WA

< &)
UNIVERSTTY OF The Journal of Tourism and Hospitality Marketing Research t._ i Volume 2. Isste 1. Spring and Summer 2024, Pages 177 to 200.
MAZANDARAN R

Research Paper
Investigating the Role of Ecotourism Development in the Social and
Economic Empowerment of the Villagers of Kerman Township

Seyed Hadi Tayebnia™ Aboozar Paidar? Marzie Pourjupari®

! Associate Professor, Geography and Rural Planning, Faculty of Geography and Environment Planning,
University of Sistan and Baluchestan, Zahedan, Iran. (Tayebnia@gep.usb.ac.ir)

z Associate Professor, Geography and Rural Planning, Faculty of Geography and Environment Planning,
University of Sistan and Baluchestan, Zahedan, Iran. (aboozarpaidar@gep.usb.ac.ir)

3 Ph.D. Student, Geography and Rural Planning, Faculty of Geography and Environment Planning, University of
Sistan and Baluchestan, Zahedan, Iran. (pourjoopary2020@yahoo.com)

© The Author(s) Publisher: University of Mazandaran

d 10.22080/TMHR.2024.27290.1019

Keywords: Abstract

Ecotourism Development,

Economic and Socia] | Context and Purpose: Since empowerment is one of the important goals of

Empowerment, Structural | €cotourism development, the main aim of this research was to investigate the role

Equations, Kerman of ecotourism development in the social and economic empowerment of the
villagers of Kerman.

Design/methodology/approach: This study was carried out using a descriptive-

Received: analytical method and is of an applied research type. Documentary studies and
April 13, 2024 survey methods were used to collect the required information, and the data was
Received in revised: analyzed with the help of SmartPLS software. The research’s statistical population
May 24, 2024 comprised 27 tourist villages with ecotourism residences in Kerman city.

Accepted: Conclusion The findings indicate the impact of social empowerment on the
June 1, 2024 development of ecotourism, with a factor load of 0.755 and a t value of 14.298, its
Available online: effectiveness at 0.426, and its overall fit at 0.482 ranked first, and economic
August 5, 2024 empowerment, with a factor load of 0.928 and a t value of 52.019, ranked second.

The development of ecotourism has been effective in two dimensions: economic
and social empowerment. Therefore, considering that the figures are close to
each other, more efforts should be made in the field of infrastructure provision to
strengthen this dimension of empowerment.

Originality /value: Considering the role of ecotourism in empowering villagers in
social and economic fields, this study can be a good model for planners in similar
areas.

“Corresponding Author: Seyed Hadi Tayebnia
Address: University of Sistan and Baluchestan, Email: Tayebnia@gep.usb.ac.ir
Zahedan Tel: 09185767036

Seyed Hadi Tayebnia, Aboozar Paidar, Marzie Pourjupari. Investigating the Role of Ecotourism Development in the
Social and Economic Empowerment of the Villagers of Kerman Township



mailto:Tayebnia@gep.usb.ac.ir
mailto:aboozarpaidar@gep.usb.ac.ir
mailto:pourjoopary2020@yahoo.com
mailto:Tayebnia@gep.usb.ac.ir
https://orcid.org/0000-0002-4689-0550
https://orcid.org/0000-0002-5951-1206
https://orcid.org/0009-0009-1602-3681

Volume 2. Issue 1. Spring and Summer 2024. Pages 177 to 200.

‘@’ The Journal of Tourism and Hospitality Marketing Research

Ea

E——4
UNIVERSITY OF
MAZANDARAN

Extended Abstract

1. Introduction

The empowerment of the philosophical
core of tourism is sustainable and has
strong relationships with different
disciplines to overcome social injustices.
Therefore, the specific goals of growth in
the tourism industry are also followed by
increasing the demand for quality tourism
activities through the participation and
empowerment of people and the local
community in the tourism destination.
One of the effective solutions in
empowering the villagers of Kerman city,
preventing illegal  migrations, and
strengthening the village economy is the
need to pay attention to the development
of ecotourism, which, according to the
conditions of the region and the existence
of domestic and foreign tourists, the
development of ecotourism can be done
with direct employment, not direct,
induction, construction to improve the
economic situation of the villagers and
thus play an important role in the
economy of the rural communities of
Kerman city and consequently in their
empowerment. Therefore, in this
direction and according to the above
explanations, the present research tries
to show the role of ecotourism
development in the economic and social
empowerment of the villagers to show
that in the case of the economic and
social empowerment of the villagers, the
field of rural development can be
provided. Now, based on what has been
said, the question is whether the
development of ecotourism has led to the
social and economic empowerment of the
villagers.

2. Research Methodology
The research method used in this study
can be designed from different aspects. In

terms of the objective, the current
research is practical, and in terms of its
nature and method, it is descriptive-
analytical. Library and field methods
(questionnaires) were used to collect
information. The statistical research
population consisted of residents of
villages with ecotourism residences in
Kerman city, all in rural areas. Based on
Cochran's formula, the number of 380
people was calculated as the research
sample, and the questionnaires were
completed among them. The data analysis
methods were T-test, Smart-PLS, and
structural equation type.

3. Research Findings

The results of the research indicate that
the development of ecotourism has been
accepted in the field of economic
empowerment with a factor of 13.639 and
in the field of social empowerment with a
factor of 5.115. Also, the factor loading of
observation in most of the investigated
cases has a value greater than 0.5,
showing a proper correlation between the
observable variables and the related
hidden variables. Therefore, it can be
concluded that each main variable has
been measured correctly. Therefore,
according to the results of this table, it
can be partially stated that the
development of ecotourism has been
successful in the field of economic and
social empowerment. Also, based on the
results of the regression test, the
development of ecotourism has had a
positive effect on the economic
dimension of the villages of the Kerman
region.

4. Conclusion

According to the obtained results,
ecotourism generally had positive effects
in both economic and  social
empowerment dimensions, but the
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amount was different in various
components in such a way that the factor
load observed in most cases has a value
greater than 0.6, showing that there is a
good correlation between the visible
variables and the related hidden variables;
as the overall model fit of the model
shows, the development of ecotourism in
the field of economic empowerment is
0.582, and in the field of social
empowerment, 0.372 has been able to be
successful and acceptably effective in the
development of villages, but in the field of
providing social and cultural
infrastructure, efforts should be made to
bring the coefficients of the models closer
to each other. Finally, the villages'
weaknesses and potentials must be
considered to strengthen the villagers'
social and economic empowerment. In
empowering villagers, the relevant bodies
and organizations should seriously pursue
the subject of their education. Increasing
the spirit of seeking more participation of
women and youth in activities related to
ecotourism, creating a local advisory body

for the membership of all residents, and
electing members of the board of
directors and managers for decision-
making in tourism programs in order to
further empower the villagers, local
people's participation is suggested in the
physical improvement of the village,
including access road, public lighting,
public health services.
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