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Extended Abstract

1. Introduction

In the prevailing environment of today's
business environment, which is increasing
day by day, relying on traditional and static
thinking has nothing but failure. These
conditions require a good level of strategic
innovation that provide the success and
survival of organizations. Strategic inno-
vation is a particular type of innovation
that results in the creation of exquisite
strategies to meet today's turbulent con-
ditions. Therefore, strategic innovation
can be defined as strategic innovation rep-
resents a comprehensive and systematic
approach that focuses beyond gradual or
discontinuous innovations. Only a deliber-
ate process that makes a significant differ-
ence in the value provided to consumers,
customers, partners and other companies
can be assumed as strategic innovation.

2. Methods

The logic behind the concept analysis is
that the concepts of the island are not and
are interconnected. The satellite model is
a useful tool for displaying the concepts
and the relationship between them. Com-
munication can be a type of components,
types, functions, processes, causuality and
etc.

In this study, the concept of strategic
innovation was to form the concept of
strategic innovation by using existing con-
cepts and intellectual reasoning. For Neo-
ponen (2011) the logic behind the concept
analysis is that the concepts of the island
are not and are interconnected. The satel-
lite model is a useful tool for displaying the
concepts and the relationship between
them. Communication can be a type of
components, types, functions, processes,
causality, and so on. This model is used to
draw the concept map in the collection
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and structural process. For each map, the
point of departure is the concept to dis-
play a better overall image. If needed, the
sub -branches examine separately and at
the end of the general image, by combin-
ing previous maps, it provides its concept
and ontology system (Moghimi, 2022). For
this purpose, articles published after 2000
in the database of Google scholar, Science
direct, Web of science, SID.ir and En-
sani.ir, which included keywords of Stra-
tegic Innovation, were selected. Then re-
sults were filtered by the keywords of De-
signing, Create, Changing, Development,
Competitive and Performance.

3. Results

Finally, after reading the abstract of arti-
cles, 73 of them deemed relevant to our
study and were reviewed. Studies showed
that Strategic innovation is related but dif-
ferent from the concepts of Designing,
Create, Changing, Development, Compet-
itive and Performance. Characteristics of
Strategic innovation are Innovative organ-
izational Culture, dynamic capability, Stra-
tegic Agility, creativity, strategic entrepre-
neurship and Creative Destruction. The
components of Strategic Innovation are
the types of Strategic innovation (organi-
zational innovation, innovation and rede-
sign of the processes, product/service in-
novation, and market innovation), the
methods of Strategic Innovation (incre-
mental strategic innovation and transfor-
mational strategic innovation), the Strate-
gic and Entrepreneurship orientation
(strategic renewal, emergent strategies,
Advantage and Opportunity-Seeking Be-
havior, and identifying the changing prior-
ities) and Strategic Competitive behaviors
(analyzing the competition mechanisms
and the new competition routes).
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4. Conclusion

A study of strategic innovation studies
suggests that the concept of strategic in-
novation, although studies have been con-
ducted, have been island and sometimes
general, and can therefore be introduced
as a new concept. Strategic innovation is a
set of features that includes a set of fea-
tures, dimensions and components. Stra-
tegic innovation has the characteristics of
innovative organizational culture, dynamic
capability, strategic agility, creativity, stra-
tegic entrepreneurship, and creative de-
struction that refers to the implementa-
tion of new ideas, processes, products or
services. Strategic innovation can acceler-
ate business decisions as a business devel-
opment framework that identifies growth
opportunities and creates a short -term
and measurable impact within the long -
term perspective for sustainable competi-
tive advantage. The components of
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strategic innovation in the dimensions and
components of strategic innovation are:
types of strategic innovation, strategic in-
novation practices, strategic and entre-
preneurial orientation, and strategic com-
petition behaviors. Each of the concepts
related to strategic innovation has a con-
ceptual affinity with some of its compo-
nents, but none of the components of the
concept of strategic innovation.
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