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Context and purpose: Today, one of the most important goals of organizations
and institutions managing the tourism sector of cities is to comprehensively
improve the situation of touristic metropolises through conscious planning for
related sectors. In this regard, it is very important to use the prosperity index of
urban tourism and measure its situation in touristic metropolises. Therefore, the
current research aims to evaluate the state of urban tourism prosperity based on
the prosperity index from the point of view of experts in the metropolis of
Isfahan.

Methodology: The present research follows a descriptive-analytical and survey
method. In this regard, sample t-tech statistical tests and analysis of variance
were used with the help of SPSS software.

Findings: The research findings show that the economic, sociocultural,
infrastructural, sustainability, and institutional aspects of the tourism prosperity
index are not the same in the urban areas of Isfahan. In this regard, the difference
between urban areas was confirmed through Duncan's post hoc test.

Conclusion: In general, the results show that the prosperity of the 3rd, 5th, and
6th urban areas of Isfahan is better than that of other areas of this city. Regions 4
and 9 have an average status, and regions 11, 13, and 14 of this city have an
unfavorable status in terms of the urban tourism prosperity index. Finally, based
on the situation and needs of each region, suggestions have been made to
promote its prosperity.

Originality /value: The current study is innovative, considering the fact that no
research has been done on the flourishing of the urban tourism sector from the
point of view of experts and research officials in Iran.
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1. Introduction

In general, the city of Isfahan has all the
necessary requirements for an all-around
development, far more than the current
situation in the field of tourism. However,
it has not reached that level of growth
and development in this field. In other
words, the evidence shows that in the
development of the tourism sector of the
metropolis of Isfahan, attention has been
paid only to certain areas and aspects of
the city and other urban areas and
tourism sectors, despite the existence of
high potential of role-creation, have been
useless in this field.

Therefore, the indicators of the urban
tourism prosperity model and measuring
their status in Isfahan metropolis can be
used as a tool to obtain a systematic view
of the tourism situation in Isfahan
metropolis. In general, considering the
very high potential of Isfahan city in the
field of tourism, the prosperity of the
tourism sector can be considered as a
basis for the overall prosperity of Isfahan
city. Therefore, carrying out the present
study can bring good results in different
aspects of research, management,
economy, education, and planning.

2. Research methodology

The current research is applied-
developmental and follows a descriptive-
analytical survey method. In order to
evaluate the opinions of experts and
officials of organizations related to urban
management and tourism of Isfahan

metropolis (municipality, cultural
heritage, tourism and handicrafts,
governorate, and road and urban

development), a questionnaire was used.
The number of questions in the
questionnaire was determined separately

for each of the dimensions and
components of the model in the final
design and editing stage. Face validity,
content validity, and confirmatory factor
analysis were used to determine the
validity of the questionnaire. Cronbach's
alpha test was also used to determine its
reliability. Finally, one-sample t-tests,
analysis of variance, and Duncan's post
hoc test were used in SPSS software.

3. Research findings

In the first stage, by evaluating the
answers and monitoring the variables, 53
variables were identified in the form of
five dimensions (economic, sociocultural,
infrastructural, sustainability, and
institutional) as effective variables on the
prosperity of urban tourism. In the next
step, the significance of the difference
between different urban areas of Isfahan
in terms of indicators affecting the
prosperity of urban tourism was
confirmed from the point of view of
experts and officials through the ANOVA
test. Finally, the results of Duncan's test
show that different areas of Isfahan city
have significant differences in terms of
the urban prosperity index.

4. Conclusion

In the current research, the general
results of the t-tech test, a sample of
various dimensions of the urban tourism
prosperity index, indicate unfavorable
conditions and, in other words, less than
the average level of this index from the
point of view of the experts and officials
of Isfahan city. Also, the results of the
ANOVA test show that all 15 regions of
Isfahan city differ significantly in terms of
the prosperity of urban tourism,
according to the obtained significance
level.

Aminallah Balideh, Masoud Taghvaei. Evaluation of the Status of Prosperity of the Destination based on the
Prosperity Index from the Point of View of Experts (Case Study: Isfahan Metropolis)



WA

Volume 2. Issue 1. Spring and Summer 2024. Pages 29 to 52.

& &y
UNVERSITY OF The Journal of Tourism and Hospitality Marketing Research .m.ﬂ,__._,..uf
MAZANDARAN
Funding Conflict of interest

The financial sponsor of this article was
Isfahan Municipality.

Authors’ Contribution

The authors contributed equally to the
conceptualization and writing of the
article. All of the authors approved the
content of the manuscript and agreed on
all aspects of the work

There is no conflict of interest related to
the authorship or publication of this
article.

Acknowledgments

We  appreciate all the experts,
researchers. and officials who
participated in this research.

Aminallah Balideh, Masoud Taghvaei. Evaluation of the Status of Prosperity of the Destination based on the
Prosperity Index from the Point of View of Experts (Case Study: Isfahan Metropolis)




TEA

L)

Sl e ke ol

()
. P ) o s 872
IS 5 6 SIS (b))l LU 95 (eale Aalifuad g Ezl

OF B ¥ Slodio AFel bl g jlgs ) o)las Y 0j93 The Journal of Tourism and Hospitality Marketing Research e
Cﬂu’/hM:

(a9}
HOOWS :aellas 3)90) B s 08305 jl (JBgSus LasLy (sl p Jade (BgSLh Cusudg (U,
(vlpasol

P e gz o alllysol

ol wlptuol lgiuol 0Bl (530,20l 9 (AUdLén pole 85l (s e (53220l g Ldle (6,38 (somitils
(balideh.urbanplanning@gmail.com)

(m.taghvaei@geo.ui.ac.ir) .olul «lptuol wlgiuol ol8uiils (gjuytelis g (2> pole 83Suiils liwl ¥

d 10.22080/TMHR.2024.27091.1014

olasile oSS 1 b
OBy ©

0 3uS>

A2
538 Lldu e slaslys g lejlw Blaal o iege Sl (S2 6j9,0l 1930 g i
sl BbBT (532 a0l dawly 4 535 )803)5 GlarbolS Cumidg dil>des 39up) g
9 G (55038 (BgS as iy I eslaswl Luwly (ol )3 blie O L laine glogisu
gl B 13wl Cusal 5l b 383,38 slapdoMS )3 ol Casidg Gl
OB 080> I (R8s pas i slue 0 e 6535 (BgS Cusidg ()l pol>
Siblse olgual 4bo\S >

sogesl jl uly cnl 5> ol (lay o Julod-anogi pol> Guegly Gy, iewlisiby,
ol 03 0Ll SPSS l3las LB 55 Gl ly Julo g (sltiges S5 3 sl

(Siayd -(elaizl (oobaidl sl Cymidg @Sl ol Sl Ghegh slowidl leaidl
) Oy Olguol (6 9 Glolio 55 (6,58 (89S as L (53145 9 )l (B lwp )
2355 3l oSO s Ggail Bl 3l e Blolie B aladl) cnl 5

e 5 9 O Glolio oGSl Cpmidg 45 Cnnl eyl b330k alis SIS alocty 1ig puSonsis
Owaen g lawgio Casidg ghls g F glole .ablie s onl Gblio 503 5l g oledol
wollasls b bl e (6)500,8 (BeSid asliy s I e 02l 1F 9 IV A @lolie
sl glaie 4 leslguing @ilaio ,o ool 9 Camsy pulul p Lulgs silesg
ol 03 @yl o 89S

08305 51 o (6,8u0)S Lt (RBgSb dinej )3 9IS AS el @ dzgi b ol g (5915
69185 Ghl> pol> Ghegly wiuwl o plosil plul )9S > oy clebus 9 Olwlidyls

‘ojlgaals
855 106, 8utn,S ¢ oSt
olpal s (5,503,

:\:A.él.l“).) é)b

\Fol (g0 1)

Sils\ol ﬁ&éb“J.) &JU
\Fol yogo \F

‘ohpdy &,

VEoY cyagy YV

:Jla:iﬁl &JU

\Fel 5130 10

ol 03 863 0T 51 (lo dgsame iS5 BT ilaial, b o olptuol 8l 5 a5 03,3,8 gl 03l all (ol BT (6,555 Wl 5l puols Alia *

m.taghvaei@geo.ui.ac.ir :Jsedl
SANPPYVIEFY ipals

21985 920 1Jgdamo 03Gugd *

-dolip g (ldly2> Pg.l.c 338wl ylgaol o &zils Wlgasl :U“Jj

33

HOWS aslllas 3)g0) B 680 5l (89S Gasli lue p Jafio (BgSuh Cusidg (Ul (2985 Sgmms 0L mlwl

(vlgol


mailto:balideh.urbanplanning@gmail.com
mailto:m.taghvaei@geo.ui.ac.ir
mailto:m.taghvaei@geo.ui.ac.ir

EEI

—_—
hids

]

@ sOege 5 6 REa & bk iR o5y ale Aaliduad g
s+ The Journal of Tourism and Hospitality Marketing Research

TEA

&

Ol g3 b gt e

o g 55 Jog G928 @i g 098 UgS loas
39050

W loypdoMS g loyed )3 6,505 9,00
Sy ) AS 323 0 JSuib (s3baidl iwgsls (glaigS
315 )8 0o dmola 503 (som 53 9 ,503)S gaw
50,8 slasdl 4 Loldl g wdse Loz)lez 4o 9
(w9 (b)) 325 0 S oy MS g loyed
U S G 500 ggw I (F WAQ
9 MSF 9 o3z Culled 0gs Cuale dawlg
a0l 3320 g alids (sl oSyl piline
2 58 L lesyuS Lhie g e BT g
oS by 138 e sl o alidee polan
OGP0 9 g [l (S 65,8 asiuo
350 slodd 4 (g (BgSh i sl o)l
3929 b (Y APV (o)Ses g (539,50 (mulao)
=S ;o a5 Cuwl osly Gl @b 6590l ol
9 il wan 9 Sl b @ (5,50,8
3o WS b dewgi Lasive (gl swl
(65402)8 DUSine D0y 45 9 2,910 39279 W
R6S) v deles o 2led Sl Gin wlSe ol
sblio 3929 b g 0l (VY IVAD (9340 9 (5,58l
B (5058 o ly olgie a5 Sl
plasl o)l 45 (o (550,205 ST )8
9 ,9lob) lled plgie @ o ol gds
WhlSee g 30>lgy) 2 s2lgs 2 las wgllaols
gy a0 3i0j (5,5603)8 plplio (Y 10
Gliwly 55 glamagi OlolsBl o 3 Sy g
el )10k g (89S

Oolaw el g 0ld) 4y (haws S by

G 0o g lotdes yidny dess ladg g
01900 (514 Olse g gy g 0l bl
9 300)> S (s gy slad>ol) 8l JLos <
oo 3 oyl sdwe aypd > iuw old,
"0 2o 9 jh9 g s (6oS
SeS ool (89S @y Jolge jop 08 £330
gD (Mo (B0 b (sHBlge )3 9 S0
Jolge sl g epljl . a35la5l 0wl @ | log]

doiso |

lbaidl culled o ale 4 (5SS 0590l
shls> giluo 1 Sy vlgie 4 opices g 03,508
S o g (o Slai8l Gig) p wplids yy b
Scott & Lemieux, 2010:) sib o 38,56
Solis oipge Sl S b ool o (146
9 G (550,89 it Loy oLSba)S
it 0t g (i g Fu)li (Si)d
e @ (600 >0 g8lg)s L(Lueck, 2002: 39
313 gl (Siy8 g (Bl loddle aS o
(0 Dm0 (5040 (653, ol LI b @
sloddle aS (Jgo ) iz ol p oglle 3590
bl @ly e pue @blio 3 6503
33 50 Wloas 393 (g0l L lo,pl QSUJL'»U
@3 p 13 .35,8 oo )18 (6,50,8 b alayl, 5o
-0 33,5 0 jSyetio Woygi )3 (6,5503,5 WLl ;I
3l i asSyi 39Sy (slayeid aS(s 9k
Lg)ba.'@l )Ja.:)| 9 M 0 4j|)| |) Ja.u).o Lgbb(_g).))ls
Oylae @ ol (2585 glocglled ol a8t
goad e @ (6,53)5 bl b gloypid 1500
olgic 4 siilgise (e ladlys g lsluy;
o 4 ohS,S Liz e Jlanl plse Sy
(Ve :1VAQ (G il g ‘>|JLY'>)9) .)».UT

Slgs Sa plgie @ loygloMS g Loyl 9 0!

263058 4 bl 3 1) Ghol phss (pldhee
ol o ((Hwang et al, 2016: 1057) 15,15 sage
2 G eSS ol b bl s ple
QM el 35503 (s 6,508 (LS
9 oo gloadl> bl aS 039 (alosd
2 loygd 5 6,808 aiwe (Sueyd- 5
oS aliss lodaus  ogle (g3baidl disw);
Glolio 1l 30,5 &)a8 5l o JUnl 4 ael)
OS3,S BaiSLis logdoWS ¢ loyed @
9 Jelin sl @ij9i 9 ddgi jd Sy=i Gilydl

oW aslllas 3)90) GBS 68305 51 QS yasli Glne o ade BeSs Cusudg (b))l . 2lod5 S 0 3JL 4il|0.5.o|

(vlgsol

OV 5 Y Oloio NFoV (bl o gy ) oyl .Y 6)95




OV 15 YA Slobio Vol linl g ls ) o)las .Y 6,95

Sl e ke ol

()
. P ) o s 872
IS 5 6 SIS (b))l LU 95 (eale Aalifuad g Ezl

A~ The Journal of Tourism and Hospitality Marketing Research

] P
C}’M'JLJMJ

(65503501 (uiBlon (g 1 s (5 502)S
-Aolip o (g 9xedlac g )39y Jiadin (g laaly
azgi 0313 U (5SS G ail logs i,
9 G (5 5u3,S (HBgSd Yo lapasli
"0 Olpal JpaoMS s logl Cusidy Ylosuw
2305 03505 Jrol> gz lnl wlgie 4 Al
Jumiliy @ a9 b gg0mo 53 .01 5 @ pledol
“10 18 ,503)8 igoj 45 Olgtol e Vbl
e ulul b eSS pisalbesh plgs
qu.ﬂ C):J.l).‘ll.l.‘.l s )|)§ OLe_é.wl S UIS LHLQ9S¢»
slail 53 (pwlio @l Mlgige o> Lhegh

bl bl oljes 4 (g0,

aS Gl 02 plail (loiaghy aladly ol 5o
-0 Loyl 5l 3)90 Az plo L WS Ujgw @
Z‘o.‘u'l.)),.{

G IW)) ng.i.c L 29 (YoVV) k_<.3|9

a=S ol W «AHP-DEMATEL (g, gwlwl o
F80 yolo 4 (az Sl glodlu 5o 45 Cuwl 030,
9 b @lolio oy 3L lowgles aiile (JUSUie
9 YgigST .3)l5 3929 o)lgen s g (alimg,
vaslin plge U (odgiy 5o (YeVV) ol Koo
80U Gl il olgie @ spd (89S
ol U @y (oblie (63,90 A=llao (g g
pluwil 386 gble b aS losgw, Ao
Olzyd 9 b (S0 Cage bl g claizl
o Sy Gaizxes g saiel Wlsuagi alike
Ll p3y0 S s d)lasbuwl dsyis s
olsic b kgl 53 (YoVF) ollen g obijlo
Sk (6,502)8 Gaslo Sl (6 (2O9S apgdii
000 U (ilog, dggl,S ;5 COVID-19 I Luy
D38 )3 619190 9 (W8S pb 4y diliglys
sl s deo 20 Vlgi o aS 35515550 lggal,S
b 3032 dawgi gloollans g 3gub Ll (6)S)

G (655403,5 (g8 835135 g 63 Jugants
@Sz )1 9,0 1030508 slasg oS )
Gz Cage awlio 4uli g lasel, Gi,b ol
Bl g0 4 b DS ldeSh
688 eSh S50 lapasld s
gz 2ol g eyl il S plgie @ (g ppu
RS by Sl Gy S A (pbcaws
dolse 0rsippe Ll 9 @SS Ly

b e Cueall Hbuw ol > J'-\f)ﬂb

aS lopaslh 3929 Ly pod (HeS laylpb 5o
e b5 g g8 bl plgn ool G
@ 930> )18 lwlid 3)90 [ el Sy (6,503,
e g Eagonl BB Lo cs oy ol WUSw g9,
-pasli 3929 505 Ol 4 able HII B
G 5535 b alaul) 55 S g Sldes slo
M (5,838 Gido Llak dewgi @ Mlgi
98 o iy S8 oy

S ol peyile plptuol bW oo ol 5o

digoj > Wiy g Shsiwl L sloypd dles
Glolio Jslwiol damwgi b Lol ol (g Subs,S
slodigie Giahdl vezan SUShe g el
bl Gl dga (S3g)l 33 (Sl less
A oobaidl g elotin! CBL (S598eal g (i
e S 2blbse gy, Blike @bl o
dgio @y S5 azgi pac o JV> wpee
3929 b @8lg,> .l (g g (5,53)S (LO9Sd
390 Dlagsle (solad plguol gl (SIS gloy asail
51 g e @4 g 4plodan (glasuwg Cagz s
2 Lol sl [ls 1) (5)8403)8 digoj 45 39290 @19
QLS o g 2l ) dmangl g 3 Sl s o
Cawl ol basesplin soled ;505 oly 4 .l
Olpol ypboWS (5, Sb3)8 iy dawmgi 5o oS
oadh dzgi 4ol | (ol gz g Golio 4 L
6503)5 Gluiin 9 b @bl plw g ol
2> TG SHVL gloduily 3929 pf) e
UJLQgS.w QSlmTJ Ailesgy 0l L) ol

HOWS aslllas 3)g0) B 680 5l (89S Gasli lue p Jafio (BgSuh Cusidg (Ul (2985 Sgmms 0L 4i]|w4|

(vlgol



TEA

O N
7 - PR . -
EZI IS0t 5 o S R )l LR 5 (eale Aalidial g @
++ The Journal of Tourism and Hospitality Marketing Research = i O 5 Y3 Olonio NEel il g g ) oylosds ¥ )95
i o=y ol s o : "

gy ol 9 (533 sloanyd aS IS o iy
poeeo pol> Jl> ,5 .& Hulseman, 2017: 3)
9 dxis Jlo plojlw (s3iadsesd ,o (LS
» Pz Sb Blsal (S plgie 4 priges
Ll oaud Lasiie u.‘_’AJQ.\ le:? U g a9
doye j3 sl gleoslaiwl ey de ol 3939 L
S s 3590 5 2L b 489 elatizl 019 651l
(Ferreira et al, 2018: 3) ol «i8,55
c‘\.zug; L;Lmuapl.uu PLé.)I )I L‘)9S...u g
cdlace 9 ulgl.u.\.o (UngB 9 u)L|aJ ‘mel.w).:)
et (6101 9 (S35 SS90 42 e lotiz
(_Lol.w Pl.)S P S )J_).fu.o Lj.aal:> U|a.n:>w
89y ol pelwl o aibbe (legasli;
4o Gl plp slocun)d sl g W )5 isadgs
United Nations Human ) 55 <JVs 4ladg ypad
.(Settlements Programme, 2013: 11

loSag) Sl Sy5 Jold (480 (L89S o
Giateln qgilwaiailgi (gl o> (SlheSe)
03900 (0B, (Sl ol deuwgi 1Sy 5Tl
BssD o plojlw 3bbse (ot g oy
Coown @ 8> 5l gailn olie @ 1) e
wlizbe slal jelaie @ Gl b dowgs
Wl glaspd Comdg (b))l liwl) ) 4z,
sloaglyl ()20 9 WML gl (> oy sk
"0 Trae ole Dzl Sa pelwl o wsp900
.(UN - Habitat, 2012: 11) s3ules

4 D8l Sl ol O)lie a6 S02)5

sloadls &L p alite GlopSil L ,eb
Ua.zuu 9 as (5).9.»4 u\b.@u.u 9 OLKI ‘09§U9§
oo lp e .l 058l g Cunlis sl
5l =g, 35,ls adMle pIy0 Lol WAl i
ojgpol Xy pw b > 1) 9> Ollass
oo led 9 Ulus Do @ e (5,508
23 03yiS (2bad Olusi Cow a5 Cawl 634l o

gz gl dewgi glalxin b a5 ses <l
-seliz 3l cillas (6,10l S b T (6,8
sl 5 lalidh olgic b ddgsy 3(1Fee) 315
2)90) i RS G8xT p LSS ol
Sl 03w Az ol 4 ((0)9iz o :log )
olgie 4 Olblg)l 9 WleMbl (5)9l8 juio aS
Siwly n5eS 9 63550 G tdn b olpig
(obaibl Cuiog (oobas8l W8 slausio g
ol (Sume CSlwp; Jlebl  Cusiog
bad el 9 el eloizl oS luy;
Gbl> b (2ldhge Cusdgo g Lupse (sog0c
TSYT- RIS LEC R VRNPY K S RNy T W0
L ogiy 4o (1Fe)) alSiunl 9 (590 3o
# G 9> (oS DIl (o plgic
Al ol @ dGhad el 5o i (28gSuD
255 O g 50 w93 (llo S A4S Nl
S S pasly o/ VAV gl oo b
32 oNEP by o jladia b 1 8B 0aseS o
o @l prizeen )b gl (QUlgi ezl
Do loyeSe o dall) a5 s plis Yo
o/ OOF gy o po b i (2895 g (s b
digloy owip Sl 039 jbolize g e
aS ol ol Sl polo Ghegly 2l 9 LB
23 6503)8 (gSi b alal) )5 ey 09iSU
Al 03 plosil jgudS 3,88 (sl g MS
RsS dlgio (b))l bl 5l Ghegis ol gsenlil
9 aglino o plail glogtegh 505 L
dgbo @ (g5l bl 4 Ll )b Solbo
505 31 ool o (5SS ks (olbsss

33,850 oo loiagh

39330 Uyguo 4 @i 09 Jalgl Sl (2895

il 9 Sl oad g2 (3le gy plgie
Cawl (glocdgy Cuwlbow Cuglgl (solaidl sk,
IGP, 2019:) slo3es (beSuis Liulidl Jlos a aS
Oilgigyie  adlaie  (gjely hed (9
U |y 2WsSs (MA) (ginmgs yp sIR(MAPC)
Sblaio g @Galaio WolS' (glddlaio sLasdl Sy lgic

oW aslllas 3)90) GBS 68305 51 QS yasli Glne o ade BeSs Cusudg (b))l . 2lod5 S 0 3JL 4il|0.5.o|

(vlgsol




OV 15 YA Slobio Vol linl g ls ) o)las .Y 6,95

TEA

Sl e ke ol

()
. P ) o s 872
IS 5 6 SIS (b))l LU 95 (eale Aalifuad g Ezl

The Journal of Tourism and Hospitality Marketing Research

] P
C}’M'JLJMJ

Uit 0301 53 (65,9039 9 peedlae (g
u.:lsgi\u Ua_‘>l.w g)oﬂljl ..S)I.\ Vs L_g)iﬁb.\).f
(SLQ))SJ-A.C LJ)-“S O&Al (g L_g)iﬁb_\)g
9 W98 bldi g 39250 @09 (i)l 039 (i 0
&og doupy limly > 35 lodeliy o IS slo
-0 pebd S8 sy olnse ¢le 1) de2ge
03905 pald b pasly ol @ddS ol 5l .soles
5l o d3me i b) 30550 039)S ol
il gl b gaclue bl (lodelyy =]
dawgi glodoly o vl 80 olo
ol (5 6, 503)8 IS Camidg p 6 )8ubs)S
GRS (BgSh asldh fgeme 4o XS0
9 538l 55 2B lil lgie A (e
53,8 L U ladiye (slosles sl siuteln
(39290 Rudg Ui J=lo 5o | plinl loygd 5o
Glaaoly Gl wino g Wgd blas  olwlid
Caw)yd gl o Ollas wdga=e o L cawlice
9 ol 2ol Lules 9 3655 19, dadsliy
6 Laygd (5,5:03)8 Giw IS cusidg L)

")jl'w)l.To

@ 53 Tk 5 Esly ol Jlo 5o
oSy g 4 oy dos (Siayd g cloio!
dg=>9 [o.c)L;.c Loy bl > D Cawl 0390
3930 b Gldy ol dawgi lasy slodls
L loo)So 5l (B 5503 g Sl -l 039) iy g
dowgi 4 3990 LS Capte g il sl
2 ol albdss Sslaiwl ¢ 5, 505,5 Liso
Agéo ¢plplo .slesud o isu )§.u dewgi Cag>
L ok glogisn adloass gsb @ (89S
25 1) 9mecdlas g )l 2 2T b 68,8
pogto Sl S Sloj @y @0 L8 Llas
Sl 6529 5 6)5b3,S suolia olBeSd

4 the Portland State University Institute of Metro-
politan Studies Index

® Brookings Institution Index

¢ The London Prosperity Board

APP-PE VAT (a5g0) Cawl 63 S5 slo g
GloygiS )5 laygboMS jl (B (H9iS el o
0392 bl 4 a>gi b asuwgi Jl> )5 g aidhidzwgs
g Sl asio (Sieyd g AU gladdle
)53 o I akle lad @ (5SS solio
s 3lolin > (5,588 latuile oS a3
0ol 4 LU S0 bl oo g8lg (5 g
5t olie 4 g 055 Slwoless g5
ol S e G STuRE (68,8 el
Lo, g0 MS )3 (6,503,5 WUal 5l (6oL s

N385 Jolge 05550 slno 50 pol> Guagh

9 slal I lacgomo sy (5, 5B3)S sy
wasli O|9.Lc O g o UJLuJLL.uJ slo o
Caasidg g 63905 Al (54 (5, 503,S (9gSis
03900 (L))l pazli ol pelwl p | yletol b

slopasls (b))l ekl asli gdlg,s

(S oS (Gl dewgi oIl dawgs
vasld (b D93 GheSe ol @SS
Ho olojlw o oSl diueS (500 (295
dud 5l beSd lapasly 505 o '
S asly (PREQIS)oad S|l (SeSuus
dwgo (S pasly Fpgil8) gamy sz
(IMS) Fxiliygy bl oBiils (g g lellas
slool35 g * SS9, dumio 8gSh Las L
Olidad  ggigmdl  Foadd  (BgSh g
duwho omizan o(SRRDgiial Sl (glilais
Juol> (89S b alayl) )5 (IGP) Sl (2lsSud

ol 630

R 65038 lBgSi ol pulwl
ESVCEVY q_;)i)o.).lgj lLAJ.Q.QS.O ‘LSJbi‘!li LJQM

1 UN-Habitat Prosperity Index
2 subjective well-being indicators
% The multidimensional Legatum Prosperity index

HOWS aslllas 3)g0) B 680 5l (89S Gasli lue p Jafio (BgSuh Cusidg (Ul (2985 Sgmms 0L mlwl

(vlgol



EEI

——

W
Ghid oL/t 3

S 5 6 R R ()l S SRR 9y el Adlidual g3 ( )
The Journal of Tourism and Hospitality Marketing Research = el

Sl e e

OV 5 Y Oloio NFoV (bl o gy ) oyl .Y 6)95

6503,8 b ladiye slagic g e Golio plaj
oS Luwly ol ) Az )LSo e Ojg0

dowgi e Ol 4 oRw S8
(_g)iJo.\.uT 9 OT O o E_é) x(_;)i.&.\)f

g )13)95 5 o Glile Sl g 03,8 (o 81

(20 g duwge (slaolfuu
TG ) duwge 0L jasll

Pl (Sum wix gl asld

T

O 2Bl (81590 (SlreliTass

G (55035 plhgd

Al ey dﬂﬂa@)@ﬁow&uwy @U,I&y&

o o3l 23 Sl Gaa” (6 0 H9CE a5l

gl o Lo (Slddkaie DGR (6 gl (S0l

o 5101 | ok bacws Cuds” el

(1Fo¥ (uBa5,50) Lhogh (so9ede Jdo .\ JSibs

B Ahse g ele glio puizen 9 letal
ol (59138 Lido o Cawl sad oolatiuwl
Obg) I Uhegl lasukie Cudy (owyz g
“Utyy 1 eslaiuwl b wleMlol (g jglez 9 (Slsuo
oLl a=llas 3)90 63930 ;> islwGdxo dobs
Ol jglaie 4 ol> Gheghy 5o el oad
b ladyo gloplojln alggume g plwliuds)lS wlylas
Olpisol b oMS (6,835 9 e e
glvo 9 53,8 (Siad Glhao s)lored)
-Uleayg lial (g5l 9 o) g plaitinl o siuws
A dazgi b &8lg) .l oaud eslaiwl al
Cumbdy 4 Comd gldnl BLbl 9 Soletuw
G @bl olod )3 (wyp 390 glopasli
@bl dmola Olgic @ 09)S cul wlpiol ypUS

*« & &

bbby, ¥
chl> 9 @lazwgi -3, g9 Sl pol> Lhagly
Bgah @8lg,> il (o= hpogi (o) U9,
dj> o pol> Gheaghy 5 OleMbl (g jglgex
Ouizon .3 518 Slse g lulbulls wiklas
Aol ol Glagly plasl 359, 5 @Sl 3,509,
P ol U azg bg cunl gyl Julad wuolo
-Ewogi glaghy, Sl Syl wlike Jolie
wlooslsy cuwl sau oslasiwl wLo.u 9 L$L\.1:>_n
9 lUlELLS glaghy) Guilo l Ghagly jLo 3590
GlOBEOLS (g, )3 -l 630] Cawd @ Silswe
5l ladbe gloglejlw glaslsgg w9 wiS «lss |l
Olpaiol (515,50 s jwrgsd g ol sl ailinnl alaz
o @aloo 9 (6,503)5 ((Siyd Dlpue plojlw g

oW aslllas 3)90) GBS 68305 51 QS yasli Glne o ade BeSs Cusudg (b))l . 2lod5 S 0 3JL <:i'J|,_~xA

(vlgsol




TEA
(|
G BOkage 5 s S S b LR 95y (ale Aalidual 93 Ezl

S@? The Journal of Tourism and Hospitality Marketing Research

ae
St eaeh Lol Cﬂu’ﬂ.aM:

OV 15 YA Slobio Vol linl g ls ) o)las .Y 6,95

loaidl W

R I8 lajusio g sl plwlid jglaie @
aS 50> gy 53 s (6535 (lBgS
sl oy 9 ladipe (215 9 G slagiagly
vasld Jad | googe b ladie lopasl
o] ol s Olllas ccl.u.\.mé,o Lf’l99s‘“’
i L,’_JlQQSu.u e ik Syl L,’_J9S.m..o lbu=o
ot 9 SiuSgy dumwgo (gSh Lat i i
ol oo Wllas 5l dobias g, Gk
9 Omasasio I 85 Ve Lwly cpl 5o .uwl oo
95 logisn pualéli 9 ol olo I oBus
9 (2eSd (6,528 859> b ladiye (pogas g
9 (pl8=o o&ials Silwl g o e
S Ugad g, G 5l (635> @late lgadils

oAb wlsil 9y 4ng§

logs 4ol iy JuoST 5l oae Jgl s po 53
bl s logly Jalod g aiad g plulidlS
10 b 655 (BsS lanidie o0
lawagh g 43l epg> dolivsunry 9 6,5 08 5,535
9 gl Uil L Tole 2038 JueSs o8us
d”lga*” Syl LB s i OF dojusis Giulb
9 Galnk (Bl ( Sieyd-eloil (solasl)
S e ulandte vlgie 4 (wole
325 J9az 534S 30558 alwlidh (g yp0d (6,503,5

ol 63 51|

Ok (6,500, e L asleasds Ll Gheg
Jol Lo 5l Lol @l8laasT Gulwl 9830 ol
Wl slasi .l oad ol licl o ol
sloailis g slal I Sy 4o SuSaT @ doli i
33,8 o 0 Biklig 9 > bl dlsye 53 Jsw
wope oy Jl wl oy oms Gl peizes
0905l Sl prizxan 9 (530l (Jole Jul= g (2lgixo
A eolasiwl ol Ll sl Sy Flig S sl
L pols Gheghy bl dsel> (S)gbay
G e oddgdme 9 olwlid)lS o pleliiils
-0315 JuSid ¢ylpuol 4oy MS (g 1o 9 (6 ,5%05,5
ododun 9 Glwld)lS (Buss b alaly 55 .l
Wlpdiol jpboMS (s 9 S35 g pe
5l 350830 (5 S diges Gy L wleMbl (5 9TRo
U9,y Sy &lg)s aS(Snowball) 3y WslS g
ol owlwl ol saui rol:}_ﬂ Wl US.)L@.J).‘.C
9 oo (38 Vo) o8 5,85 iz 1l G,
Lo ool g oyt (a5 100) bl
G _),g.>)§ Cawlgs o LQQT 5l A 9 03 LflLu)Lu.u
2 il (8yee Siuagis @ ) 395 aline S8
Ll gbwly 3 pole Gleghy > Egemo
S e 3035 (89S lapasld Cusisg
S5 5 slowge)l jl pulodue o plwlid)ls o8>
s Og0)l oizzes 9 Luib)ly Judax slaiges
ol 03 63l SPSS 3810y I 3 (Sl

e 53,8 (e 0 S50 Jolge ) Joax

&bo
(Panasiuk, YeYe)
(UNWTO ¢¥e\¥ . UNWTO
YolF c UNWTO (Yol
UNWTO «ve\s . UNWTO .
«¥e\V UNWTO Ye)A ()
(IGP, Y+1q)
(Sokhanvar et al, Y-\A)
(Bate, Yeo9)

Jleidl 5,838 Giuse )5 Jelis olS)S slass
OV (o) u

o usio Lol slayl

Jusuil

(_;)Laa.’@l

2 il gl (55038 i 34g5) (solaibl @Sl
53 Jiil ) sUaibl 3905 panass {usbus

Sl &lio (e Jidl JS 1 ,50)8 G

L;.)l.»a.’@l

HOWS aslllas 3)g0) B 680 5l (89S Gasli lue p Jafio (BgSuh Cusidg (Ul (2985 Sgmms 0L mlwl



SIS aga 9 ¢ AR b e s 9 e Adliduad g2 ( )
Q )]

TEA

s+ The Journal of Tourism and Hospitality Marketing Research
¢ ’,Ul.a 13 Wiefenct ot
Willingham & Hulseman, = -ayloyw (s g (sogas Hidw (J315 (5,138 low)

(YeV
(Kurecic & Kokotovic,
Y.1V) (Scheyvens, 1999)
(Dodds et al, Ye\5)
(Hacker & Loewentheil,
YoYe)

(Farsari, Ye\Y)
(Tanguay et al, Y.\Y)
(Ashour et al, Y-\0)
(GSTC, Ye\¥)
(Choi & Turk, Y1)
(Abubakar et al, Y1)
(Day & Romanchek, YY)
(Hajra & Ghosh, Y-\¥)

(Wijaya, Y-\9)
(Legatum Institute, YeoYo)
(Wang et al, YeYo)
(Nyerere et al, YeYo)
(Chebli et al, YoYe)
(Servin et al, Y.19)

(Boivin & Tanguay, Y-\9)
(Shabrina et al, YeYe)
(Adamo et al, Y\A)
(Silva, Y°\0)
(WUFS, Yo\Y)
(Dangi & Jamal, Y\5)
(Schianetz & Kavanagh,
Yool)
(Musavengane et al, YeYe)
(Musa et al, Y-19)

(McLoughlin & Hanrahan,
Ye\V) (Coldwell, Ye\0)

(Lak et al, Y19)
(Fritz & Koch, Y.\¥)
(Stead, Y-\0) (Legatum In-
stitute, YeYe)

(Aina et al, Y-\9)
(Biswas et al, Y=\9)

(65038 Ginde Wil Gyl {2 138
65u3,8 Gl 5o Jeld sloylgils sal)s lawgie
il sy 103938 il 463598 O3, S

dadye

a‘“—’ le)i_d’J_))_f Causol bl ¢ sl g (Sl )SIJ-"
agle oz Olio 158 &5 B &5 10l)Sab)S
OLh&,8

OL&3,8 cols (olaig e culs,

Cape > 0 eSS G 53 0y Jldl
6loasls &595 15,5,8 Wloas gjg5 s ,5w,S
il g w8 s (lad cllae (g, 80,8 Luso
loassle @1j93 53 (lad llae

ACT Sl 5l eolasiwl

9 b sloaile i Glodile (hae sloadl>
ey 97gS |

ESPES PR ACY PR PS FRE CTSC AR - R PR ES
J8 g Joz ¢ Sloys - sblag

a0 ot g Jgo « T dga) b S39)T ol
¢ Jaaw sbasd 9 lbS)L L sbas (S INA) ‘.XJLAJ.MJ

“ /:','))f '.'.JQHAQ»AQJ(SLQ(SJ)JIJIOQWI

-acl) lo)lgils sl (e (538 9 ez @S1S
'L)"' ..":."']

9 wbazdl ‘LS’L‘:’)Q'L;CLOL'?I ‘le_w,) Lr?)l"s Llg,
woyas 9 H9d slplojw) Silojlw o lalg) (opue

09188 o paae ((oolosu g (5b) Rolio L juse
3Sdoe o e . g 0392 j9,4 ws2oblS (s 4518)
lodolip Cu e 9 2l dasly g logljlw

OV 5 Y Oloio NFoV (bl o gy ) oyl .Y 6)95

Lg.)l.na_’@l

9 o

. ". I

wsclatiz|

cdlae
5)9=0

GLLRY

ol

- loss

SSimyd

LS)I-\’.l:!
G

kg,

(VRS RV

-selaizl
Sy

by

LSJ'—\.’.Lz.

le

oW aslllas 3)90) GBS 68305 51 QS yasli Glne o ade BeSs Cusudg (b))l . 2lod5 S 0 3JL 4i]|0.5.o|

(vlgsol




OV 15 YA Slobio Vol linl g ls ) o)las .Y 6,95

TEA

Sl e ke ol

()
. P ) o s 872
IS 5 6 SIS (b))l LU 95 (eale Aalifuad g Ezl

The Journal of Tourism and Hospitality Marketing Research

] P
C}’M'JLJMJ

» 3G dgde o il Glegly able
Cawbg «lbli)l g Olelbl (g )9ld (gloyusio
9 Cusdol g (Jaul (elaizl glocSluy,y; (Jlidl
0392 gup (1Fee) Sl Ghaghy b Ca e
ol dgia 355G b alayly 5> opizean ol
-0 s (VoV'F) oS g VgioST Lugiy b 5

b

Cadg (sw)z sglaie 4 pol> Glagh o

A 3 G )5S gSh lagasli
09031 3 alodus 9 Olwlid)lS o8 5l pledol
Sl Cawl eadd eolaiwl  (gligen ST i
oas Sl 5 Jgaz o aS s 9lges sloosls
-4,;9§ PLAJ' U.Sul.w S ol Q,{I 3.).i.¢b.>ol.&j ol
A S G )5S S pasli sl
Jago b lawgio > 1 onl olesol
sl 5 09ail ldime plaw L(Sig) Ll glas
) eleizl Cols) s G legasls S
el 03gs o/000 b alp (g 55100 9 oo
S5 5 093l sl Jgd BB sllas olise aSlaTl
- gl lae 9 bl /20 I e (gldiges
(awl 039 Hlade ol Gl S 5 eswluws
9 Pl &S 905 JUsxiawl @568 ol Olgie ol
9 Ylsobl alaw ;> s3slcwwsw oSl
SIS 2l kbl sbiwl 18 g I3 ime o)
vasly wlide sl Glges S O ogejl
Dollaol oyl ,S5by 54 (5,503)8 (l8gS
lowgio 3>l ,5pS 4305 Gliso 4 g lpiuol g
"0 0Ygdame 9 Olwlid)lS o 5l pasli ol
9 el ol Cumidy w500 ole bl

)l glogasli a8 Cuwl ¢l 82308306 (1 Sle

0392 )bf).ul.: G L_;)i.«i:_\gf 2BeSh d 0ah
9 olwlid)s sBaus I g )13850 el Lol el

! 01g) ™ .|a.w9.uo > )’l )J[QS

degozo 1)) 45 Cuwl ol dxdplis G99 J9s=
(sbai8l goxi Jud 5l slopasli (golaidl ss)
Ouizxen a3l L8 (eolaidl b, ¢ Jlewal
Cals) glapazld 4 bgije glapsia Ghexiuw
gz gxeldlae g Cuiel g il (elaizl
Oty Siyd celaizl olgSs L)
Olgie )03 o I ol Do (5SS
D 6538 Gt i3l 8eSd Casidg
‘Sl Jud l glopasly Glsiw @b
sl L8 (25l 3)90 loaudle g (55eleisT ((Sia,
60l slopasls Gl @)l as) alayl) el o
Calg o adbee  Glhumotas) 9 aed
5l 6508 sy olgp s (89S
o lajlgy g g pse lopasliy Ghoiuw Gl
..).)).fu.o
039s ol Sl loaidly aS Cuwl 4S5 4y o3V
(o/AY) (( Si2y9- cloizly glopasliy a5
(gylaabn ((o/V9) (izlwpin (o/VA) «golgm
JB ole)b ghls (o/VF) «gabaidly o(/VA)
-uaS b Ylgie 4 allgicse 9 0391 )b lize 9 Jgud
390 i 655 (S p Sse lo
Uil @alsl 53 (P < 0.05) 35,8 1,8 eslasiwl
Owizon .l 0 D)l Ghoghy (09480 (595!
S Cawl 0392 ol 8350505 o5 JS)V-y99 Jluse
(AVE) o gl ailyly 0uSSlio pgs &
23 G (65,8 (89S Sise lapasli
SYSRIIK CIWVY S KV PRyt 0 NERURSWER PRt
Jlo plgie 4 2dbge 503 b lapasls
-elaizhy Gas b ez sl Guilly (uSile
b of (Siamon Hlado I iy do/A)) (S
(o/F9) «gSlwpin (o/FV) (gsbaidh yazli
-5l sl 039 (o/5V) (g laabn g (o/O9) (golgn
S8l (2o SSN-U5ygd Jlume pulwl 5 9 0
ool gl LIS jobody -l 419 )15 3l 590
Jae a5l ol baiasplin (2LL 9 o)
P98 B Gl b1 (6 e (6,535 (L89S

HOWS aslllas 3)g0) B 680 5l (89S Gasli lue p Jafio (BgSuh Cusidg (Ul (2985 Sgmms 0L mlwl

(vlgol



EEI

—_—
A+
il ob=—Ts

@ sOege 5 6 REa & bk iR o5y ale Aaliduad g
The Journal of Tourism and Hospitality Marketing Research

TEA

&

Ol g3 b gt e

ododunn 9 ol o8 jI pletuol g 15 G 6, 53,8 (B logasly Caumsg ¥ Joaz

¥ = 0g0)l sbiro
0 o )5 luolol abold ) o s el
30, oSl - t
6l =0 el

-o/9F NS \/QF o/o00 VFq 19/e ¥ Jlsidl
-o/OA -o/ Y Y/vq o/o00 1Fq MYV (obaiBl gosd
~o/o) -o/Y9q Y/A¥ o/oVo VFq -Y/\A obasdl s,
~o/o) -o/YY Y/AY o/oVe \Fq YN elainl cols,
~o/VV -o/9F YN¥ o/oc0 VFq A/F g gmolae
-o/F\ -o/OF Y/ov o/o00 \Fq AFA sl g el
-\ -o/F\ Y/V) o/oc0 VFq Y Keyd- ileas
-o/09 -o/ ¥ Y/YA o/o00 \Fq /oA &5 9SS
~o/YY -o/$) Y/ov o/o00 1Fq -$/Y A a3l
o/\¥ o/oof Y/oV o/oVe 1Fq YA I EYEOSCNY
~o/o) -o/\A Y/AQ o/o\V \Fq -Y/F\ G 5l
-/\V -o/YF Y/VY o/o00 1Fq -5/09 a0
-o/\) -o/¥V Y/VO o/o00 VFq WA lajlg,
~o/\o -o/ V¥ Y/VV o/oo0 \F9 WO 6, 505,8 Bless
-o/VY ~o/$o Y/ov o/o00 VFq -/0e clodudl>

A Blizo @lolio 9 Cunss olwsy aslllas 3,90
2313 80385 b g lslime wgles ylas ol jl olpiel
BV Yoo | S 5905 ¢ylgic 565 ¢l lgise 13
Gaoj ol > Oletol el il Gblo o
Oglai g0 Stz ¢l ply . Cuwl 63915 L;.)Lzu
vasld a1 pletol &6 10 (g ypd @bl
Ododame 9 OlwlidlS o3 I s e (LB9S
9 1993 G9a3l (o s 55 Jgaz 33,8 o 3l

B30 s |y o/e0 I beS (5)lblize Alaw

walize Glolio Wolds (5 blize (ow)p solaie 4
# P glogazly Ll 5l plgal e
9 Olwliud)lS s8> Sl (s (5,502)8 (l8gSit
a>gi b . Cuwl oaud oslasiwl |99JT U9-°)T 5l odggune
g8 ol Olgie ) Jada )3 eadbadll @l 4
L olpol i LB 10 Gbln aS 3905 JVYasiuwl
23 de/000) 30l Caws @ (5)lsliwe plaw 44 4
ololimo glas gy (5, 5i2)8 (l8gSus o
Casidg 9 olae S0 Ol Lyl S0sSy b
839300 )3 (5 (5,58 (BgS el

oW aslllas 3)90) GBS 68305 51 QS yasli Glne o ade BeSs Cusudg (b))l . 2lod5 S 0 3JL 4i]|0.5.o|

(vlgsol

OV 5 Y Oloio NFoV (bl o gy ) oyl .Y 6)95




@Qg I sege 5 6 SE K LIk iR o5y ale Aaliduad g Ej
OF 6 P9 Sloxiio AFel il g 5lgs ) o)lasds .Y a)93 ;ﬁyﬁ: The Journal of Tourism and Hospitality Marketing Research C/’M’JL#M)
0333 j1 6,503,5 Sd o e sloyaslis ki I plpaol s Blolio Wolas (5 lsline Ghmiuw ¥ Jgs=
odlgdumo 9 plwlidy)ls

Sig | F Olewe oSibe @ollaz,s Olaype ggeme ouiblg el
WA \¥ aY/\q 29,5

ofoos | Vo/qF o/\Vo o \$/Y$ 529,599, IS
*hk \Fq SN & 9020
/50 \F va/e9q 29,5 O

ofoos AN o/ 0S¥ o N$$§ 29509, gdlaidl gexs
*ik \Fq AV/VS & 9020
V/YA \¥ VoV 29,5

o/ooe  VV/VA o/oQF o \W/50 29,5090 dladl s,
*ik \Fq /¢ & 9020
MY \F WF/A 29,5

ofoos  FO/oV o/\AY o Y¥/$e 29,5090 elaizl cals,
*ik \Fq \wa/¥F & 9020
Y/¥) \F ¥'Y/Ae 29,5 O

of/oss  YV/VY o/oAV o WAYA 29,5093 6 950 lae
*ik \Fq Fo/0s & 9020
o/OYA \F v/vq 295 O

o/oco  F/Qo oV "o \0/Ae 29509, il g (il
*ik \Fq YY/Ye & 9020
sI\A \F NS5V 29,5 O

o/ooo  \VY/A o/oYs "o F/AY 29509, Saeyd- ileas
*ik \Fq q\/F¢ & 9020
o/VS \F Ae/VY 29,5 O

o/oso | OV/S) o/\oo Wwo /o) 29,5093 65
Fhk VF9q QF/VF & 9020
V/VO \F VoA/s 29,5 O

ofoso  AF/FV o/oqY o \Y/YyY 29,5093 ol
*hk VF9q \We/A & 9020

. o/OA) \¥ MY 529 ,5 O oo
«/MQ o \$NY 29,5099

HOWS aslllas 3)g0) B 680 5l (89S Gasli lue p Jafio (BgSuh Cusidg (Ul (2985 Sgmms 0L mlwl
(Olpiel



.. TEA -
A I P . o v
EZI G sOage 5 s S 8 b LR 5y (cale dalidual 93 @
4 ]

d’f& / The Journal of Tourism and Hospitality Marketing Research A OF 5 ¥4 Slonian VFeF lialG g g ) oyleid ¥ )95
Hhk \F9 Y¥/YS Eg90x0
o/AVF \F \Y/vy u_mg)_f O
ofoce  F/\9 /Y9 A gA Yv/vy 509)509)3 G gl
Hhk \F9 va/95 Eg90x0
\/ s \F Y&/\e u°9)§u-‘-’
ofoco  \O/AQ o/\\V ligA \O/A¥ u,—®9)-<09)3 Cu o
Hhk \F9 F1/9¥ Eg90x0
F/FV \F FY/OV Umg)f gYs)
ofoco  \O/AF o/YAeo WO YV/Ae 509)509)3 laslg,
*HE \Fq \oo/V Eg90x0
O/fF¥ \F VENY Umg)fu_u
of/oss  \V§/V o/oFo "o O/ A 295090 65,8 Bloas
HHk \Fq A VAAYA Eg90x0
FIN¥ \F A0/As Umg)f gYs)
o/ocs  OF/FF o/\Y§ o \$/qV 295090 | 6538 ol
*Hk \Fq WY/A Eg90x0

anl 039y (F/F) (oobaidl sty aslts & @lolio ©glis 392 Jlisime oMb Lasibia 1 Luy
slogasli Lg)bf).ui.: Ol ,a3 51 lgsuol (5 g
o3 I e L S0,5 DlgSh o Lo
58 oS> 09a)l Sl orlgbme 9 lulidlS

bgiyo pazli ol Ohse ou)ieS F ddlaio
bgiye ol Olise pryiin 9 (VA) (g59lgiST
Ll 639 (V/Fo) (5)§.CIJ.))§ slowils Las Lo

U bgye gasli ol gliae eSS ¢ délais o oslaiwl GLMIS| Gliwe i g, glaie
@ boe of Olwo ouide o (/A1) JUsdl o oxd GBS loeuSils 45 o olas .Coul
5l 0390 (F/V) elain! cols, Lasls r0 ol 55 olpiuol g s g ilido Glolio
@ boe 0asli ol ole oaeS V Al Gasld e | eb ol cilihe gbls was
@ bgpo of obse oo 9 (V) Jleudl 213 8088y U (s)lslisme Oglds i (89S
5 al 03g) (F/oh) lagociom; oas L 51 aS ol ol Saimdplids gl alagl, el 5o
a bope 0asli ol olie oaeS A dilaie 3 pasld ol ol oS olulid)lS oS
U bgye ol Olpe o 9 (VNY) Jleidl Gremoldlae @ bgije plptiol s ) ddlais
1 ol o3 (F/59) (eobambl b, Lasls 63badl 3, 4 bbga po & liws o yidens o (V/00)
@ bap pasliy gl olae e 9 déhie 0l oo ©25eS ¥ dilaie )5 .3blise (V/AQ)
@ boye ol Ohae Guden o (1/FF) Jlal Oliso G2y 9 (/OV) lodyle 4 bogy e as L
33wl 6393 (W/50) (5,803,8 sladudls Lasls 30 Sl 6395 (F/OF) ladlg, asly @ bgiywe o
@ by pasls ol olise p1ieS Ve dibis 4 boyw pasls ol ol oS ¥ dilis
@ bgiye ol Wb Gyt o (1/59) (5eJeisS boga o o 0o i g (V/FF) Cuol g ol

oW aslllas 3)90) GBS 68305 51 QS yasli Glne o ade BeSs Cusudg (b))l . 2lod5 S 0 3JL 4i]|0.5.o|

(vlgsol




9,
. €5, 2 . o s e A
C ) I SOaga 9 ARG R bl Sl LG 93 e Aalifuad g3 Ezl
s % The Journal of Tourism and Hospitality Marketing Research e
Cﬂu’/hM:

Sl e ke ol

OV 15 YA Slobio Vol linl g ls ) o)las .Y 6,95

U byye C)T Olio i g (1/9Y) Jlail O Cawl sdgr (YY) Ula.».zow.u) el

20wl odgy (W/eA) (i )lub ol U by pasly cpl gyl UJ)J(QS W\ dblaio

@ by asld ol ol GieS W dilie G g o 0w oyidw 9 (19) Jlewdl

Jogg)..o C)T C)b-.‘.“’ uJ).LMMJ 9 (\/\”C\) 50970 cdlae PR ] 0dg) (\”/Yo) Ulaumu.u.u) Ua.'>L..u

Ll 0393 (VYD) (5040 LS)I-\:’.L,‘. wasld U by yasly opl gl UJ)J(QS WV dslaio

oodunn 9 olwlid)lS o815 I (s 5,5b3)5 (2BsSd 51 50 lopasli Hlas I b Glolie SWis! .F Joax
(0313 vgojl)

o/o0d LaJT aJa.w BEl uLa..n.b LSJbU.sm

ﬁ.

a . . . . — QD .

¥ é‘ 3 2 : § % E 3 ) §J 3 Gllio
3 b N 3 = . & 93 o 3 3 3 3 A

N\ D \VJ\ j" 3 D b 3 ey -G 2 : iy 3 2 j 3
23 yoog jj 3§ 7 : S B I

. | 3 " : 9 9, 9 Y

v

v
ivile Y/EA Y/eA Y/AO Y/eV Y/Ye Y/55 Y/o5 /0¥ Y/ov Y/0e Y/or | Y/AG v/Ys Vv \o \
\/qv Y/YO Y/ 0¥ AwAl Y/vVyY Y/q8 \/ov Y/o5 Y/vv Y/¥fo Y/o§ Y/0e Y/00 Y/Yo \/§o \o Y
Y/fs Y/q¥F ¥ Y/eV Y/fo Y/YE Y/AY | Y/VY Y/q¥F Y/FF Y/ev | Y/VA ¥/¥o Y/ee | YIYS \o v
Y/feo Y/q) Y Y/qy Y/eY Y AR /A Y/q¥f \/qy Y/vy Y/Ae Y/Yo Y/55 Y/Yo \o ¥
Y/vAa Y/AY Y/Ve YNg /Yy Y/ ¥ ¥ Y y/qv Y/¥A Y/ve ¥/YA Y/0e Y/q% Y/55 \o [A)
Y/vs Y/FO Y/FY Y/eA Y/OA Y/5e Y/AY Y/Ys Y/EA Y/¥e | ov/Qav ¥/ Y/590 Y/Ao \/Ao \o 4
Yo Y/sv Y/FV Y/l Y/55 Y/oA Y/vsy Y/v\ Y/q) Y/%e YNvY Y/AQ Y/09 \VAV4 /vy \o \
Y/Ye Y/YA Y/VA Y/YE Y/o5 YAY Y/¥O Y/qvy Y/VV Y/Ae Y/0f YAV v/99 Y/ | YNV \o A
Y/5e Y/0) Y/qvy Y/AA Y/q) Y/YA Y/AY Y Y/#A Y/50 YN0 /.9 Y/Ae /vy \/¥% \o q
\/96 Y/#q Y/.q Y/FA Y/l AwAll Y/vv \/55 Y/¥Y Y/AA \/AQ Y/q¥ Y/%\ \/90 /A \o \o
\/09 \/50 Y/v\ Y/by Y/F\ Y/Ye \/%e \/fe N Y/OV \/5% Y \/9. \Vius VAR \o \
Y/vsy Y/V\ Y/00 Y/%e Y/ Y/o0 \/90 Y/OA Y/fs Y/he Y/-q Y/Ve Y/NO Y/¥% | \/Qy \o \Y

Y/EY | Y/s0 0 YNNG Y/eA | Y/YO | Y/AA | Y/Ye \/#N Y/FY | Y/f2 VY9 \/9e Y \/No | V55 \e W

\/¥8 \/9¥F Y YN | Y/fO | Y/A¥ \/¥e VY VYYD YN VA \/&e \/VO | VFY oYY \o \F

\/¥e \/o\ \/Ve V2N S 7/ VR ¢7A SR VA of A} \/Ys /¥ Y/VV vy \/Ye \/Ge /Yo \/¥e \o [\

ol Lol el 039y 138,50 s Ls)s.w;)s P "S/ lowl) g Cazey F
U lhwgio 355 (5 bl desls 680 I (5,135,50 )
W20 sloeSilie 4z (el o b, b ligel S (J 0ge)l IS mlis pol> Ghaghy 5o
ol 0395 () Lawgio 35 31 eS8 daasLi 43S G B QgD paSli alise Slsl
plo3 S ol ol S8l logiT 9]l s cricean eSS u/hm U g wollaol ki Soly
| @ asgi b olgs |).g.wc=UL§\&L9.|oLw 9 olwlud,8 o8B I pasly (pl lawgis 3>
UJLQgS.uJ c‘u.qu P ((o/o00) o0l Cawd L Lg)bLlao )S")") U_LU « Mbu'o QLe.é.;o| D U‘J9§M
2l ;80380 b (loliso i (g ypus (5,505, ogeil slasielly o pazli ol Cusbdy (o)

830830 S5ke 5 09o)l Bl 5 VU 3> alaz
L,)L‘Jgs.w B o_).,\iJClj|)| GLmUa:>Lw as ol L'):’.|

HOWS aslllas 3)g0) B 680 5l (89S Gasli lue p Jafio (BgSuh Cusidg (Ul (2985 Sgmms 0L mlwl
(Olpiel




EEI

—_—
hids

]

@ sOege 5 6 REa & bk iR o5y ale Aaliduad g
s+ The Journal of Tourism and Hospitality Marketing Research

TEA

&

Ol g3 b gt e

g (eloslpidng aoowl ool (L))l wellao
9 S35 > )b 9 ol (Sloyd St slal 35,8
=0 9 ol Ud) 3Ly lbwdls Jmo
slajgxo (jlapgs by i)l (o9,035)
gl seugr (0lgiL 9 dgj0aily (g8
bl g 39,034315) 03ldl Gig) 5l (2aslo lodsdl
sSlae  dawgi  (ailsdg, el BLlol  uw
5 6,5, wloss) olpiuol ,ab gldilaiol,d
(0y2€ 9 (s> galuo glgil 5l (>

b o>

Ll 0390 lgtuol (515,05 @Wlio (il (Jbo (ol>
Uhg3y 55 Ol 3iumg e

Lol jl g ssiue pol> Al aSiyl 4 azgi b
olsic @ (Jol dxiung) (d) 9 pguw bl
il plgie 4 pg> 835umngs 9 wLHLL szl
...)9.3 LA—LQI)

&9l Slai

23 8L SLAT guo aS 35)l5 50 plel o8 3wy
3l dlio el Lol b g (S suangs b alayl,

S & o 9 Hw

9 oldise wlid)lS oled I oBxiung
i plil g debtuny JxoS5 55 &S (Sdgbume
Silad o (515538 63905 S )Lie Gindg i

-OMS (s Blolio OWiS| (line 32y dl>ye >
slapazli 13858 olise Hlas jl pleasl ¢ e
daole o805 5l (594 (5,505)8 (A89Sid 1 Yo
2 L2038 pasine oSils gl G i «syll
Wogesl 5l saolcamwsas @l i8S o
13380 Sl ) 2 b 4 Rleslgiing

AF AV A o V¥ ol casmidg oS s o 5l
Ui 9 wollaols lapasls el jlas 5110 g )
a2 Rlodlpidny ol o (2Ll wollao
1358 o W)l @bl ¢l (BsSid plaw (gl
sslaio 4 gilxe glad glaud,lb I ool
9 31l ol 55 CuBUS £6,805)8 Gso LG
sladlaio Gloas ool s> lodyg, dewgs
2 slodio 9 (2 Gloguwll il Lasl
.6l

el s 519 g F gblio Causisg a8 Ll |
o3 (bl wollae 9 wollas L lapasliy
295 plaw )l Ly pleslpiduyg ol
Cudls 5l eslaswl 133,50 Wl Bloln ol
GBS Gy Byme ly (Swlgseles
ol 5l ol tmls Gladlopw Wiz g olpiol
(opas Lk g woje ;1

Has 5l A g 5 (W) Gblin Cusbg a5 Lol
e 9 wollas (o) )90 glopasli il

oW aslllas 3)90) GBS 68305 51 QS yasli Glne o ade BeSs Cusudg (b))l . 2lod5 S 0 3JL 4i]|0.5.o|

(vlgsol

OV 5 Y Oloio NFoV (bl o gy ) oyl .Y 6)95




TEA

OV 15 YA Slobio Vol linl g ls ) o)las .Y 6,95

ot f S pal andl

(|
i P o ny % . . A
g 5 6 B R () S SRR gy el Aaliuad g3 Ez

@ The Journal of Tourism and Hospitality Marketing Research Y
i o=

Aina, Y. A., Wafer, A., Ahmed, F., & Alshu-
waikhat, H. M. (2019). Top-down
sustainable urban development?
Urban governance transformation
in Saudi Arabia. Cities, 90, 272-281.
https: //www.sciencedi-

rect.com /science /arti-
cle/abs/pii/S0264275118307534

Abubakar, A., Romice, O. R., & Porta, S.
(2019). Regenerating Slums: Re-As-
sessing City Prosperity as a Motive
Towards Incremental Urban Man-
agement, University of Strathclyde
Engeneering,
http:/ /dx.doi.org /10.13140 /RG.2.2
.16543.92321.

Adamo, G. E,, Ferrari, S., & Gilli, M. (2019).
Creativity as a source of differenti-
ation in urban tourism: The case of
Torino city. International Journal of
Tourism Research, 21(3), 302-310.
https://onlineli-
brary.wiley.com /doi/abs/10.1002

/jtr.2261

Ashour, M. A, Eid, Y., & Khalifa, M. A. (2015).
Urban Development Management
Towards Improved City Prosperity,
Published in ISERD - International
Conference on Economics, Man-
agement and Social Study (ICEMSS)
Cairo, Egypt. December 30, Paper
ID: ISD-EMSEGYP-30125-1252.

https:/ /onlineli-
brary.wiley.com /doi/abs/10.1002

/jtr.2261

.

&L,

Bate, R. (2009). What Is Prosperity and

How Do We Measure It? American
enterprise institute for public pol-
icy research,

http:/ /ssrn.com /ab-
stract=2342844.

Biswas, R., Jana, A, Arya, K, &

Ramamritham, K. (2019). A good-
governance framework for urban
management. Journal of Urban
Management, 8(2), 225-236.

https: / /www.sciencedi-

rect.com/science /arti-
cle/pii/S2226585618301328

Boivin, M., & Tanguay, G. A. (2019). Analysis

of the determinants of urban tour-
ism attractiveness: The case of
Québec City and Bordeaux. Journal
of destination marketing & man-
agement, 11, 67-79.

https: / /www.sciencedi-
rect.com/science /arti-
cle/abs/pii/S2212571X16303560

Chebli, A., Othmani, M. C., & Said, F. B.

(2020). Market Segmentation in Ur-
ban Tourism: Exploring the Influ-
ence of Personal Factors on Tour-
ists' Perception. Journal of Tourism
and Services, 20 (11), 74-108.

https: / /jots.cz /in-
dex.php /JoTS /article /view /144

Choi, H. C., & Turk, E. S. (2011). Sustainabil -

ity indicators for managing com-
munity tourism. In Quality-of-life
community indicators for parks,

(vlgol

HOWS aslllas 3)g0) B 680 5l (89S Gasli lue p Jafio (BgSuh Cusidg (Ul (2985 Sgmms 0L &le


https://www.sciencedirect.com/science/article/abs/pii/S0264275118307534
https://www.sciencedirect.com/science/article/abs/pii/S0264275118307534
https://www.sciencedirect.com/science/article/abs/pii/S0264275118307534
http://dx.doi.org/10.13140/RG.2.2.16543.92321
http://dx.doi.org/10.13140/RG.2.2.16543.92321
https://onlinelibrary.wiley.com/doi/abs/10.1002/jtr.2261
https://onlinelibrary.wiley.com/doi/abs/10.1002/jtr.2261
https://onlinelibrary.wiley.com/doi/abs/10.1002/jtr.2261
https://onlinelibrary.wiley.com/doi/abs/10.1002/jtr.2261
https://onlinelibrary.wiley.com/doi/abs/10.1002/jtr.2261
https://onlinelibrary.wiley.com/doi/abs/10.1002/jtr.2261
http://ssrn.com/abstract=2342844
http://ssrn.com/abstract=2342844
https://www.sciencedirect.com/science/article/pii/S2226585618301328
https://www.sciencedirect.com/science/article/pii/S2226585618301328
https://www.sciencedirect.com/science/article/pii/S2226585618301328
https://www.sciencedirect.com/science/article/abs/pii/S2212571X16303560
https://www.sciencedirect.com/science/article/abs/pii/S2212571X16303560
https://www.sciencedirect.com/science/article/abs/pii/S2212571X16303560
https://jots.cz/index.php/JoTS/article/view/144
https://jots.cz/index.php/JoTS/article/view/144

‘. TEA -
A oo PR . ny % I
EZI G sOage 5 s S 8 b LR 5y (cale dalidual 93 @
A 2

. ;&3 TheJournal of Tourism and Hospitality Marketing Research
CJ’J,«'JL.:KL/;:

OV 5 Y Oloio NFoV (bl o gy ) oyl .Y 6)95

Ol g3 b gt e

recreation and tourism manage-
ment (pp. 115-140). Springer, Dor-
drecht.

https: / /www.sciencedi-

rect.com /science /arti-
cle /abs /pii/S0261517705000737

Coldwell, W. (2015). Tourism or Propa-
ganda: How Ethical is Your North
Korean Holiday?. The Guardian.
https: / /www.theguard-
ian.com /travel /2015 /oct /08 /nor
th-korean-tourism-ethics

Day, J., & Romanchek, J. L. (2020). Sustain-
able tourism for destinations: in-
sights from the GSTC destination
criteria 2.0 for sustainable tourism.
https://docs.lib.purdue.edu/ti/1/

Dangi, T. B., & Jamal, T. (2016). An inte-
grated approach to “sustainable

community-based tourism”. Sus-
tainability, 8(5), 475.

https: //www.mdpi.com /2071~
1050/8/5/475

Dodds, R., Alij, A., & Galaski, K. (2018). Mo-
bilizing knowledge: Determining

key elements for success and pit-
falls in developing community-
based tourism. Current Issues in
Tourism, 21(13), 1547-1568.

https: / /www.tandfonline.com/do
i/abs/10.1080 /13683500.2016.1150
257

Farji-Rad, Gh., & Seyed Nasiri, S. J. (2009).
Analytical Approaches in the Sus-
tainable Development of Urban
Tourism, Sarzemin Geographical
Quarterly, 7(25): 29-40. [In Persian].

https: //journals.srbiau.ac.ir /arti-
cle_5444.html

Farsari, 1. (2012). The development of a

conceptual model to support sus-
tainable tourism policy in north
Mediterranean destinations. Jour-
nal of Hospitality Marketing &
Management, 21(7), 710-738.

https: / /www.tandfonline.com /do
i/abs /10.1080 /19368623.2012.624
298

Ferreira, F., Galasso, H.G., & Emanuela, N.

M. (2018). Shared Prosperity: Con-
cepts, Data, and Some Policy Exam-
ples, IZA - Institute of Labor Eco-
NOomics.

https://pa-
pers.ssrn.com/sol3 /pa-
pers.cfm?abstract_id=3183493

Fritz, M., & Koch, M. (2016). Economic de-

velopment and prosperity patterns
around the world: Structural chal-
lenges for a global steady-state
economy. Global Environmental
Change, 38, 41-48.

https: / /www.sciencedi-

rect.com /science /arti-
cle /abs/pii /S0959378016300188

Hacker, J. S. & Loewentheil, N. (2012). Pros-

perity economics Building an Econ-
omy for All, Visit:

https:/ /isps.yale.edu/sites /de-
fault/files /publica-

tion/2013 /01/2012-prosperity-
for-all.pdf.

oW aslllas 3)90) GBS 68305 51 QS yasli Glne o ade BeSs Cusudg (b))l . 2lod5 S 0 3JL 4J.I:J|L~,.g.o|

(vlgsol



https://www.sciencedirect.com/science/article/abs/pii/S0261517705000737
https://www.sciencedirect.com/science/article/abs/pii/S0261517705000737
https://www.sciencedirect.com/science/article/abs/pii/S0261517705000737
https://www.theguardian.com/travel/2015/oct/08/north-korean-tourism-ethics
https://www.theguardian.com/travel/2015/oct/08/north-korean-tourism-ethics
https://www.theguardian.com/travel/2015/oct/08/north-korean-tourism-ethics
https://docs.lib.purdue.edu/ti/1/
https://www.mdpi.com/2071-1050/8/5/475
https://www.mdpi.com/2071-1050/8/5/475
https://www.tandfonline.com/doi/abs/10.1080/13683500.2016.1150257
https://www.tandfonline.com/doi/abs/10.1080/13683500.2016.1150257
https://www.tandfonline.com/doi/abs/10.1080/13683500.2016.1150257
https://journals.srbiau.ac.ir/article_5444.html
https://journals.srbiau.ac.ir/article_5444.html
https://www.tandfonline.com/doi/abs/10.1080/19368623.2012.624298
https://www.tandfonline.com/doi/abs/10.1080/19368623.2012.624298
https://www.tandfonline.com/doi/abs/10.1080/19368623.2012.624298
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3183493
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3183493
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3183493
https://www.sciencedirect.com/science/article/abs/pii/S0959378016300188
https://www.sciencedirect.com/science/article/abs/pii/S0959378016300188
https://www.sciencedirect.com/science/article/abs/pii/S0959378016300188

TEA

OV 15 YA Slobio Vol linl g ls ) o)las .Y 6,95

ot f S pal andl

(|
. .z . . . A
@ s siCkaga 5 o S K bl WUt g5 eale Aalifuad g Ezl
AN L ==

The Journal of Tourism and Hospitality Marketing Research Y
o

Higham, J., & Lueck, M. (2002). Urban Eco-
tourism: A Contradiction in Terms?
Journal of Ecotourism, 1, pp.36-59.
https: //www.tandfonline.com /do
i/abs/10.1080 /14724040208668111

Hajra, R., & Ghosh, T. (2014). Formulation
of methodological approach for
sustainable tourism using
‘GSTC’criteria: A case study of
Sagar Island, India. International

journal of Innovative Research and
Development, 3(1), 305-309.

https: //www.re-

searchgate.net/profile /Tuhin-
Ghosh-2 /publica-

tion /319753116 _ Formula-
tion_of Methodological

Hwang, Y.H., Gretzel, U., & Fesenmaier,
D.R. (2016). Multicity Patterns
(Tourists to the United States), An-
nals of Tourism Research, Vol. 33,
NO. 4.

https: / /www.sciencedi-
rect.com /science /arti-
cle /abs /pii/S0160738306000569

Institute for Global Prosperity (2019) Re-
thinking Prosperity for London:
When Citizens lead transformation.
https: / /discov-
ery.ucl.ac.uk /id /eprint /10080172
/1/LPI_Report_sin-
gle_140619_update.pdf

Khazainejad, F. (2021). identification of
driving forces affecting the realiza-
tion of urban prosperity (case of re-
search: Bojnord city) , Geography

and Regional Development,
19(2):293-320. [In Persian].

https://igrd.um.ac.ir /arti-
cle_41809.html

Kurecic, P., & Kokotovic, F. (2017). Examin-

ing the “Natural Resource
Curse’and the Impact of Various
Forms of Capital in Small Tourism
and Natural Resource-Dependent
Economies. Economies, 5(1), 6.

https: //www.mdpi.com /2227~

7099/5/1/6

Lak, A., Gheitasi, M., & Timothy, D. I.

(2020). Urban regeneration
through heritage tourism: Cultural
policies and strategic management.
Journal of Tourism and Cultural
Change, 18(4), 386-403.

https: / /www.tandfonline.com/do
i/abs/10.1080 /14766825.2019.1668
002

Legatum Institute. (2020). Prosperity In-

dex, A tool for transformation,

www.prosperity.com.
https: / /think7.org /wp-con-
tent /uploads /2023 /12 /Cohesion

Mafi, E., & Saghi, M. (2009). A look at tour-

ism economy in metropolitan cities
(case study: Mashhad metropolis),
Regional Geography and Develop-
ment Magazine, 8(15): 267-292. [In
Persian].

https: / /www.sid.ir /pa-
per /478916 /fa

Mehri, M., & Eastgoldi, M. (2022). investi-

gating the effects of good urban

(vlgol

HOWS aslllas 3)g0) B 680 5l (89S Gasli lue p Jafio (BgSuh Cusidg (Ul (2985 Sgmms 0L &le


https://www.tandfonline.com/doi/abs/10.1080/14724040208668111
https://www.tandfonline.com/doi/abs/10.1080/14724040208668111
https://www.researchgate.net/profile/Tuhin-Ghosh-2/publication/319753116_Formulation_of_Methodological
https://www.researchgate.net/profile/Tuhin-Ghosh-2/publication/319753116_Formulation_of_Methodological
https://www.researchgate.net/profile/Tuhin-Ghosh-2/publication/319753116_Formulation_of_Methodological
https://www.researchgate.net/profile/Tuhin-Ghosh-2/publication/319753116_Formulation_of_Methodological
https://www.researchgate.net/profile/Tuhin-Ghosh-2/publication/319753116_Formulation_of_Methodological
https://www.sciencedirect.com/science/article/abs/pii/S0160738306000569
https://www.sciencedirect.com/science/article/abs/pii/S0160738306000569
https://www.sciencedirect.com/science/article/abs/pii/S0160738306000569
https://discovery.ucl.ac.uk/id/eprint/10080172/1/LPI_Report_single_140619_update.pdf
https://discovery.ucl.ac.uk/id/eprint/10080172/1/LPI_Report_single_140619_update.pdf
https://discovery.ucl.ac.uk/id/eprint/10080172/1/LPI_Report_single_140619_update.pdf
https://discovery.ucl.ac.uk/id/eprint/10080172/1/LPI_Report_single_140619_update.pdf
https://jgrd.um.ac.ir/article_41809.html
https://jgrd.um.ac.ir/article_41809.html
https://www.mdpi.com/2227-7099/5/1/6
https://www.mdpi.com/2227-7099/5/1/6
https://www.tandfonline.com/doi/abs/10.1080/14766825.2019.1668002
https://www.tandfonline.com/doi/abs/10.1080/14766825.2019.1668002
https://www.tandfonline.com/doi/abs/10.1080/14766825.2019.1668002
http://www.prosperity.com/
https://think7.org/wp-content/uploads/2023/12/Cohesion
https://think7.org/wp-content/uploads/2023/12/Cohesion
https://www.sid.ir/paper/478916/fa
https://www.sid.ir/paper/478916/fa

.. TEA -
A oo PR N ny % I
EZI G sOage 5 s S 8 b LR 5y (cale dalidual 93 @
A 2

.+ The Journal of Tourism and Hospitality Marketing Research
o=

OV 5 Y Oloio NFoV (bl o gy ) oyl .Y 6)95

Ol g3 b gt e

governance on urban prosperity in
Shiraz, Geography and Human Re-
lations, 5(1):288-273. [In Persian].
https://ensani.ir /fa /arti-

cle /506163 /

Movahed, A. (2016). Urban Tourism, Shahid

Chamran University Press, Ahvaz,
first edition. [In Persian].

Motiei Langroudi, S. H., Sharifi, A., & Re-

zaieh Azadi, M. (2012). Feasibility of
tourism development in rural areas
from the point of view of tourists
(Takhte Suleiman district, Takab
city) , Geographical Perspective
Quarterly in Human Studies, 8(24):
1-17. [In Persian].

https://ensani.ir /fa /arti-

cle /543856 /

Musa, H. D., Yacob, M. R., & Abdullah, A. M.

(2019). Delphi exploration of sub-
jective well-being indicators for
strategic urban planning towards
sustainable development in Malay-

sia. Journal of urban management,
8(1), 28-41.

https: //www.sciencedi-
rect.com/science /arti-
cle/pii/S2226585617300250

Musavengane, R., Siakwah, P., & Leonard,

L. (2020). The nexus between tour-
ism and urban risk: Towards inclu-
sive, safe, resilient and sustainable
outdoor tourism in African cities.
Journal of Outdoor Recreation and
Tourism, 29, 100254.

https: //www.sciencedi-

rect.com /science /arti-
cle/abs/pii/S2213078019300659

Nyerere, V. C. Y., Ngaruko, D., & Mlozi, S.

(2020). The mediating role of stra-
tegic planning on the determinants
of sustainable urban tourism: Em-
pirical evidence from Tanzania. Af-

rican Journal of Economic Review,
8(1), 198-216.

https: //www.ajol.info /in-
dex.php /ajer /arti-
cle /view /192205

Okunola, O. O., Odesola, E., & Ogunbod-

ede, B. (2023). City Prosperity Index
as A Tool for Urban Regeneration: A
Case Study of Ibadan, Nigeria. Asian
Journal of Behavioural Sciences,
5(3), 13-23.

https://scholar.google.com /schol
ar?hl=fa&as_sdt=0%2C58&q

Panasiuk, A. (2020). Policy of sustainable

development of urban tourism,
Sport Tourism, 27(2), 33-37, DOL:
10.2478 /pjst-2020-0012

Pourahmad, A., Hosseini Siah-goli, M., &

Safdari Molan, A. (2016). evaluation
of indicators of sustainable devel-
opment of tourism in host commu-
nities, case study: Sari city, Journal
of Geospatial Research, 6(21): 160-
172. [In Persian].

https://gps.gu.ac.ir /arti-
cle_41683.html

Ruknuddin Eftekhari, A., & Mahdavi, D.

(2006). Tourism  Development

oW aslllas 3)90) GBS 68305 51 QS yasli Glne o ade BeSs Cusudg (b))l . 2lod5 S 0 3JL 4J.I:J|L~,.g.o|

(vlgsol



https://ensani.ir/fa/article/506163/
https://ensani.ir/fa/article/506163/
https://ensani.ir/fa/article/543856/
https://ensani.ir/fa/article/543856/
https://www.sciencedirect.com/science/article/pii/S2226585617300250
https://www.sciencedirect.com/science/article/pii/S2226585617300250
https://www.sciencedirect.com/science/article/pii/S2226585617300250
https://www.sciencedirect.com/science/article/abs/pii/S2213078019300659
https://www.sciencedirect.com/science/article/abs/pii/S2213078019300659
https://www.sciencedirect.com/science/article/abs/pii/S2213078019300659
https://www.ajol.info/index.php/ajer/article/view/192205
https://www.ajol.info/index.php/ajer/article/view/192205
https://www.ajol.info/index.php/ajer/article/view/192205
https://scholar.google.com/scholar?hl=fa&as_sdt=0%2C5&q
https://scholar.google.com/scholar?hl=fa&as_sdt=0%2C5&q
https://gps.gu.ac.ir/article_41683.html
https://gps.gu.ac.ir/article_41683.html

TEA

OV 15 YA Slobio Vol linl g ls ) o)las .Y 6,95

ot f S pal andl

(|
. .z . . . A
@ s siCkaga 5 o S K bl WUt g5 eale Aalifuad g Ezl
AN L ==

The Journal of Tourism and Hospitality Marketing Research Y
o

Strategies of Lavasan District, Mo-
dares  Humanities  Quarterly,
10(2):1-30. [In Persian].

https: / /hsmsp.modares.ac.ir /ar-
ticle-21-5184-fa.html

Scheyvens, R. (1999). Ecotourism and the
empowerment of local communi-
ties. Tourism management, 20(2),
245-249.

https: / /www.sciencedi-

rect.com /science /arti-
cle /abs /pii/S0261517798000697

Scott, D. & Lemieux, C. (2010). Weather
and Climate Information for Tour-

ism, Environmental Sciences, No 1,
PP 146-183.

https: //www.sciencedi-

rect.com/science /arti-
cle/pii/S1878029610000125

Servin, M. R, Servin, M. A., Velazquez, J., &
Pacheco, V. M. (2019). City Prosper-
ity Index applied to Encarnacion
and Asuncion, Archnet-1JAR: Inter-
national Journal of Architectural
Research. 13(2), 331-347.

https://openurl.eb-
sco.com/EPDB%3Agcd%3A4%3A8
345284 /detailv2?sid=eb-
sco%3Aplink%3Ascholar&id=eb-
sco%3Agcd%3A137386959&crl=c

Schianetz, K., & Kavanagh, L. (2008). Sus-
tainability indicators for tourism
destinations: A complex adaptive
systems approach using systemic
indicator systems. Journal of sus-
tainable tourism, 16(6), 601-628.
https: //www.tandfonline.com/do

i/abs/10.1080/0966958080215965
1

Shabrina, Z., Buyuklieva, B., & Ng, M. K. M.

(2021). Short-term rental platform
in the urban tourism context: A ge-
ographically weighted regression
(GWR) and a multiscale GWR
(MGWR) approaches. Geographical
Analysis, 53(4), 686-707.

https://onlineli-
brary.wiley.com /doi/full /10.1111 /g
ean.12259

Sokhanvar, A., Aghaei, 1., & Aker, S. (2018).

"The effect of prosperity on inter-
national tourism expenditure”,
Tourism Review.

https://doi.org/10.1108 /TR-07-
2017-0108.

Tanguay, G. A., Rajaonson, J., & Therrien,

M. C. (2013). Sustainable tourism
indicators: Selection criteria for
policy implementation and scien-
tific recognition. Journal of sustain-
able Tourism, 21(6), 862-879.

https: / /www.tandfonline.com /do
i/abs/10.1080/09669582.2012.742
531

United Nations Human Settlements Pro-

gramme (2013), State of the Worlds
Cities 2012-2013: Prosperity of Cit-
ies. Rutledge for United Nations
Human Settlements Programme
(UN-Habitat).

https: //www.taylorfran-

cis.com /books/mono /10.4324 /97
80203756171 /state-world-cities-
2012-2013-un-habitat

(vlgol

HOWS aslllas 3)g0) B 680 5l (89S Gasli lue p Jafio (BgSuh Cusidg (Ul (2985 Sgmms 0L &le


https://hsmsp.modares.ac.ir/article-21-5184-fa.html
https://hsmsp.modares.ac.ir/article-21-5184-fa.html
https://www.sciencedirect.com/science/article/abs/pii/S0261517798000697
https://www.sciencedirect.com/science/article/abs/pii/S0261517798000697
https://www.sciencedirect.com/science/article/abs/pii/S0261517798000697
https://www.sciencedirect.com/science/article/pii/S1878029610000125
https://www.sciencedirect.com/science/article/pii/S1878029610000125
https://www.sciencedirect.com/science/article/pii/S1878029610000125
https://openurl.ebsco.com/EPDB%3Agcd%3A4%3A8345284/detailv2?sid=ebsco%3Aplink%3Ascholar&id=ebsco%3Agcd%3A137386959&crl=c
https://openurl.ebsco.com/EPDB%3Agcd%3A4%3A8345284/detailv2?sid=ebsco%3Aplink%3Ascholar&id=ebsco%3Agcd%3A137386959&crl=c
https://openurl.ebsco.com/EPDB%3Agcd%3A4%3A8345284/detailv2?sid=ebsco%3Aplink%3Ascholar&id=ebsco%3Agcd%3A137386959&crl=c
https://openurl.ebsco.com/EPDB%3Agcd%3A4%3A8345284/detailv2?sid=ebsco%3Aplink%3Ascholar&id=ebsco%3Agcd%3A137386959&crl=c
https://openurl.ebsco.com/EPDB%3Agcd%3A4%3A8345284/detailv2?sid=ebsco%3Aplink%3Ascholar&id=ebsco%3Agcd%3A137386959&crl=c
https://www.tandfonline.com/doi/abs/10.1080/09669580802159651
https://www.tandfonline.com/doi/abs/10.1080/09669580802159651
https://www.tandfonline.com/doi/abs/10.1080/09669580802159651
https://onlinelibrary.wiley.com/doi/full/10.1111/gean.12259
https://onlinelibrary.wiley.com/doi/full/10.1111/gean.12259
https://onlinelibrary.wiley.com/doi/full/10.1111/gean.12259
https://doi.org/10.1108/TR-07-2017-0108
https://doi.org/10.1108/TR-07-2017-0108
https://www.tandfonline.com/doi/abs/10.1080/09669582.2012.742531
https://www.tandfonline.com/doi/abs/10.1080/09669582.2012.742531
https://www.tandfonline.com/doi/abs/10.1080/09669582.2012.742531
https://www.taylorfrancis.com/books/mono/10.4324/9780203756171/state-world-cities-2012-2013-un-habitat
https://www.taylorfrancis.com/books/mono/10.4324/9780203756171/state-world-cities-2012-2013-un-habitat
https://www.taylorfrancis.com/books/mono/10.4324/9780203756171/state-world-cities-2012-2013-un-habitat
https://www.taylorfrancis.com/books/mono/10.4324/9780203756171/state-world-cities-2012-2013-un-habitat

‘. TEA -
A oo PR . ny % I
EZI G sOage 5 s S 8 b LR 5y (cale dalidual 93 @
A 2

.+ The Journal of Tourism and Hospitality Marketing Research

OV 5 Y Oloio NFoV (bl o gy ) oyl .Y 6)95

Ol g3 b gt e

UN-Habitat. (2012), “State of the world’s Global Travellers” in Luxor Arab

cities Report 2012 /2013: Prosperity
of Cities”, United Nations Human
Settlements Programme (UN-HAB-
ITAT), Nairobi.

https: / /www.tandfonline.com/do
i/full /10.1080/07293682.2013.8614
98

UNWTO. (2012). Global report on city

tourism-cities 2012 project.

https://www.e-un-
wto.org /doi/book /10.18111 /97892
84415300

UNWTO (2012). 1st Global Summit on City

Tourism: Catalysing economic de-
velopment and social progress. Ha-
li¢ Congress Centre, Istanbul, Tur-
key.

https: //www.unwto.org/ar-
chive /global /event /global-sum-
mit-city-tourism

UNWTO (2014). 3rd UNWTO Global Sum-

mit on City Tourism, Barcelona

Republic of Egypt.

https: //www.accessibletour-
ism.org /?i=enat.en.events.1878

UNWTO (2017). 6th Global Summit on Ur-

ban Tourism: "Sustainable and
Competitive Tourism on the New
Urban Agenda" in Kuala Lumpur.
Malaysia.

https: //www.metropo-
lis.org /agenda /6th-global-sum-
mit-urban-tourism

UNWTO (2018). International year of sus-

Wang,

tainable tourism for development;
Roundtable on Sustainable Urban
Tourism: Madrid, Spain.

https: //www.unwto.org/tour-

ism4development2017

D. (2023). Construction of China's
Common Prosperity Index: an em-
pirical analysis based on AHP-DE-
MATEL method. Highlights in Busi-
ness, Economics and Management,

Spain. 18, 1-18.

https:/ /www.unwto.org/ar- https: //drpress.org /ojs /in-

chive /europe /press-re- dex.php /JHBEM /arti-

lease /2014-12-15 /3rd-global-sum- cle/view /12257
mit-city-tourism-looking-new- Wang, J., Huang, X., Gong, Z., & Cao, K.

paradigms

UNWTO (2015). 4th Global Summit on City

Tourism; “Re-Inventing City Tour-
ism” in Marrakesh, Morocco.
https: //www.accessibletour-
ism.org /?i=enat.en.events.1878

UNWTO (2016). 5th Global Summit on City

Tourism: “Cities: Local Culture for

(2020). Dynamic assessment of
tourism carrying capacity and its
impacts on tourism economic
growth in urban tourism destina-
tions in China. Journal of Destina-
tion Marketing & Management, 15,
100383.

oW aslllas 3)90) GBS 68305 51 QS yasli Glne o ade BeSs Cusudg (b))l . 2lod5 S 0 3JL d]lwl

(vlgsol



https://www.tandfonline.com/doi/full/10.1080/07293682.2013.861498
https://www.tandfonline.com/doi/full/10.1080/07293682.2013.861498
https://www.tandfonline.com/doi/full/10.1080/07293682.2013.861498
https://www.e-unwto.org/doi/book/10.18111/9789284415300
https://www.e-unwto.org/doi/book/10.18111/9789284415300
https://www.e-unwto.org/doi/book/10.18111/9789284415300
https://www.unwto.org/archive/global/event/global-summit-city-tourism
https://www.unwto.org/archive/global/event/global-summit-city-tourism
https://www.unwto.org/archive/global/event/global-summit-city-tourism
https://www.unwto.org/archive/europe/press-release/2014-12-15/3rd-global-summit-city-tourism-looking-new-paradigms
https://www.unwto.org/archive/europe/press-release/2014-12-15/3rd-global-summit-city-tourism-looking-new-paradigms
https://www.unwto.org/archive/europe/press-release/2014-12-15/3rd-global-summit-city-tourism-looking-new-paradigms
https://www.unwto.org/archive/europe/press-release/2014-12-15/3rd-global-summit-city-tourism-looking-new-paradigms
https://www.unwto.org/archive/europe/press-release/2014-12-15/3rd-global-summit-city-tourism-looking-new-paradigms
https://www.accessibletourism.org/?i=enat.en.events.1878
https://www.accessibletourism.org/?i=enat.en.events.1878
https://www.accessibletourism.org/?i=enat.en.events.1878
https://www.accessibletourism.org/?i=enat.en.events.1878
https://www.metropolis.org/agenda/6th-global-summit-urban-tourism
https://www.metropolis.org/agenda/6th-global-summit-urban-tourism
https://www.metropolis.org/agenda/6th-global-summit-urban-tourism
https://www.unwto.org/tourism4development2017
https://www.unwto.org/tourism4development2017
https://drpress.org/ojs/index.php/HBEM/article/view/12257
https://drpress.org/ojs/index.php/HBEM/article/view/12257
https://drpress.org/ojs/index.php/HBEM/article/view/12257

TEA

A (|
. .z . . . A
@ s siCkaga 5 o S K bl WUt g5 eale Aalifuad g Ezl
AN L ==

The Journal of Tourism and Hospitality Marketing Research Y
o

OV 15 YA Slobio Vol linl g ls ) o)las .Y 6,95

ot f S pal andl

https: //www.sciencedi- https://pdxscholar.li-
rect.com /science /arti- brary.pdx.edu/nerc_pub/34
cle /abs /pii/S2212571X19300228

Wijaya, I. (2019). Opportunity to use city

Willingham, E., & Hulseman, P. (2017). prosperity index for Indonesian
"Prosperity and Industrial Develop- municipal development planning
ment: Review of Concepts and process, Geographia Technica. 14,
Measurements". Northwest Eco- 108 -117.

nomic Research Center Publica-
tions and Reports. 34.

https: / /technicalgeogra-
phv.org/pdf/sp_ 2019 /12 wi-

jaya.pdf

HOWS aslllas 3)g0) B 680 5l (89S Gasli lue p Jafio (BgSuh Cusidg (Ul (2985 Sgmms 0L &le
(Olpiel



https://www.sciencedirect.com/science/article/abs/pii/S2212571X19300228
https://www.sciencedirect.com/science/article/abs/pii/S2212571X19300228
https://www.sciencedirect.com/science/article/abs/pii/S2212571X19300228
https://pdxscholar.library.pdx.edu/nerc_pub/34
https://pdxscholar.library.pdx.edu/nerc_pub/34
https://technicalgeography.org/pdf/sp_2019/12_wijaya.pdf
https://technicalgeography.org/pdf/sp_2019/12_wijaya.pdf
https://technicalgeography.org/pdf/sp_2019/12_wijaya.pdf

	2-en
	2-fa

