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marketing professional competence, the present study has discussed a future-oriented

June 3, 2023 reflection on tourism marketing professional competence with a view to sustainable
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August 6, 2023 Methodology: The required data were collected from two parts of the research literature to
identify the indicators of professional qualification (marketing) of tourism, as well as the
opinions of nine senior managers of government organizations and reputable tourism
companies to identify the local structure of the indicators. In order to identify the indicators,
the inductive content analysis tool was used, and to present the native model, the theme
analysis tool was used in the Max QDA software.

Findings: The findings of the study showed that the professional competence of tourism
industry activists can be evaluated based on 88 skills, knowledge, personality, attitudinal,
motivational, and general indicators. Moreover, the results showed that the country's tourism
marketing professional qualification system included six dimensions of skills, knowledge and
information, behavioral indicators, general competencies, management capabilities, and
auxiliary enhancing factors.

Conclusions and suggestions: The tourism industry and tourism marketing will not be able
to influence the behavior and decisions of customers without the presence of people who can
show behavioral flexibility and have a high level of self-confidence and creativity. In addition,
the ability of leadership refers to the existence of charismatic abilities in a person, and the
existence of such abilities and characteristics means the ability to deeply influence others.
Innovation and originality: The issue of professional competence in the tourism industry is

KeywordS: . considered extremely vital. Despite this importance, the studies show that there is not much

Tourism marketing, theoretical attention to the issue of tourism marketing professional competence and the

professional effective indicators of measuring such competence in the country, and the present study

competence, content seeks to solve this gap among domestic studies.
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Extended Abstract

1. Introduction

Today, carrying out any responsibility
involves complexities that are difficult and,
in many cases, impossible to do without
the necessary skills and experience. High-
quality and competent human resources
are one of the key assets in every system
and industry. Having such capital can be a
generator of sustainable competitive
advantages and on the other hand, is one
of the most important factors for
obtaining operational efficiency. Tourism
and related marketing activities are among
the fields that are highly dependent on
high-quality human resources and due to
the interaction of this industry with all
strata of society on the one hand and
international tourists on the other hand,
the issue of the competencies of tourism
marketing activists is one of the key issues
in the mentioned industry. Therefore,
considering the lack of theoretical studies
in the country in the field of tourism
marketing professional qualification, the
present study is focused on explaining the
native model of tourism professional
competencies.

2. Research Methodology

In order to achieve its goals, the present
study has used a qualitative research
approach. In this direction, data was
collected in two ways, one of which was
through research literature to identify the
indicators of tourism professional
competence (marketing) available in the
literature, and the second one was
through collecting the opinions of nine
senior managers of government tourism
organizations and senior managers of the
company. In order to identify the local
structure of the tourism industry,

indicators for the evaluation of the
professional competence of the country's
tourism marketing were compiled. To
identify the indicators, components, and
dimensions related to the professional
qualification system model in tourism
marketing in general and based on the
existing literature, the inductive content
analysis tool, and to present the native
model of the tourism marketing
professional qualification system of the
country, the theme analysis tool was used
in the Max QDA software.

3. Research Findings

The results of the analysis of the collected
data based on the research literature and
the inductive content analysis method
showed that the professional competence
of tourism industry activists can be
evaluated based on 88 skills, knowledge,
personality, attitudinal, motivational, and
general indicators .The results also show

that professional competence in the
country's tourism marketing can be
evaluated and measured based on six
dimensions of skills, knowledge and
information, behavioral indicators, general
competencies, managerial capabilities,
and auxiliary enhancing factors, and 52
indicators related to these six dimensions.

4. Conclusion

The unprecedented growth of the tourism
industry in the past few years and the
competition at the global level have
brought new challenges to the tourism
marketing discussion, which has made
researchers look for more effective
marketing strategies. Therefore, the need
for systematic and targeted planning for
marketing in Iran is increasing every day.
Unfortunately, despite the efforts in the
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field of tourism, a worthy position in this
industry has not been achieved yet;
therefore, one of the factors that can
develop and improve the tourism industry
in this area is the use of effective
professional qualification tools and
parameters.

So, based on the analysis of interviews
conducted with experts, 11 indicators with
a frequency above 5 can be considered the
most important indicators of professional
competence in the field of tourism
marketing. Also, according to the opinions
of experts, the indicators of literacy are
the use of the online environment,
politeness and courtesy, ability in effective
communication, favorable public relations,
knowledge of  different  cultures,
geographical  knowledge, specialized
tourism knowledge, behavioral flexibility,
self-confidence, individual creativity, and

leadership ability are the most important
and key indicators that shape a
professional and competent marketer in
the tourism industry.
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