig2 5318 Jzno
(O s :alllan



650)S amgi 9 530y Alip (Hragiy-(ele wbihad
Journal of Tourism Planning and Development

9N

AYY 1599 Glxiuo AFoY gy 15 olass 1o 0)9

U (Siyd sloadle 55 jemme i (6,5)8 lo pas i g lo)lumo -9 8)laid Jgax

lo S5g 9 lopas L
33b @ @l
Obed yod GUS (Sioyd gloddle I s cuslid g BT bl
Ohes U (S8 lodle a4 s Cado 0By
Wil 093 (295 Blaled ;5 Sl
232 9 05U gloalled &)z g 3935b
Sius 89) g lg8ayaad
6530 9 GaBT Ll
Olaus 9 WX (05w
332 9 66 S I 335 9 1Silole lowyled plasl 4 Gigl)S
29,5 Gyl )3 S ko g goz 53 spam U GlS
O
0335 3335b sl 03l 335L S 51,38
(623353035 )5 (2393 pwlwal) Capaseds I (5,505 3= b (Ll
0215 3235b gl >9) Bl Gyl @l
1983323 g (Souus 3,
03 il g T Gl
gy locadgdue (siigald Gulwe|
Olsso 9 (s Sd Gulus] Sl
(b (2o (RLg2 (RUinz amol)) 0358 335L Dy Ll Gt S)s
Ol ) 03330350 i) Lo
2350 0Ly s Glnleyled 03565 3935L JiS ¢ Wil oSl
Sl deolo Siayd 3)90 53 iyl Allas (5 ,51,8
(gidigS (olSe (SRl (S (g )jlwdannzzo) o glayin S99
(51> (2Dl ga309 « SIS
S5 dodpan ¢ 5295 Olimwls (2B, 033 (awge Jio) (sinled slayie 929
(-9 Lo
W3 b cawliio (550 (S8 glool)lS 55 oS lise
W3l 09,3 sl g leled (556
a3l 805 235 4 s 335 Si6
S b g )lemo S5
332 9 636 sbojuz (63850 (sl (solSariS uo Sy
(e 28T
Wl kg, blize lowled g low)lge 3yg0 5o (i1 s
(083950l Vo (ol5365) ydpaml Ll (gl HUlSal Lgllas (susyiuws
(Wdl> (g)s gloialy o, Calwng) lbauile OleMbol 4 Wgllas (ouwyiuws
(a9 9 W O)gi0ey) by dugi sl Dollas (guwyiwd
(W3l 090 ELolib g plodjl pac) Adle Cuwlio Jozi ol

Lm)bﬁo

road

Ol g 65500
0338 3u5;5L

628 oS

O g Glwlws|

G)ﬂf)) 9 LLOl&’j/&"ASJL&).O

Ko,

a5 (S5

6530 g 2T

Um).’i.w_\

2)90) GUS (Siyd (slodl> 3 ygomo 4203 (5,558 5o slo)lmo (3iruglyl g i .Olile 12950 9 Sz (53108 Jzmo

(O s :alllan




6503)8 asmgi 9 530y Alip (Hrogiy-(ale wbiad
Journal of Tourism Planning and Development

AYY 599 Olxio NFoY gy F5 olas o 0,95

GBS g Laj G (>hb g plosuz wgawlyeSs
laszo CoBUS g Canliz gz (65919555 1 wgllas 85kl
tcrwlio ggs amnlio blagy (g pw) W3 1g)s wollas (oo i

(- 9 cwlio (90 9 5510090 lopimw =hle 9 olaleo
(W3ls s (2l )3 B3S035L Jolsi 4 ags) olsi bayso (>l
Wl A2 plodaz g (2l ) 030S335L o) g by (s Gl 4 4zl
Wl U g iz (5 leze
OUS)S Lawwgi (B3iS3u35L @ plyisl g ol
LSS Laawgi Sloss Lgllao 1)1
lg0lago

Uil g oBT QLSS Sl (51,950
295100 OUS) bl
29 paio &y )=
(Olwld Js )5 419)) Wil Glotuuazd b 03iiS335L (g laislien
(633583255 Lawwgi 3u35L 5l OleMbl yundl) d=als g Ky 3,90 )5 ,S&T Gbyiws
w3lesbay Olhbls ibls oles @

GUS Sy sloarile Sl wsale Lléga b 430 (11> olas @

Olasl bl > 3L CopiS

S¥losby oyl
IXCHEVEYE

Bk il lols

ShUassl 1 ,ih8 3035L s 3oL,
35l O g Ghsacals) sl
G5l sbad 53 235b Ay ()13 STl
Q3> 1320 30350 129

obSas 4 3935L Ausgs

U)oy 59530 sloylime Olwlicd)lS lawgs (;8)>
LB GI3SUHl 290 o 9,y SO 93 > 9
o)l =) a8 59y O )90 g (6,18 )l 8,8
bl =Y winms (,138)51 ¢ bli)l =) 03,155 592
w98 6351 o bl =V dasgio 63550 o
Sl Jgas 85130l (098Il (g )l35)51 o olsI=F
32 Sy oxiblunlis jlemo W (sl gloliio
)93 90 Gub joSie Aol twyy cawl VVXIV
S 4l plwlid)lS Shlas (g)lol Gis )z

Ll 63 o W 8ledd Jgaz 5o off

69819 9 (s3inuglgl 1830 4 (L jelaiedy
sloddle 55 jemodyyai (653,85 5o sloyliso
dalss S5l ol e GUS Sied
48,8 0yg0 S Suo libley SaS @ (g izl
22 CaBge (g3iaiaglyl pod 3509, ol > b
9 ISt Gl 9 el Ll lso
o @M Saoyd gloasls s liig il
LSL‘DJL.!-Q" aS ULMJUJ-U )gmuo Ul UIJ'V
9 E3og90 W llue Gulis)8 Lasl s U295
L)i’g) b.AJ@ J) 9 O.).Ai)O.)I) )I)§ 4&]”0.0 .))9.0 &.aJa.Lo

2)90) GUS (Siyd (slodl> 53 ygomo 45203 (5,555 5o slo)lmo (s3iruglyl g i .Olile 12950 9 (Sig2 5318 Jzno
(O s :alllan



650)S amgi 9 530y Alip (Hragiy-(ele wbihad

AYY 1599 Glxiuo AFoY gy 15 olass 1o 0)9

slasj

X Journal of Tourism Planning and Development
Uil Jel Jgsz la (Shg -aw 8)laid Jos=
R iy 92 Jlasd Slasd Slasi
¢\ s Egoxo :
30,5 99 YAQ Q0 \Ve ov

L bles pl Cuale . 2siwe ligi b M
2 G 9 Joe 50 |y exdbaizuol o lnk pac
Dl Jws @ ) lo)bee plw GiiSly lagl o)
SO Jloids )5 49530 (sloylumo (5 5))8 Cusbgo
sl ol 5830 jle Cuwl So Suwe ainds

Sl ol Ojle

28 S Y

35bb 18,50 assT 5l Lt 1Wae (glo)lso
5038 alo)lize Glwensy Aiiwe iy
2 S G (S8 sloddls 55 (im0 )y
98 BB cgmhad U | 35,80 JL8 sl ol
Cadgo ol el (oSS @l Olgi0
2 So Suo ainds (B Jlud 53 gl 655),8
ST Caglgl iy @ oS ol (5l las

Sl 2l Jlas 5y90 42U o

LS):SJ-’ 9 Jolai/es,lie v
03338 3335L
S3bsbay oyl v
6334830550
6> Woylizo cnl tami b iy il loyluo
Ao (690 b 6230585 9 oml I35
sloadl> 3 jome 4y RS lajlize
333850 418 4l el )5 aS phes GUS Sied
3,18 (542993 9 JIER S0 CRPIPY PEYSI LIS
Al @l 29,5 loli=e S0l 9
So i (8 wgiz ) bl 55818 Cuslge
a5 ()38 Caglyl )i @ &Sl S
5l Bl)le Hlas 5,90

WV Y W Gyl
P 9= Ay S8 slole Cusige
Olhso Blod 31 0lgd o GUS Sy o3l
2 olinSlas (5682 9 il g )35
Pljfl..p 50 Y 8)lads JSi 53 394 0 2 i sl
P29 1 Dol oo palitume (5138550
@ .F 8l Jgaz 5o Lol o cuwl osud oS
Obwo bl 51 9836 Glojlme  sauuglel
sl GUs (5&1@/‘ 19 lowdls> il
Obae bl Glegh slo)ime uwl oad
BUS (Siod gloapdly )3 g pipl o I35
9 RV (s0=>99 ‘o.uSUM.o_: L&&dio )l.e:> 3
il (23 2 @ aS S51id)S)1)8 o

onl 03iiSms b 388G (3909 slaslmo
Olwo oupien sooe 4y (65035 oyluso
o3l 131y s 30l Oliue cieS 9 )38
b ojlumo ol 3505 Ol e GUS (Siad
O dlwly phusw Ohosi She  Giiwe
Casbgo . awl pgo oS Glise 9 Culagl
o Jlod Comd )3 9530 slajlimo (553
S5 gyl iy g o Cannl So o s
Sl 33lo)le Hlais,g0 420 5o

w9 >hb g gl v
(smpinsd
05501
OlyUazl
sJlgivlege
Hoed
639 sloShg

4y (55035 laylime 192990 ©lo)lizo
Ghls 35,860 S8 4l gl 3 &S 9o
(Si2,9 slodla 3 3bj 63305486 9 63886

AN NN

2)90) GUS (Siyd (slodl> 3 ygomo 4203 (5,558 5o slo)lmo (3iruglyl g i .Olile 12950 9 Sz (53108 Jzmo
(O s :alllan




G ASu3)S Amugi g i) 4l Ay iyele doliad */Af\m\y

AYY G99 Olxdio NFeV Loy FF o,losis 1o 0,95 Journal of Tourism Planning and Development

Siop 53k g alT
Gyals, v 4,25 (S liso
sy v Sl
SB35k wllbls

ARNEE NN

Indirect influence/dependence map
N 5 -
| 7
b -
-
-
-
-
-
’/
R £
. .
id .
-
= ==
- & A )
H e
iN_ o= Yo )T
5E 3% o e .  —
: Pt 8 3
g . J
S ”“I“”””I”“I“I“I-“”“I“”“-II”“I“I“I“I”“I“I“I“I”“I“I“I“I”I”“I“””””””“””-“”;/”‘E'”” T Teeeeeeer T D Tereereereeres.
/’ |
-
-
R [55)
. !
- q
’f
-
’f
-
P !
’I Q
-
Pl =4
f, q
”
-~
-
-
’/
e : \ _w'-fl.!
E dependence =

ST Jados polaol 32 olyes GUS (Sityd slo a3y )3 soma o 6,Sub2S slelime upmige Sy bylad S
So S

Seww Slsby gy 6 )38586 ol Olue US> dayliso 31 Sy 40 Cymidg i Sl o
Ol dawgio Wil wiwes Ll wbues 65038 oo et Ol 5Ly LY
030358 Olles (598 Hlumun D3 (598 2w U Siepd glbasls )3 jeme e

ol sl L;'>|)Jo L;)lS.u g0y g dae JB

2)90) GUS (Siyd (slodl> 53 ygomo 45203 (5,555 5o slo)lmo (s3iruglyl g i .Olile 12950 9 (Sig2 5318 Jzno
(O s :alllan




Qe N 65b)S asungi g i) Wby gl sale aabiduad

Journal of Tourism Planning and Development APY 599 Olsdo NFoV g Y5 6)lass Ne 093

Direct influence graph

1

N =

- S —— I
So=r > //

RS R d
J’{.. W’g

L

N R A
: };““"'nrl"l/
N S

iz

N 5%

R 5
P2

) 2N

/

>N M S = i

N XU S
=) XERAN\Y/Y Ja ==3 N
———— N \ \z7

; .—7‘(:;"“\\‘
N =

EXCE LR E R

Weakestinfluences
— Weakinfluences
— Moderate influences
=~ Relatively strong influences
== Strongestinfluences

lpsl) GUs Sioyd ol 53 j9me 4ryad (5,503,5 S550 loylimo padime S pLSLS -9 8)led JSub
(599 o G umis jlwn

6333 Lasine ol p3e sl 9 651358 Oljue 2970 4,25 (6,538 (5lo)liso . F 8 Lo Jg32> )3
ol ol ohe G Siayd slaasls o

aS ailosd gauglyl olbeadine (5 135,50

ool GUS (Sin)d loadla 55 jeoo 4pai (6)50)5 ©lo)lse g Lo siio g3 uglyl -)le 8)losd Jgax
pafiians (135,50

623050 Olse | 385580 Olise | 6B Cusbga lo)luzo Caglyl
re rq (138,56) (539)9 S >ho 9 plabio Jol
Yy FA (,138,50) (639)9 VI 9>
fr rv 099> 4,25 St Py
YA 02 (,138,50) 639)9 05,501 plez
vy vs (,138,50) 639)9 ol Ua| o2y
ro vs (138556) 539.9 ilPulege ol
rv ro (138,56) 5399 Hyal ik
rv ro (138,56) 5399 62 sloSho i
£ o G (4990 61253 1 Jolss /S Lo 040
9 (A Wi (42990 | 0280 (Sxlesbay ylxd juw RS
A Py s b iy i 6253k 9 (BT 235
s vy Az iyl 425 Sl p235l93
FY vy o b iy, Slwlus| 0350
FY vy o b iy, Bk wlybls 023)lg>
34 ¥) Az b iy il Siayd 2350

2)90) GUS (Siyd (slodl> 3 ygomo 4203 (5,558 5o slo)lmo (3iruglyl g i .Olile 12950 9 Sz (53108 Jzmo
(05 yo rasllian




G ASu3)S Amugi g i) 4l Ay iyele doliad */{w\

Journal of Tourism Planning and Development

AYY 599 Olxio NFoY gy F5 olas o 0,95

FY ¥
¥V ¥a

Az b iyl 3ol el

OAY OAY

9 6388 Wl 9 JoS3e lajlime Cuidg @
5 jeSie oyl l @islay olinsiy b
U (Sioyd sloasls 5o plivwal plise bl
L8l 00 lojlme ioysige Fops
O30 lojlumo (42990 lo)lime 0Ll
oo 351408558 @z b iyl oyl
O 9o 4,25 (6 ,50)8 W) liso ¢l 15399
2 1 il olhse isieS 9 IS8 Glse
W oS 35 ol b GUS Sinyd gloadls
bl 9 plebe I WlO)le Cuglgl i)
(silei0logo (LAl @SSl (i (S5
@ duglio )5 @38 o Shy 9 gl
oy looiegh b 13550 9 6399 loylize
slojlize plad 4 dgdi 0 daslo aS jgboplas
2 @ubobay i @ls s IS5 g S
Sawloads dzgl ogaln glogheg
OLS03,8 83,551 (Yo¥)) o, 502 g of Jloplgicau
R S0 Jolge | s buiusoz 9 53,8 sloShg
J9 -3l 00 GUS slaadle )5 ohSis,S (s)lslg
«(S)lP0lego (ouyiws Jolge 4 49530 Lhagly 5o
S sed o)Ll (S5ud Pl 9 vlabo 9 gl
9 Sl Ghegh > L @mls paee e
0365 Giegh 2l 5o a8 cuwl (1WAA) o) Kes
35 3Ll imasd sloShg glgil 45 135 oledl
il bl IS5 GL8wsS oyl S0
bl 18U g Cusal 4y 595 laagly )3 (Yore)
WS oo > Sibs,S dyad )5 Sy
ol Ghegh b auwnlie )5 (Jg .l o)Ll
(651930 logo DAl 05851 (i slaylumo
aig)S oapl | wasd g 529 wloSho 9
608 oo 102990 lojlme .l
shls 39800 JL3 sl onl )3 a5 j9m0 @y
Si2y9 sloadla 53 3hj s il g )38,
5 025 (Sil jlse a5 siiws Gl e GUS

&=

GRS Ao g sy O

) ol )3 &S Caal ()l JUis @ (g 90! SSuia)S
B)5 9 o3> UbyinS plodpe g loglSe lw
2 o Blw Su ohSins)S dyad S 13 L adiuso
Mabo (HLiaebas (uizes 9 (5,502)S b
ol Olhian jo 2w plid=o I (g b ol
lizo glodius) U azgi L bl wilaiils ojlw
Slgidian plidos aS (5,50)8 Dy sleyl (Gasioss
G)gui).))g Juoldo 9)03|)'| ol ugLO.w .)Jlo.)ﬁ
ook g byl Jus 4 leale logas
algiy &S 35930 Ay (5 Su3)S paolio L
i Sl ohS@sS Gl canlio sloos gl
9 bl Js 4 pol> Gheglh olwenw
2 970 4 (6)53)8 slajlse (saiaglyl
A o0 dslllas) @V (Siep loasl>
9 &S Ul 95 | ol Gheghy Cawl (0l
dlian b s Gl ) ol 63 JuSid oS
il (glgizo Judoi CJB 55 (5585 Yo digas
6503, (slo)lumo g loas L (Ll 4 pla8l
aS Gaslh OV b jlso WV 13 3058 j9mo @y
gh&iwl Sjbne seS3e slajlime vailwlad 4
9 bjues Gulwl n pgs doye 3 .38
L aelas 9 @gxe Wi glagasli
S 5 s W plwbus ol 9 olwlud)5\0
Glid GW (Sio) bl pleieds ol
L izl Jud=i Gg) b pow dzpe )5 ol
9 IS Jalo @ pladl S Suo 8l
sloddl> 5o oo 4 lojlme usdge
Yo digas alsyo onl 5o b oled GUS (Siad
ol g gaoge 4 laluwe Hlwlidy)S I (g4
23,5 baylso (613805 @ pladl aslllan 3,90
clobme  alagyl e Gheghy o
G (Sio)d sloalle 3 jemo e (6 )Sin)S

3)90) GUS (Sityd (sloidla 45 j92u0 4o (6)5ibd)S Sige sloylime (s3inglgl 9 (lwlivd .olilg> 142940 9 (SIes (6OL2sd ummo
(O s :alllan



&9

650)S amgi 9 530y Alip (Hragiy-(ele wbihad
Journal of Tourism Planning and Development

99538 Uhegly gl plie 5 .aiile
(5530 9 (28T lwlwa| (ol Sliso (slo)luso
Wl @l a0ld s L ,Bsk bl g
a5 .35lg)S oaudl exuSausiL (Salsbay
aS 5 pledl 393 Ghagiy gl ;> jui (YelA)
5l pafiuno s g pasiimnn jolody (S3ileshids )lad
@By o Sis)S cgls) g abio pgual Gyl
oobl 50 Ol ol 138,80 858 5,19,
oS ol ygomo s (5,503)8 pol> Ghagh alis
shd ooty (6,508 gdie s
swoslol g (5uyalp I Jub a5 Cunl (obg
sl Sy 9 Loyl wlllaunl b)) )5 yéw
Jled Sl b 39350 e )3 LT 185 (63,8
> GUS luyai ools JSi 53 pmm Sba)S
Ololws! 038 8 dSlse a5 (glau,xs
S S35 Gl g adjgel «Suayd I @by
S dgdige (P3ledhy Siloj aad ol o)l
Wy poge liwl) 5> Wyl el g layxo

D9 gy GUS

5038 pogio 4 ooh) SeS Lo Ghoagh

ol 038 G5 Simy flasile 5 o 20,23
23 gl i S| ool wal cudS olgi 0
sl 3 Pailedby o)l @l D)
Va9 S .l Ulf.mS.ung P MU L,i.@)s
9 9N GUS (Siyd gloadly pgehe pols
=l sl Ll ¢l 53 Guizxen b 031> dsuwgi
Suasly g loles U Sy ol
SIS IECENEERL A WIRPRVESL § JJEL
G S g Cuwl w9 6 cdad 590 pgghe
9 OhS@3)S sl Glosl 4 o)l Gl (SigSs
o Olalllas 3 .a5les)S ST BauusS3050
Sia)S agya slal I o @ plaSie oladss
pogio 4 ol g Jiepllas Ujgody g Sldislsyy
U (S8 lodidle )5 jemeduyad (5,505)8
plod iy logiegiy o puisen il
Slesgais blad |y 85,8 duymd 833S,.8,5 sl

Sa2yd loddle 5o 4 (SiU Cusel disoj
2> 8 38 o)Ll (Yel) 2 (hegh 4 vlgise
ovgalol Glpe a5 2SS0 Ole 29> hegh
(apidgo U 398 3,84y pasio sloSig b (Sied
> 595 @ 1) b Ligogs Sl
350 9 5528 jl Sié gluya Bl o g 23S (o0
1830 slojlme dgdie ohS@S Gl o
e iyl wadl aS,50 aSOT 1 Gl
2 690 i 658 lajlime Glwens
B asl ol a5 G Sie laddls
& olgie Job BB cuslad b 1) 33,5
‘k_AS)Lu.Lo )I .)JIK_J)LL.C LQJLLQO )Ja.) )90 4.&.:>Ll PR
DS 03SL xS 9 Jelss
[y y953e loadl ,ulai .635uS3055L (Silesbiau
8L (YolA) plSes g ,9l5 Gogls ,o wlgicse
9 S)ldo (o3 (wlws| ty,xd sy gz aS
oSS ileslas 4 s elaisl
loylizo ol tazais b 3,00 loyluse 35515 0
@35 s 62355 5 ol 138,58 bl
P o= A @SS lojliee aiwe
18 4zl ol 53 a8 Gl GBI (Ko slaaudle
#2993 9 I35 laylumo ;U s 33,8 o
Pl 29,5 le)lime Sodplods 9 35> 1,9
390 4zl 53 ()38 Cuglgl iy s
L;:bfbszo ‘Lg).ogbb 9 UmlfT Sl le,le Hlas
@tﬁ L) d.w,gl.iio PR .(5)')[99 l(S.).LO:L.!LJb)
(YolV) gigamng 9 giiblogw gudun slogieglh
(Sa2y8 laddls ;> @y CaduS aS 3)ls gledl
23 (S o) 9 sl GiebT (s,:85b
llize g Sieyd Yl U ,953e Lhegh
9 wlsdl s egh o .o aid)S eausb
(Si ugele lbadlie (1¥99) ol)Ses
o> Shysl g STl cuasS (S, Gugelol
SsS ayzi 5o lbaddse uiliSut oo

2)90) GUS (Siyd (slodl> 3 ygomo 4203 (5,558 5o slo)lmo (3iruglyl g i .Olile 12950 9 Sz (53108 Jzmo
(O s :alllan

AYY 1599 Glxiuo AFoY gy 15 olass 1o 0)9




AYY 599 Olxio NFoY gy F5 olas o 0,95

G ASu3)S Amugi g i) 4l Ay iyele doliad */{w\

Journal of Tourism Planning and Development

Ol 9 B33l 536S) asele pigial
eV olei GUS (Siayd sloaudle o (oVsleo g
9 2l Loy sl W (Sinyd loadls
€090 b awlie Eglio g Rlike laslagg,
0} g wolises Lyjlaxi gleigSay . aisS Sy 1) adle
aS 23S dll |y ggitio wldz lauxs gjla,90
i e8) 03iiSudib e 1) (S98UeS sloau s
S sl gy nb @l s
03305 3035L 9 65309,9 (liwls o U 1) sasiS 30550
A3 gylainlien Gluwly Cuvasd U

9 5299 laylime s> (S930 (>lio g pladee
GJLA—QO 9 wags.) ULuJUJ.)J RG] Jl.)S).uLJ
slugSu Db GUs (Siayd laadl gy
L 235b 5B ) 3235b o Weldie a5 bl
oloauz g 2 (2l 5 568 Gladl saiS ;L
9 Sur3)S oy Wil g syl 4 b wdls
U G50 olakee .39 dngs o oligS sl
&) 9 Uil pes &S 39d Bl laigSay
B L bles Cuoyd S sl Sws
(55609353 (5SS S slonl 15 | QS 3L
sloddlz 13,8 il gl b)) slagslug 9
S bl ssbie dues WS S
G 1) wollas dyyzi aS 3bl (glsgSay 3k Wil
owmgrw I aS plwepy aea exiaSausl
MI2s8p b Jgo slopiumm (5854
b

Slbm 9 356 Glajlse s sileinless

$Sieyd gladdly GUS)S disoj ool 5o -l
Oldolie sliml) )5 b 3V slogbjgel b U
S 8l s95 oBaiSaysil 9 B liL
D3l 5l Plbole az S 3l 3L S plweny
23513y T b clisio g 23S oo 3935b libylas 5,90
3)90 Wloas igsz g bl atbly (53,95 a4z aS
Coggllao Cagz 5o plboliwe o @ 1) 395l

ol g bl (Kis)S dyad 530S 18)s slal
W, (5,88 pogie dawgi 4 Lgiias Lheg
C\S.Lg Cawl 4.19'.\)‘4 (S)iuu.\)g k_JLubl ) )9=0
031> aswgi 30 1) GUs Sio,d glaalls P90
i 5SS Gl ol Ghegly 5o
1ol G293y (S g3 pgo Lol 503 Sl jeo
1Oy saud aislul gloddls aS Cuwl ¢pl
Gxoe g 23l63,S 3505 LS8 Ol g Lajls
1970 Jgpazo Ca 30 9 (2)lL glesgad LIl L
Joloe g (653035 dyyad iy Layls g puw
sladle » Juleoby olad §ls o Lk
3480 j9S30 sloadle e gl GUS (Sie)
@ s dilyl glp 1) plodel)giws 1) «awl
18 Loy Tyl )3 a0y2 b g (5,bS3 oS 235b
slowidls 5l aws C)T 6l 0990 ol ¢l 305 0
(bS5 oBaissusl) WSS slohib 4 S
as 3)5 Leol Q|gﬁuo ol Ofo (A Liawlg
G953 Gy b 5o xiloshay Sl sl
ol pgo W3l Syl 3amo 30350 4 oSS
sliwly j> Gagh lee gleslpiuing 4 aslsl )

g g0 wislay oal Juols ol

sloddle (920 9 uwd gy pol> Glogly 5o
Slles glagasly g bjuse U (Sied
L olgise bzl ol b ghasnl 9 (plwls
5 B Sisd sloasls ol Dlolw (gjlalel,
Gsgluo 9 58S (Sieyd e O)lig
ool algS llacl b Liwly ol 3 5,8 Lildec
digo) 9 g3l b lagl @ plas gloddle 4 GUs
S pald il ¢l dewgi 9 dping o |

sloddly SxiSupus glojlze I (ouwyiaws

2 i sl gl GUs (Sio,d
Gt pro Dloluw (g 51350l 1 GUS  Simnyd (sloaudls
Db g Nlgie uwlie Jaxi od)b
@ G Ko slodls jl a5l aS laigSay
solils ols sl 3 Giold o ploojl
lag W51 03siS3055L 4y Cangllas glweus

2)90) GUS (Siyd (slodl> 53 ygomo 45203 (5,555 5o slo)lmo (s3iruglyl g i .Olile 12950 9 (Sig2 5318 Jzno
(O s :alllan



650)S amgi 9 530y Alip (Hragiy-(ele wbihad
Journal of Tourism Planning and Development

o3 53> OB g pgu
slo)8 w58 dlwy jl z e dlis
Jol 835 lawwgs allio ()55 9 Yl (Sl
23 lesal) 9 350 wuouo ! oa plovil allis
adS Oygo pgd Sxiungr lawgi Alds (g

&9l Slaj
23 8L SLAT guo aS 35l 50 plel o8 i
235,135 Ao ¢pl Hlisl b g (Ssuwg b aladl,

,S.u%"gg.\ﬁ.’i

s o cpl )5 Hlbes)line 9 (ole (ploal)
Sigled e (Sil5)38 9

Glowsls GUSS sl 13 sy @l (i
bl glade g G U BT s (Sia)d
bl 3y 55 1) cawlio 3)95 5

Ju> 4 Gheghy agllas 3j90  ddlaio
el 0395 Olgd o LgiS d9290 loadgaxe
blas Sy 50 1) polo Giegly la)luso olgi e 13
g5 pol> Ghagly -1 )18 (o )90 i jeudS
ol ale Sl iy GUS (Sio)d glail> 4
s gloddlr wly olgie o L ayhse
Llio i pol> Ghogly b g Jul=i g (olwlis
gy Sl &S Gl > pole Gleghy ) S
ST Glouiagiy sl b 4i8)S 0,40 slgizeo Juloxs
031> molindiyig s sulas (5,503 oy, jl vlgice
3,5 esléswl o sl

b o>
Hlo ol Ulie el (Jodane Saiungi lglol 4 Ly

2)90) GUS (Siyd (slodl> 3 ygomo 4203 (5,558 5o slo)lmo (3iruglyl g i .Olile 12950 9 Sz (53108 Jzmo
(O s :alllan

AYY 1599 Glxiuo AFoY gy 15 olass 1o 0)9




AYY 599 Olxio NFoY gy F5 olas o 0,95

G ASu3)S Amugi g i) 4l Ay iyele doliad */{m\ '

Journal of Tourism Planning and Development

Ali, F., Ryu, K., & Hussain, K. (2016).
Influence of experiences on
memories, satisfaction and
behavioral intentions: A study of
creative tourism. Journal of Travel
& Tourism Marketing, 33(1), 85-100.

Ayazlar, G., & Ayazlar, R. A. (2017). A cross-
cultural investigation of tourists’
memorable experiences between
two nationalities. Almatourism-
Journal of Tourism, Culture and
Territorial Development, 8(15), 136-
151.

Bastenegar, M. (2019). From Gastronomy
Tourism to Creative and
Sustainable Tourism of
Gastronomy Case Study: 30 Tir
Street Food in Tehran. MANZAR,
the Scientific Journal of landscape,
11(49), 26-37. (In Persian)

Bakas, F. E., Duxbury, N., & De Castro, T. V.
(2019). Creative tourism: Catalysing
artisan entrepreneur networks in
rural Portugalhttps. International

Journal of Entrepreneurial
Behaviour and Research,, 25(4), 731-
752.

Boorstin, D. J. (1961). The image: A guide to
Pseudo-events in America. New
York, NY: Atheneum.

Booyens, I, & Rogerson, C. M. (2015).
Creative tourism in Cape Town: An
innovation perspective. Urban
Forum, 26(4), 405-424.

Brochado, A., Stoleriu, O., & Lupu, C. (2021).
Wine tourism: A multisensory
experience. Current Issues in
Tourism, 24(5), 597-615.

&L,

Chang, L.-L., Backman, K. F., & Huang, Y.-
C. (2014). Creative tourism: A
preliminary examination of
creative tourists’
motivation,experience, perceived
value and revisit intention.
International Journal of Culture,
Tourism and Hospitality Research,
8(4), 401-419.

Chen, H., & Rahman, I. (2018). Cultural
tourism: An analysis of
engagement, cultural contact,
memorable tourism experience and
destination  loyalty.  Tourism
Management Perspectives, 26, 153-
163.

Chen, Z. (2021). Visualizing
experiencescape-from the art of
intangible cultural  heritage.
Current Issues in Tourism, 24(16), 1-
20.

Cheng, Z., & Chen, X. (2022). The Effect of
Tourism Experience on Tourists’
Environmentally Responsible
Behavior at Cultural Heritage Sites:
The Mediating Role of Cultural
Attachment. Sustainability, 14(1), 1-
18.

Cohen, E. (1979). A phenomenology of
tourist experiences. Sociology, 13(2),
179-201.

Cong, L. C. (2016). A formative model of the
relationship between destination
quality, tourist satisfaction and
intentional loyalty: An empirical
test in Vietnam. Journal of
Hospitality and Tourism
Management, 26, 50-62.

Dean, D., & Suhartanto, D. (2019). The
formation of visitor behavioral
intention to creative tourism: the
role of push-Pull motivation. Asia

2)90) GUS (Siyd (slodl> 53 ygomo 45203 (5,555 5o slo)lmo (s3iruglyl g i .Olile 12950 9 (Sig2 5318 Jzno
(O s :alllan



=

650)S amgi 9 530y Alip (Hragiy-(ele wbihad
Journal of Tourism Planning and Development

Pacific Journal of Tourism Research,
24(5), 393-403.

Godet, M. (2012). To predict or to build the
future? The Futurist, 46(3), 46.

Kim, J., & Fesenmaier, D. R. (2017). Sharing
tourism experiences: The posttrip
experience. Journal of Travel
Research, 56(1), 28-40.

Kim, J.-H. (2018). The impact of memorable
tourism experiences on loyalty
behaviors: The mediating effects of
destination image and satisfaction.
Journal of Travel Research, 57(7),
856-870.

Krippendorff, K. (2004). Measuring the
reliability of qualitative text
analysis data. Quality and quantity,

38, 787-800.
Larsen, S. (2007). Aspects of a Psychology
of the Tourist Experience

Scandinavian. Journal of Hospitality
and Tourism, 7(1), 7-18.

Li, P. Q., & Kovacs, J. F. (2022). Creative
tourism and creative spaces in
China. Leisure Studies, 41(2), 180-
197.

Lincoln, Y. S., & Guba, E. G. (1990). Judging
the quality of case study reports.
Internation Journal of Qualitative
Studies in Education, 3(1), 53-59.

Lu, C.Y., Dean, D., Suhartanto, D., Hussein,
A. S., Suwatno, Kusdibyo, L., ... &
Gunawan, A. I. (2021). Predicting
tourist loyalty toward cultural
creative attractions the moderating
role of demographic factors.
Journal of Quality Assurance in
Hospitality & Tourism, 22(3), 293-
311

Bastenegar, M. (2019). From Gastronomy
Tourism  to  Creative  and
Sustainable Tourism of
Gastronomy Case Study: 30 Tir
Street Food in Tehran, MANZAR,
11(49), 26-37. (In Persain).

Movahedi, S., Kashahni Hamedani, M.,
Shahzeidi, M. (2017). Establishing
Experience Centric
Accommodations by Revitalizing of
Historic Houses (Case Study: Ali-
goli-agha Neighborhood, Isfahan,
Iran).. Journal of Tourism and
Development, 6(1), 99-117. (In
Persain).

McCartney, G. & Chen, Y. (2020). Co-
creation tourism in an ancient
Chinese town. Journal of China
Tourism Research, 16(2), 159-182.

Park, S., & Santos, C. A. (2017). Exploring
the tourist experience: A sequential
approach. Journal of Travel
Research, 56(1), 16-27.

Poursaeed, M., kazemi, M., jahanshahi, M.
(2021). Phenomenology of lived
experience of creative tourists
(Case study of creative tourism
with a focus on nomads in Kerman
province). Journal of Tourism
Planning and Development, 10(37),
123-151. (In Persian).

Rahimi, M., & Pazand, F. (2017). Pattern of
the urban creative tourism and
present a proposal pattern for
Iran(AHP). Journal of Innovation
and Creativity in Human Science,
6(3), 97-124. (In Persain).

Richards, G. (2020). Designing creative
places: The role of creative tourism.
Annals of tourism research, 85,
102922, 1-11.

Richards, G. (2021). Business models for
creative  tourism. Journal of
Hospitality and Tourism, 19(1), 1-13.

Rokneddin Eftekari, A., Imani Taeibi, L.,
Farhadi Uonaki, M. (2021). The
Influential Factors in Experience-
Based Tourism in Nomadic Areas
(Case Study: Qashqai Tribes).
Journal of Rural Research, 11(4), 712-
727. (In Persian).

2)90) GUS (Siyd (slodl> 3 ygomo 4203 (5,558 5o slo)lmo (3iruglyl g i .Olile 12950 9 Sz (53108 Jzmo
(O s :alllan

AYY 1599 Glxiuo AFoY gy 15 olass 1o 0)9




G ASu3)S Amugi g i) 4l Ay iyele doliad */zm\

AYY 599 Olxio NFoY gy F5 olas o 0,95

Journal of Tourism Planning and Development

Seyfi, S., Hall, C. M., & Rasoolimanesh, S. M.

(2020).  Exploring  memorable
cultural tourism  experiences.
Journal of Heritage Tourism, 15(3),
341-357.

Shahabi, R., Ghaderi, Z., Soltaninasab, M.,
Khoshkam, M., Patterson, I, &
Tabatabaie, F. (2022). Creative
destination, creative  cultural
experience, and destination brand
self-congruence (DBSC). Journal of
Policy Research in Tourism, Leisure
and Events, 1-24.

Sharpley, R. (2021). Routledge Handbook of
the Tourist Experience. London,
New York: Routledge.

Shirkhodaie, M., Ghafari, M., usefi, F.,
Yousefi, F. (2020). Comparative
study of memorable tourism
experience  among  different
personality types based on Myers-
Briggs Type Indicator. Journal of

Tourism Planning and
Development, 8(31), 1-17. (In
Persian).

Sthapit, E., & Coudounaris, D. (2018).
Memorable tourism experiences:
Antecedents and outcomes.
Scandinavian Journal of Hospitality
and Tourism, 18(7), 72-94.

Stone, M. J., Soulard, J., Migacz, S., & Wolf,
E. (2018). Elements of memorable
food, drink, and culinary tourism
experiences. Journal of Travel
Research, 57(8), 1121-1132.

Suhartanto, D. D. (2022). Visitor loyalty
towards cultural creative
attractions: The role of collectivism
and indulgence. Leisure/Loisir,
46(1), 49-67.

Suhartanto, D., & Wibisono, N. (2017).
Exploring the Dimension of
Culture-Based Experience Quality.
Advanced Science Letters, 23(11),
10895-10898.

Tung, V., Lin, P., Zhang, H., & Zhao, A.
(2017). A framework of memory
management and tourism
experiences. Journal of Travel &
Tourism Marketing, 34(7), 853-866.

Wu, D, Li, K., Ma, J.,, Wang, E., & Zhu, Y.
(2022). How  Does  Tourist
Experience Affect Environmentally
Responsible Behavior?.
Sustainability, 14(2), 1-18.

Zatori, A., Smith, M. K., & Puczko, L. (2018).
Experience-involvement,
memorability and authenticity: The
service provider's effect on tourist
experience. Tourism Management,
67, 111-126.

2)90) GUS (Siyd (slodl> 53 ygomo 45203 (5,555 5o slo)lmo (s3iruglyl g i .Olile 12950 9 (Sig2 5318 Jzno
(O s :alllan



