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Abstract

Context and Purpose: Nowadays, policymakers take advantage of various tools and
strategies for sustainable development, one of which is the development of shopping
tourism. Paying attention to strategic planning for empowerment and capacity building
is vital when tourism development in various and inclusive forms is proposed.
Accordingly, this study was conducted to provide a framework for the development of
inclusive shopping tourism.

Design/methodology/approach: This was a qualitative study, an applied one in terms
of purpose, and a descriptive-analytical one in terms of nature and method. The study
population consisted of three groups (tourists and pilgrims, experts and businesses, and
managers and experts from executive organizations in Qom province). The sample was
selected by purposeful sampling, and exploratory interviews with 26 people from the
first group, 14 people from the second group, and 14 people from the third group
continued until theoretical saturation was achieved.

Findings: In this study, the six-step thematic analysis procedure proposed by Braun and
Clarke was used to code and analyze the findings. In this way, 143 propositions and
concepts were labeled in the form of 16 basic themes, 4 organizing themes, and 2 global
themes.

Conclusion: According to the results, there should be a kind of re-creation and multiple
synergies between the factors and their main actors, i.e., developmental measures and
stimulating requirements, to develop inclusive shopping tourism. In the meantime, the
formation and re-creation of this type of synergy require the identification and
explanation of the main actors of this field as an inclusive ecosystem, which in this study
are referred to as content-structural factors and institutional-executive factors.
According to their performance and executive mechanisms, these actors will
significantly contribute to the development of sustainable inclusive shopping tourism.
Originality/value: This research, by using various research tools and by identifying the
main players and also explaining the nature of the shopping tourism environment, seeks
to create a framework for the inclusive development of this field.
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1. Introduction

As an activity that is liked by all sections of
society (Wong & Ng, 2020), tourism has
attracted the attention of many
policymakers and researchers as a factor
of sustainable development in the last few
decades. Tourism should be taken into
consideration with a comprehensive view
of planning and development of
sustainable tourism in every society.
According to the World Tourism
Organization = (UNWTO), sustainable
tourism fully considers its current and
future economic, social, and
environmental impacts and addresses the
needs of visitors, industry, environment,
and host communities (Havadi Nagy &
Espinosa Segui, 2020). Many concepts are
involved in the formation of sustainable
inclusive tourism, such as shopping,
shopping tourism, and tourist shopping.
Shopping tourism occurs when shopping
is the primary motivation for a trip or a
primary element in creating a tourist
experience (Brochado et al., 2019). Tourist
shopping refers to all shopping activities
concerning tourism from the preparation,
travel, and after returning to the residence
(Liang & Ma, 2018). Qom province is the
transport hub of 17 provinces of Iran.
According to estimates, more than 150
million people travel through this province
annually, among which pilgrims and
tourists account for the largest share with
more than 25 million people and a financial
turnover of about 250 billion per year
(Moarefi et al., 2022). The evidence
suggests that the penetration coefficient
of shopping tourism in shopping, job
creation, and wealth generation has not
been very favorable for the policymakers
and planners of Qom province despite the
potential and actual capacities of the

province in the field of shopping tourism.
Since there are few theoretical and
experimental studies on the explanation of
the capacities and potential of Qom
province in the field of shopping tourism
and pilgrim souvenirs, this study was
conducted to identify the capacities of
Qom province and provide a framework
for the development of sustainable
inclusive shopping tourism.

2. Research Methodology

This was a qualitative study, an applied one
in terms of purpose, and a descriptive-
analytical one in terms of nature and
method. The statistical population
included domestic and foreign pilgrims
and tourists, experts in the field of tourism
and handicrafts with useful experience,
souvenir sellers in Qom with at least five
years of experience, manufacturers, all
related businesses in the supply chain, and
experts, managers, and officials of the
trustee executive bodies. Exploratory
interviews were the data collection tools.
The sample was selected by purposeful
sampling, and exploratory interviews with
26 people from the first group, 14 people
from the second group, and 14 people from
the third group continued until theoretical
saturation was achieved. The collected
data were analyzed using the thematic
analysis method, and the main framework
was developed accordingly.

3. Research Findings

This study seeks to provide a framework
for the development of sustainable
inclusive shopping tourism by identifying
the capacities of shopping tourism and
pilgrim souvenirs. To this end, indicators,
obstacles, challenges, and drivers of
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shopping tourism development were
investigated and analyzed by reviewing
the literature and theoretical and
experimental foundations and then
conducting  exploratory  interviews
through  purposeful sampling. The
interviews were analyzed using thematic
analysis. Finally, 143 concepts were
identified and labeled in the form of 16
basic themes, four organizing sub-themes
including developmental actions,
stimulating requirements, institutional-
executive factors, and content-structural
factors, and two global themes including
multiple synergy and inclusive ecosystem.

4. Conclusion

The results indicated that there should be
some kind of synergy between the
developing and stimulating factors, which
are  exogenous and  endogenous,
respectively, to develop sustainable
inclusive shopping tourism. Meanwhile,
factors such as continuous monitoring and
evaluation, development of pilgrim
tourism markets, facilitation of business
processes, improvement of inter-
organizational interactions, and
strengthening  of  pilgrim  tourism
infrastructures, which were labeled as
development measures, are known as
exogenous themes. These factors will lead
to the development of inclusive shopping
tourism if they synergize with stimulating
requirements such as entrepreneurial
marketing mix, culturalization of pilgrim
tourism, improvement of individual
capabilities, and expansion of group
activities. In this study, the topic of the
inclusive ecosystem was used to explain

the main actors of developmental
measures and stimulating requirements.
According to the findings, the inclusive
ecosystem of organizing themes should
have a specific and comprehensive agenda
to create multiple synergies between
them. Meanwhile, the actors explaining
the stimulating requirements include
content-structural factors with themes
such as the representation of virtual space,
innovative knowledge cores, and support
funds, and the actors forming provocative
actions include themes such as scientific
and academic centers, cultural and
religious  institutions,  policy-making
institutions, executive and operational
institutions, and institutional-executive
factors.
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